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Rough Proofs 


A New York advertising agent 
broadcasts an impassioned argument 
in favor of curtailment of labor-sav- 
ing machines. Why not start with 
the nefarious type-setting machine, 
which makes it so easy and inexpen- 
sive to circulate ideas like that one? 

v v v 

The manufacturer of Cheramy per- 
fumes invites destruction by kidding 
the ladies on the subject of feminine 
loveliness. When an advertiser tries 
to get funny about the gal’s efforts 
te be beautiful, he’s taking an awful 
chance. 

v FY v 

The brewers are organizing to fight 
“the growing wave of sentiment for 
the return of prohibition.” Is it pos- 
sible the industry may soon witness 
a battle even more exciting than 
that now raging between the bottle 
and the can? 

v v v 

There’s nothing like doing things 
at the psychological moment. So, 
right on the eve of a record-breaking 
political campaign, nation-wide ad- 
vertising will be released in behalf 
of gas. 

v vy v 

And, if you want to start your own 
fireworks, you can buy, from an ad- 
vertiser in the New Masses, an inex- 
pensive folding speaking-platform, 
guaranteed to make every orator the 
center of his own political universe. 

v FY v 

“How to obtain results from a con- 
ference” was the subject of a recent 
report by Metropolitan Life, but it 
would be only fair to give the nega- 
tive side a chance to horn in on that 
debate. 

v v - 

Right after helping Eddie Cantor 
to guess wrong in awarding his 
peace essay prize, President Bob 
Hutchins, of Chicago, lectured at 
Yale on the highly appropriate sub- 
ject, “Our Confusion and Its Causes.” 

v v v 

And when President Hutchins gets 
back to Chicago and tries to figure 
out why his face is so red, he can 
dispose of the whole thing by simply 
admitting that he is the only boy 
wonder on record who proceeded to 
live up to his advertising. 

~ + F 

The generosity of contest adver- 
tisers continues to be regarded by a 
lot of intelligent people with the 
honest skepticism of the farmer who 
attended the circus and still refused 
to believe there was any such ani- 
mal as a giraffe. 

, J ee 

Maybe it would be a good idea for 
an advertiser showing such astonish- 
ing eagerness to get rid of a lot of 
money in contest prizes to have the 
whole thing guaranteed by the Re- 
construction Finance Corporation, 
‘the House of Morgan and the corner 
drug-store. 

v v vy 

The advertising agency which has 
built a new product to huge success 
in a highly competitive market with- 
out making a single mistake should 
always be prepared for the client’s 
remark, “This thing is a natural, 
isn’t it?” 

, F v 

They've been talking off and on 
about advertising a governor for 
passenger cars, but the boys and 
sirls have announced that they are 
hot interested in listening to advice 
on speed from their old man or any- 
‘ody else’s governor. 

vvy 

Since the contest of that organiza- 
“on to legalize lotteries has been de- 
clared unlawful, it’s beginning to 
‘ook harder than ever to beat the 
‘(evil around the stump. 

Copy Cur. 


ALLOWANCES ARE Bridge Urges Newspapers 
_to Regulate Advertising 


ACUTE ISSUE AS 
A&P RETALIATES 


New York, April 23.—Despite the 
attitude of the Great Atlantic & Pa- 
cific Tea Company expressed in its al- 
leged order to all managers demand- 
ing destruction of Standard Brands 
advertising material and discourage- 
ment of the sale of the products, sen- 
timent favoring regulation of adver- 
tising allowances was seen growing 
this week both in food manufactur- 
ing and dealer circles. 

Why A. & P. should take this al- 
leged action against Standard as a 
result of its recent discontinuance 
of advertising allowances to _ all 
branches of the trade is viewed as a 
puzzling question, since the feeling 
is spreading that evils which sprang 
from these allowances must _ be 
stamped out and control established. 


Four Months Old 


Standard Brands’ new plan took 
effect early this year. Since it was 
regarded as an internal problem, no 
public announcement was made. The 
Standard Brands organization was 
acquainted with details and sales 
representatives informed retailers of 
the decision. 

The fact that Standard Brands has 
discontinued advertising allowances 
is regarded in the food field as indi- 
cation of the trend of thought both 
among manufacturers and major 


dealers. What is wanted is a clear 
agreement on codperative advertis- 
ing. 


Standard Brands based its decision 
on the belief that ending all codépera- 
tive allowances would be equitable 
for all types of dealers. The com- 
pany is not the first to take this step. 
Quaker Oats Company discontinued 
allowances a year ago, putting the 
money into a_ special campaign 
which has turned out to be a highly 
satisfactory change. Ralston Purina 
Company did likewise. 


Patman Given Credit 


Most advertisers agree that the 
Patman investigation was distinctly 
beneficial. It brought the subject of 
cooperative advertising into the open 
and paved the way for constructive 
discussion and decision. 

In the beginning, codperative ad- 
vertising was beyond criticism, ex- 
perts agree. Retailers who did a 
good local merchandising and promo- 
tion job were justified in selling their 
service to the manufacturer. In re- 
cent years, there has hardly been a 
transaction between food dealer and 
manufacturer in which the question 
of the advertising allowance did not 
loom large. The unfortunate devel- 
opment is that there was a tendency 
on the part of some dealers not to 
deliver the local service for which 
the manufacturer paid. 


DIRECTORY OF FEATURES 


Basic Business Index 8 
Earnings of Advertisers 17 
Editorials ._. 12 
Getting Personal 28 
Information for Advertisers 32 


Newspaper Lineage Figures 21 
Photographic Review of the 


Week .... . 35 
Radio Sales Figures. . 32 
Rough Proofs . | 
Voice of the Advertiser... 12 


Rate Differential Also Lively 
Topic at Newspaper 
Meeting 


(Pictures on Page 35) 

New York, April 23.—The predic- 
tion that this week’s annual conven- 
tion of the American Newspaper Pub- 
lishers’ Association would apply it- 
self vigorously to a solution of the 
local-national differential problem 
was fulfilled at a long session yester- 
day afternoon. 

The A. N. P. A. gave J. D. Barnum, 
Syracuse Post-Standard, a vote of 
confidence by electing him to a sec- 
ond term at the final session Friday. 
All other officers were re-elected, as 
follows: James G. Stahlman, Nash- 
ville Banner, vice-president; E. H. 
Harris, Richmond, Ind., Palladium 
Item, secretary; Walter M. Dear, 
Jersey City Journal, treasurer. 

The subject of rates was _ intro- 
duced by Edwin 8S. Friendly, New 
York Sun; J. E. Finneran, Scripps- 
Howard Newspapers, and F. G. Hun- 
tress, San Antonio, Tex., Express and 
News. They were preceded to the 
platform by H.._A. Sprague, St. Jo- 
seph, Miss., zette, who presented 
the report of the committee on adver- 
tising agencies in the absence of the 
chairman, R. T. Wilken, New York 


News. The report incorporated the 
following two resolutions, which 
were passed without dissenting 
votes: 


“That the use of the standard form 
of contract and standard conditions 
shall be a requirement for recogni- 
tion as an advertising agency.” 

“That the recognition be cancelled 
of any agent not operating as an in- 
dependent contractor or not assum- 
ing full and sole liability for pay- 
ment for services rendered under his 
contract.” 


Hit House Agencies 


It was pointed out that one purpose 
of the second resolution was to pre- 
vent establishment of house agencies 
by advertisers desirous of evading 
the national rate. The primary pur- 
pose of both resolutions was to indi- 
cate to responsible agencies the sup- 


port of the publishers and the latter’s 


RE-ELECTED 


Jerome D. Barnum, of Syracuse Post- 
Standard, given second term as A. N. 
P. A. president. 


desire to coéperate with them in the 
solution of common problems. 

The afternoon's proceedings were 
interpreteg by the members as an 
earnest recommendation from the as- 
sociation’s leaders that they seek a 
solution for the differential, or the 
beginning of one, by arranging with 
other publishers in their cities to set 
up product classifications to which 
the national rate would be arbitrar- 
ily applied, regardless of source of 
copy. 

The subject was first mentioned by 
Mr. Friendly after he had traced the 
history of national advertising vol- 
ume in newspapers since 1913 and 
discussed the advisability of a united 
front for promotion of newspaper ad- 
vertising. He continued: 

“There is that other problem which 
no amount of extra promotion could 
have wholly overcome—the local-na- 
tional rate controversy. Whatever 
you think of it, it has cost the news- 
papers much in good will among ad- 
vertisers and agents. 

“T have no magic solution for this 
vexing problem. It is something that 
must be faced back in your own 
home town. It is distinctly an indi- 
vidual problem.” 

(Continued on Page 2) 


Last Minute News Flashes 


A. N. A. Sets Dates for Two Regional Meetings 

New York, April 24.—The Association of National Advertisers has set 
dates for two of the three regional meetings to be held this spring. East- 
ern members will meet at Shawnee-on-Delaware, Pa., May 21-23, and Mid- 


Western members at French Lick Springs, Ind., June 4-6. 
be held in California, probably in June. 


there will be no outside speakers. 


The third will 
All meetings will be closed and 


The annual meeting will be held at 


White Sulphur Springs, W. Va., Oct. 8-11. 


Mac Glashan Goes to Charles Daniel Frey Agency 


Chicago, April 24.—L. C. Mac Glashan, widely known agency man, has 


joined Charles Daniel Frey Company, 


Chicago. He has seen service with 


Lord & Thomas, J. Stirling Getchell, Inc., and others. 


Universal Distribution for New Fire Extinguisher 

Great Barrington, Mass., April 24.—Developing a simple and inexpen- 
sive fire extinguisher, Garrison Engineering Corporation is seeking distri- 
bution in every type of retail outlet in existence for the “Garfire Gun.” 


New Mexico Chain Store Law Is Held Invalid 


Santa Fe, N. M., April 24.—The State Supreme Court unanimously de- 
clared New Mexico’s chain store tax law invalid. The tax varied accord- 
ing to volume of business done by the chains. 


Everything to Gain and 
Nothing to Lose, He 
Tells Convention 


York, April 23.—-Basing his 
prediction upon the success of the co- 
Operative censorship of retail adver- 
tising by New York newspapers, Don 
U. Bridge, advertising director, New 
York Times, told the American News- 
paper Publishers’ Convention here 
this week that, when many newspa- 
pers throughout the country agree 
upon national copy censorship objec- 
tives and principles, there will be an 
increase in desirable newspaper ad- 
vertising, improved results for ad- 
vertisers and greater satisfaction 
among readers. 

He explained that the task of cen- 
soring national copy must be under- 
taken coéperatively for reasons such 
as the time factor, which makes it 
difficult, if not impossible, for the 
paper working alone to present ob- 
jections and suggestions for copy 
changes to out-of-town advertisers 
and agencies between receipt of copy 
and insertion date. 

The principles to be followed by 
mediums adopting voluntary censor- 
ship of advertising are simple, ac- 
cording to Mr. Bridge. 


New 


Standards Come First 


“The first essential is a code of 
standards, then a careful reading of 
all copy to see that it complies with 


or rejection of copy that does not 
comply,” he said. 

“Firmness, fairness and resource- 
fulness are the chief requisites in 
accomplishing this. Anyone can re- 
ject advertising, but skill is required 
to obtain revisions that change unac- 
ceptable into acceptable advertising 
without loss of revenue. Alternate 
phrases should be suggested when 
the product or service is acceptable 
but the copy is objectionable.” 

Mr. Bridge placed objectionable 
copy in three general classes: Adver- 
tising harmful to the general or 
financial welfare of the reader, im- 
properly competitive copy, and copy 
offensive to good taste because of un- 
believable statements or distasteful 
or salacious copy and pictures. 

Repeating views expressed on 
other occasions, Mr. Bridge said fail- 
ure of mediums to adopt voluntary 
regulation is openly inviting govern- 
mental regulation. In the instance 
of liquor advertising, he pointed out, 
the invitation has been promptly ac- 
cepted, a fact of which newspapers 
will be made aware when the new 
FACA advertising regulations go in- 
to effect May 1. 


Warned by Public 


This governmental interference, 
which may establish a troublesome 
precedent, could have been avoided, 
he said, if newspapers had listened 
to liquor advertisers and newspaper 
readers who objected to the glorifica- 
tion of drinking by young women 
and young men and emphasis on the 
appetite appeal. 

, He summarized the advantages of 
voluntary censorship to newspapers 
as follows: 

Increased revenue from desirable 
accounts. 

Increased productivity of newspa- 
per advertising. 


(Continued on Page 2, Col. 1) 


the regulations, and, finally, revision | 
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ADVERTISING AGE 


i eS Be 


April 27, 1936 


(Continued from Page 1, Col. 5) 

Eventual increase in total advertis- 
ing volume. 

Increased respect of readers, circu- 
lation gains and enhanced prestige. 

Elimination of the growing ten- 
dency of the public to criticize and 
ridicule advertising. 

Fostering of esprit de corps among 
newspaper staffs. 

Prevention of governmental 
lation. 

“On the other side of the ledger 
there is only one entry,” said Mr. 
Bridge. “It is the temporary loss of 
revenue from objectionable advertis- 
ing that should not be published any- 
way.” 


regu- 


N. W. Ayer Promotes 


Scott and Barnard 
Detroit, Mich., April 24.—Frank L. 
Scott, Jr., and Thurman L. Barnard 
have been elected vice-presidents of 
N. W. Ayer & Son. 
Mr. Seott continues in charge of 
the Detroit office, while Mr. Barnard 
will direct Detroit office service. 


Whipple Plans Campaign 

Harvey Whipple, Inc., Springfield, 
Mass., will launch an extensive ad- 
vertising campaign this spring, it an- 
nounced at a sales conference at 
which 1936 Master Kraft burners 
were shown. 


SPONSORSHIP OF 
NEWS CONDEMNED 
PUBLISHERS 


New York, April 23.- 
tion of the Press-Radio Bureau 
another year was approved by the 
American Newspaper Publishers As- 
sociation, in adopting a report of the 


- Continua- 
for 


radio committee headed by E. H. 
Harris, Palladium-Item, Richmond, 
Ind. 


Comercialization of news by radio 


broadcasting companies was criti- 
cized in the report, which stated 
that “the real issue between news- 


papers and broadcasters, if any 
exists, is to be found in the attitude 
of broadcasters who assert that 
newspapers should permit use of 
their news in connection with ad- 
vertising programs.” 


Views of Publishers 


The committee stated that news- 
papers are offering news to radio 
stations on the condition that it be 
used apart from any advertising 
program, and that it be broadcast in 


the form given and at periods of 
value to the listening public. 

The report asserted that sale of 
news for sponsorship is “just as un- 
sound as if the newspapers sold news 
to their advertisers, and then per- 
mitted them to commingle this news 
with their advertising copy. How 
long would newspapers hold the con- 
fidence of the public if they adopted 
such a policy?” 

The committee suggested that the 
newspapers might help preserve free- 
dom of the air, “if the broadcasters, 
by their acts, prove themselves 
worthy of our help.” Danger of po- 
litical control of radio was pointed 
out as a result of licensing require- 
ments. Political control in Europe 
has resulted in destruction of the 
confidence of the public in the press, 
it was asserted. 


“In Germany, the party in power 
can and is putting its citizens in 
jail for listening to any broadcast 


from a foreign country, yet Germany 
and other countries are broadcasting 


propaganda daily direct into the 
United States under the guise of 
news.” the report stated. 


Begins Cognac Copy 
Greig, Lawrence & Hoyt, Ltd., New 
York, has begun a magazine cam- 
paign on Normandin Cognac through 
Craven & Hedrick agency. 
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The Queen Mary’s 


@ It takes the BIG Des Moines 
Register and Tribune’s 280,331 
circulation, covering more than 
40% of all Iowa families, to 
turn the whole state of Iowa 
into your “sales city”... a bil- 
lion dollar plus market easily 
captured at one inexpensive* 
effort through hard - hitting 
“BIG city” 


*Lowest milline rates in lowa 
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schedules! 


| Finneran. 


Local Action 
Urged to Meet 
Differential 


(Continued from Page 1) 


Mr. Finneran, the next speaker, 
plunged into this subject at once, 
though he said he was prevented by 
advice of counsel from talking as 
freely as he would like to. The 23 
Scripps-Howard papers are known to 
be pioneering in the application of 
“veneral retailing rates,” as the na- 
tional product classification rates are 
called in that organization, and Mr. 
Finneran stopped just short of rec- 
ommending the plan on the implied 
success of his own experiments. 

He said the classifications in which 
rate evasions are most frequently en- 
countered are mechanical refrigera- 
tors, electrical equipment, radios and 
accessories, automobiles, tires and 
tubes, gasolines and oils, and wash- 
ing machines. 

“Rate abuses in general come from 
heavy goods industries,’ said Mr. 
“Manufacturers of con- 
venience commodities have not at- 
tempted wholesale evasion of na- 
tional rates, although there are in- 
stances of flagrant abuses in this 
classification. 

“The system of manufacturers’ ad- 
vertising allowances to wholesale 
and retail outlets is expanding sur- 
prisingly. It takes three forms: 

“Where the local retailer, jobber 
or distributor buys space for the 
manufacturer at local contract rates, 
pays therefor and bills the manu- 
facturer at the local rate with no 
profit to himself. 


Hits “Vicious” Practice 


“Where the local dealer, jobber or 
distributor acts as agent for the 
manufacturer, buys space on local 
rate contracts for the account of the 
manufacturer, pays therefor, and, by 
agreement, subsequently bills the 
manufacturer at rates higher than 
the dealer’s local rate, but not as 
high as the national rate, thus mak- 
ing a space broker’s profit at the ex- 
pense of the newspaper. 

“Where the dealer, by agreement 
with the manufacturer, buys space 
under the local rate contract and 
bills the manufacturer at the paper’s 
national rate, pocketing the dif- 
ferential. 

“Of late, this third practice has 
become the most vicious, as a direct 
result of the manufacturers’ policy 
of advertising allowances to dealers 
and distributors. It is estimated on 
good authority that 30 per cent of 
national business is now being placed 
at local rates.” 

Mr. Finneran digressed at this 
point to explain how the failure of 
publishers to enforce national rates 
was tearing down the agency system, 
which had created advertisers, as 
well as advertising, and had helped 
to make newspapers an efficient me- 
dium by providing revenue for de- 
velopment. Returning to the dif- 
ferential, he continued: 


partment or representatives can do 
in combatting this situation, unless 
you agree unconditionally to support 
the advertising agency system and 
charge national rates for national ad- 
vertising. 

“Any plan that would provide cor- 
rection of this situation would be 
unwieldy on a national scale. Stand- 
ards of practice differ in many cities. 

“It is suggested that the situation 
be treated locally and that local im- 
provement will bring about national 
improvement. Rate cards might well 
be changed to show ‘retail rates,’ 
‘classification rates,’ and ‘national, 
or ‘general rates.’ 


Solution Is Suggested 


“All advertising for the classifica- 
tions should carry a rate equal to the 
national rate and such business, 
when placed through recognized 
agencies, should be regarded as com- 
missionable business. If such adver- 
tising is placed direct, the same rate 
should be charged and no commis- 
sion should be allowed. 

“It could be agreed that all copy 
for merchandise in these classifica- 
tions placed by a retailer be regarded 
as national advertising, subject to 
the national rate, if the space occu- 
pied be more than 20 per cent of 
the total space run in any one day 
by the advertiser under the local rate 
contract. 

“In some cities, exemptions from 
the national rate apply if the specific 
classification copy occupies as much 
as 30 per cent of the total space for 
the day. I believe that 20 per cent 
would serve as a more effective de- 
terrent on space brokerage schemes 
ot local advertisers. 

“Some newspapers have ruled that 
advertising for these classifications 
be billed at the national rate, re- 


gardless of how run or by whom 
placed.” 
Mr. Huntress described with en- 


thusiasm the success of the classi- 
fication rates plan in San Antonio, 
Tex., where it has been in effect 
since Jan. 1, 1935. 

The newspapers adopted it volun- 
tarily and the plan has already 
spread to Houston and other south- 
western cities. The classifications 
set up include tires, automobiles, 
auto accessories, radios, electric re- 
frigerators, household appliances, 
transportation companies and_ re- 
sorts. 


Directors Elected 


John S. McCarrens, Cleveland 
Plain Dealer, was elected a director 
of A. N. P. A., succeeding Charles A. 
Webb, Asheville, N. C., Citizen 
Times, who pleaded that his 15-year 
service entitles him to freedom from 
further duty. Four other directors 
were elected for two years; E. H. But- 
ler, Buffalo Evening News; William 
G. Chandler, Seripps-Howard, New 
York; John S. Parks, Fort Smith 
Times Record, and S. R. Winch, Port- 
land, Oreg., Journal. 

Holdover directors are as follows: 

Norman Chandler, Los Angeles 
Times; F. J. Burk, Vancouver, B. C., 
Daily Province; W. E. MacFarlane, 
Chicago Tribune; Charlies H. Taylor, 


“There is little your national de- 


Boston Globe. 
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wy LITTLE 


EO Andy Bad hed tcl 


As with children, so with media. 


We are all like parents—looking at the 


; man but seeing the image of the child. 
‘ Take The American Home, for example. 


Don’t a lot of us still think of it as the 
_ baby of 1932, toddling up to its first 
n 250,000? Or as the stripling of ’34, just 
lengthening out to 450,000 


_ Can this be the book that has Grown up 


to nearly a MILLION? 


The point is that the growth of The 
American Home, like the growth of a 
sturdy child, has taken place unobtrusively. 
No fanfare of trumpets. No hawking in 
: the streets. No big “‘drives’’. Just a steady, 
; natural growth—nourished on a sound 
editorial diet, guided by a practical, 
intelligent hand. 


Need we say more? Except that— 


f 


— 1 medium for tig 8 5 0 ” 0 0 0 


tisers who sell anything for the home (June guarantee) 


THERE'S NO PLACE LIKE... GF, | 3 
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bia Broadcasting System and Mutual 
Broadcasting System only after the 
conventions, 


ADVERTISING 
TO HELP ELECT 
NEW PRESIDENT 


Lesser Battles Also to Enlist 
Paid Promotion 


Washington, D. C., April 23.—-Plans 
indicating unprecedented advertising 
and publicity plans in the forthcom- 


Ruling by Columbia 


Further editorial judgment on po- 
| litical advertising is being reserved 
| by CBS with rulings that issues 
should be discussed “intellectually 
dy responsible and identified speak- 
and not fictionized” and “there 
should be due regard to the necessity 
for maintaining general program 
balance.” 

The Republican National Commit- 
tee is taking the lead in pre-conven- 
|} tion campaign activity. Though still 
operating on a pay-as-you-go basis, 
the Republicans have started circu- 
lating campaign literature and using 
radio. With Ted Huntley, as general- 


— 


ers 


ing presidential campaign are being! . i ¢ th blicity f head 
; 2 : : | issimo o 1e publicity forces, head- 
whipped into final form by the two| ‘ f th I itt ¢ 7 W : 
: mir ; ‘ quarters o 1e committee ir ash. 
major political parties. Though the | e : — 


|} ington today is the scene of concen- 
trated activity. On the job only two 
months, Huntley has set up an elab- 
bathe the orate organization which includes 
campaign | news reel, radio and advertising de- 

partments, and other units necessary 
| for carrying on a far-flung and ag: 
gressive campaign. 

A veteran Washington newspaper 
correspondent, Huntley was secretary 
to former Senator David Reed, of 
Pennsylvania, and until recently city 
editor of the Washington Times. 

Use Direct Mail 

Approximately 250,000 copies of the 
political opus, “Hell Bent for Elee- 
tion,” by James P. Warburg, have al- 
ready been printed and distributed by 


the 
more | 
national 


bolts will not be shot until after 
nominating conventions, still 
than a month away, both 
committees already have 
groundwork for powerful 
organizations. 

Chiefs of both parties predict: 

“Past advertising and publicity ex- 
penditures will be no precedent for 
the current campaign.” 

Concrete figures, of course, will de- 
pend on contents of the various war 
chests at the post-convention gong. 

Political controversy already has | 
widely stimulated advertising in 
farm publications. National political 
advertising will be accepted by Na- 
tional Broadcasting Company, Colum- 


the Republicans, and another print- 
ing of 250,000 copies has been order- 
ed. Other books of like kind are also 
to be printed in paper-back form for 
general distribution. “The Republi- 
can Challenge,” a monthly magazine 
circulated among the women’s organ- 
izations, and “The Trumpeter,” dis- 
tributed among Young Republican 
Clubs, are now being published. 
Huntley says other papers may be 
published, along with the innumer-. 
able leaflets, pamphlets, and broad- 
sides always distributed in such a 
campaign. 

As to the amount of advertising in 
magazines and newspapers, Huntley 
repeated that the cash in the war 
chest will be the only limiting factor. 
He plans to carry on advertising cam- 
paigns in trade and business publica- 
tions, as well as in those with general 
circulations. Radio also will be used 
for programs, addresses, skits and 
spot announcements. The Repub- 
licans, Huntley said, plan to marshal 
all available forces and use all media 


in a concerted and vigorous fight 
against the New Deal. 
Michelson in Charge 
At the headquarters of the Demo- 


cratic National Committee in Wash- 
ington, preliminary work is also 
under way. Charles Michelson, vet- 
eran campaign-planner and master in 
the science of publicity, is directing 
efforts to return the New Deal to 
power for another four years. 

In the last campaign, the Demo. 
crats spent $75,000 in newspaper ad- 


vertising and $300,000 for time on 
the radio. These figures will not nec- 
essarily govern in the forthcoming 
campaign. 

The committee published a news- 
paper called “The New Deal,” in 
1932 and it is likely the publication 
will be revived. “The Campaign 
Handbook,” containing material for 
speeches, will again be one of the 
major pieces of campaign literature 
published by the Democrats. Re- 
prints of campaign speeches and fa- 
vorable magazine articles will be dis- 
tributed generally. Posters, automo- 
bile stickers, and car cards will be 
utilized. 

Both parties will, of course, 
the proverbial campaign buttons, 
without which a campaign would 
hardly be a campaign and campaign- 
ers would be only half dressed. 

Neither party will be able to com- 
plete their budgets until after the 
conventions, but all auguries presage 
record expenditures on 
and publicity. 


utilize 


Farm Lineage Falls 


With farm paper advertising gen- 


| erally stimulated by political contro- 


versy, one of those which has bene- 
fited most is the Illinois edition of 
Prairie Farmer, although its spring 
lineage from this source did not 
equal that of four years ago. 

From Feb. 1 to April 14, when pri- 
mary elections were held in Illinois, 
the Illinois edition of Prairie Farmer 
carried 9,284 lines of political adver- 
tising, against 11,230 in the spring 
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_ “No trouble for nearly two months, while other 


from Bangor, Pennsylvania — 

"100% pertect—trom below zero to 50 above. through 
fig, warm rains, snow and hail—and the paper as good 
_ as day first posted.”—(6 weeks’ interval.) — 


jin Camden, New Jersey 
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out easier; bill posters do a fair job with it.” 
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Here's the Reation: 


The diamond-shaped 
Vacuum Cup, a new and 
exclusive principle in 
poster paper, gives " Vac- 
Cup-Bac” greater sticking 
qualities ..."flagging” is 
almost entirely eliminated. 


the Compass... 


... evidence pours in, evidence of the practical 

worth of Westvaco’s New Principle in poster 

paper. Poster plant operators everywhere have 

found in “Vac-Cup-Bac” Poster Paper a means of 

rendering better service to users of poster adver- 

tising. Read the proofs of performance at the left 
“~ of this advertisement. 
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us samples of Vac-Cup-Bac 


can be had by addressing the Westvaco 
office nearest you. 


PAT APLD FOR 


advertising | 


of 1932. In the fall of 1932, the pub- 
lication carried 10,886 lines of polit- 
ical copy. 

Among successful advertisers in 
Prairie Farmer was Frank Knox, 
publisher of the Chicago Daily News, 
and aspirant for the Republican nom- 
ination for President. He received 
practically unanimous support from 
Illinois Republicans in their voting 
for delegates to the Republican con- 
vention. 


Political advertising in Chicago 
newspapers dropped sharply this 
spring, in comparison with 1932. 


Their total political advertising line- 
age in the first three months of 1936 
was 5,601 lines, against 28,470 in 
1932. 

The Illinois primary was held 
April 12, in 1932, and April 14, in 
1936. A total of 55,413 lines of polit- 
ical advertising appeared in Chicago 
papers ip April, 1932, and 12,444 in 
the first 14 days of April this year. 


Hoan’s Strategy Works 


The mass-selling appeal tucked 
away in a repeated advertising slo- 
gan was demonstrated in Milwaukee 
when Daniel Webster Hoan neatly 
nosed out competition, survived a 
general repudiation of other Social- 
ists, and was re-elected as Mayor of 
Milwaukee, a habit of 20 consecutive 
years’ standing with Mr. Hoan. 

Using an adaptation of the Joseph 
Schlitz Brewing Company’s slogan, 
“the Beer that Made Milwaukee Fa- 
mous,’ Hoan rode to victory with 
“Keep Milwaukee Famous-——Re-elect 
Mayor Hoan.” 

National Broadcasting Company, 
Columbia Broadcasting System, and 
Mutual Broadcasting System, while 
not accepting political advertising 
until after the national party con- 
ventions, are donating time for dis- 
cussion of controversial public ques- 
tions. 


Should Donate Time? 


NBC managed and operated sta- 
tions are accepting advertising of 
candidates for state and local offices 
before and after primaries. CBS- 
owned stations permit such advertis- 
ing, after primaries have been held. 
Rules of individual MBS stations 
vary. WGN, Chicago outlet of MBS, 
has not and will not carry advertis- 
ing for local or gubernatorial candi- 
dates. 

The networks’ rule of donating 
time for discussion of public ques. 
tions has brought forth addresses 
representing many shades of polit- 
ical opinion. For example, on March 
5, CBS broadcast an address by Earl 
Browder, Communist, and on the fol- 
lowing day, a speech by an arch- 
enemy of Communism, Congressman 
Hamilton Fish, Jr., New York Repub- 
lican. 

Controversy With NBC 


That the Republican National Com- 
mittee is still aggrieved over the net- 
works’ refusal to sell time for broad- 
casting “Liberty at the Crossroads,” 
is shown in current charges in pub- 
licity that NBC sold $200,000 worth 

(Continued on Page 31) 


Right Hand Man 


@ The president of a corporation whose 
business has increased to such an ex- 
tent that he now needs a right hand 
man, has his problem solved in this 
advertisement. The writer, age 34, sin- 
gle, good health and appearance, 12 
years in sales and advertising (sound 
knowledge in all departments, including 
production, auditing, adjustments, corre- | 
spondence, traffic, stock records, etc.). | 
free to travel. A fine investment at 
$5,000.00 per year. For a good talk 
address Box 760, A. A., Chicago. 


You will be doing a publisher or agency 
head in need of the above mana big 
favor by showing him the above adver- 
tisement. 


DEFINITELY, YOU KNOW 


just who you are reaching—that’s 
a tiny advantage of THE SPOT- 
LIGHT; let us tell you the many 
more— 

Beginning June issue, on the 
stands as well as by mail to Amer- 
ica’s orchestras, entertainers, musical 
profession, radio gentry—etc, 


The SPOTLIGHT 


America’s Musical-Entertainment Monthly 
82 W. Washington, Chicago 
RANdolph 0954 
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ADVERTISING AGE 


Increase in Kates 
Becomes Effective May 1, 1936 


The current advertising rate card for Advertising Age. 
which went into effect May 1, 1935, is based on a net paid 
circulation of 10,000... Now a circulation increase of 15 
per cent necessitates the issuance of a new card, which will 
become effective May 1, 1936... In contrast to the 15 per 
cent increase in net paid circulation, and the very substantial 
increase in total distribution (now 14,000 copies per week), 
the new rates generally are about seven per cent above those 


shown on the current rate card. 


One Year Protection 


Given to Contract Advertisers 


Current advertisers whose contracts run beyond the May 4, 
1936, issue are automatically protected against this rate 
increase for all insertions through the April 26, 1937, issue, 
provided they sign new contracts at or before the expiration 


of their current contracts. 


New advertisers may secure the benefits of the existing 
“bargain rates” for all insertions through the April 26, 1937, 
issue by signing a contract covering that period before May 
1, 1936. A wire, letter or call to any office will bring com- 
plete details . . . Advertising Age, 330 W. 42nd St., New 
York; 100 E. Ohio St., Chicago; Walton Bldg., Atlanta; 
Russ Bldg., San Francisco; 536 S. Hill St., Los Angeles. 
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April 27, 1936 


Wisconsin Exploits 


Vacation Facilities 
Wisconsin Conservation Commit- 
tee has instituted a campaign in 
Middle Western newspapers to ex- 
ploit the recreational 
the state. 
erintendent of recreational publicity. 
The legislature last year appropri- 
ated $50,000 for this promotion. 
Sports Afield, Outdoor Life and 
Field and Stream are also on the 
schedule. 


“Journal” Is 50 


The Meriden, Conn., Daily Journal 
published a special issue April 17 in 
celebration of the paper’s 50th anni- 
versary. The issue was devoted toa 
history of the Journal, the city of 
Meriden and its mercantile establish- 
ments. 


facilities of | 
J. H. H. Alexander is sup- | 


Auto Accident 


Kills Van Sant, 


St. Louis, Mo., April 21. Leslie P. 
| Van Sant, representative of McGraw- 
| Hill Publishing Company, was killed 

in an automobile Friday. 
He was 30 years old. 

For the past year and a half Mr. 
Van Sant represented the McGraw- 


accident 


in the St. Louis territory. For five 
years previously, he conducted re- 
search for Engineering and Mining 
Journal in the company’s New York 


office. 


YOU 


WILL 


ULATI 


R 


of McGrauw- Hill 


| His untimely death continues the 
ill fortune which has afflicted Mc- 
Graw-Hill representatives in their 
| travels recently, and follows by less 
| than a month a similar smash-up 
| which cost the life of Winfield C. 
Davis, Detroit manager for Business 
| Week. 


_< 


Pioneer Type Founder, 
A. E. Barnhart, Passes 


Chicago, April 23.—Alson Elverton 
Barnhart, one of the original mem- 
bers of the firm of Barnhart Broth- 


Hill mining and construction papers| ers & Spindler, type founders, died 


last night at his home here. He was 
90 years old. 

Mr. Barnhart and his brother, the 
late Arthur M. Barnhart, launched a 
number of newspapers in Iowa be- 


tween 1865 and 1872, one being the 
State Leader at Des Moines. They 
were pioneers in casting of copper 
mixed type and established their 
type foundry in 1869. In 1911 the 
firm was sold to American Type 
Founders Company, and Mr. Barn- 
hart retired. 


A. R. Holcombe Taken 


Salisbury, Md., April 23.—Arm- 
stead Richardson Holcombe, 59, for- 
mer managing editor of the New 
York Herald Tribune, and owner of 
the Eastern Shore Times, Berlin, 
Md., since 1931, died here yesterday 
of pneumonia. 


Henry Gundling Dies 
Davenport, Ia. April 21.—Henry 
Gundling, 69, former newspaper pub- 


VER 100,000 


aera 


sae 
/ 
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GET A BETTER RECEPTION FROM 


“THE HUNDRED THOUSAND, PREFERRED” 


‘The dynamic character of Harpers’ editorial content attracts vigorous, influential 


people. Their opinion of your product, as well as their opinion on a public question, 


is important in their community. Other people follow them. 


Readers of Harpers Magazine are more than just subscribers. They are friends of 


long standing, impressed and influenced by everything—text and advertisements— 


contained in its pages. 


Here advertisers find ready acceptance—and a clientele worth-while. 


Write for the report of the personal interviews made among subscribers of Harpers 


Magazine —it will show you why your product will get a better than average re- 


ception from them. 


Remember, too, the advantages of Harpers Magazine's new page size—7” x 10°” 


Bleed, 51.” 


x 81.” 


regular. 


HARPERS 


49 Ea 


st 33rd Street 


MAGAZINE 


e New 


York, 


ae 


SERIOUS WORK 


Edward H. Mills, business manager, and 


Frank L. Rogers, publisher of the 

Gloversville Leader-Republican and Her- 

ald, caught in a grave discussion at the 
A. N. P. A. gathering. 


lisher and editor, died last Thurs- 
day. He was formerly publisher of 
the Jowa City Post at Iowa City and 
the Jowa Post at Cedar Rapids. He 
was also editor and publisher of the 
Davenport Tribune. 


L. V. Small Succumbs 


Milwaukee, Wis., April 21—L. V. 
Small, Sr., of the circulation depart- 
ment of the Milwaukee Sentinel, died 
yesterday. He was formerly circula- 
tion manager of the old Fort Worth 
Record. Burial will be in Fort 
Worth. 


Emil A. Stingl, of 
Cramer-Krasselt, Dies 

Milwaukee, Wis., April 21—Emil 
A. Stingl, production manager of 
The Cramer-Krasselt Company, died 
at his home here Friday. 

A native of Platteville, Wis., Mr. 
Sting] came to: Milwaukee when he 
was 16. He was associated with The 
Cramer-Krasselt Company for 31 
years. 


Horner Passes 

Brooklyn, N. Y., April 21.—William 
M. Horner, advertising manager of 
the Brooklyn Citizen, died today fol- 
lowing an operation. He was 59 
years old. He was one of the pio- 
neers in automobile advertising in 
New York, and served a number of 
New York papers. 


a 


J. C. Williams Dead 


Greensboro, Ga., April 22.—James 
Cranston Williams, owner and pub- 
lisher of Greensboro Herald-Journal 
and Columbia News, died today of 
heart disease. He was 67 years old. 

His son, Cranston Gullatt Williams 
is secretary of the Southern News- 
paper Publishers’ Association, Chat- 
tanooga, Tenn. 


WHAT HELP DO 
YOU NEED? 


For facts, figures and market 
data about the billion dollar 
baking industry, come to 
BAKERS’ HELPER, this in- 
dustry’s leader for almost a 
half century. 


Check the data you need below, tear out 
this advertisement, attach to your letter 
head and mail to us. 


0) “Baking Industry Facts and 
Figures,” a market data 
folder. 

Cj “Selling Leads,” an every 
week service. 

() Sample pages from the “Bak- 
ing Industries Blue Book.” 

() Copies of BAKERS’ HELP- 
ER, issued fortnightly. 

(j) Audit Bureau of Circula- 
tions statement. 


BAKERSHELPER 
} MAGAZINE ¥ BANERY PRACTICE = MANAGEMENT 
HELPING BAKERS SINCE (887 


(Ep 880 South Wells Street, iy 


Chicago 
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Their retailers plaster their stores with 


these advertisements from The Times! 


And why? Because whenever one of these full-page rotogravure 
advertisements appears in The New York Times, men come in with 
the. pages in their pockets asking for Knit-tex, Worsted-tex and 
Saxon-weave clothes. 


That's what you say. 


I’m just telling you what the retailers themselves said. And not 
just in New York but all over the territory. One fellow reported, 
after a recent advertisement, that it brought in ten customers and 
made ten sales. Others, that the pages break down sales resistance, 
assure Customer acceptance and build prestige for their stores. Some 
dealers say that these pages in The Times actually make more direct 
sales for them than even their local advertising. 


Those are pretty strong statements, even from enthusiastic dealers. 


Sure, but look who reads these advertisements in The Times. 
Men with enough money in their pockets so that they don’t have to 
decide between a new suit for themselves and Junior’s tonsils. Men 
like that respond readily to advertising. And The Times gets to 
more of these easy-to-sell men than any other newspaper in its 
market. Naturally, advertising in The Times produces volume 
sales economically for the Cohen, Goldman Company. 


Cohen, Goldman must be enthusiastic, too. 


Right. They have built up a highly successful business. Their 
Knit-tex, Worsted-tex and Saxon-weave clothes are handled by 
leading stores all over the country. And in the New York market, 
the only newspaper they have used in 14 years of advertising has 
been The New York Times. 


The New York Cimes 


eS ee pes Iieeiag 1 ier ee er aa Rae Peel Ae ROR ‘ : ni $e. <a ras Cee : . t OF oy, ad ae Peg aoe fae Skee Tener night os ee te ee * ae a ey — cue 
oer We vale rages i : pos Et ae Vas. aya : "2 Ee. ae te Be i pagans ¥ - : ee ar ae * pag ae Mies re ee th Mab Sea Ae ey Mig! f fo By i wl OE «Ce 
‘ - ro eee “4 5 : pe . ; <r ; . ye Seamer ot Hains 5 ; fn Gin b x. ke pu : p Pigs ; i . - 
e ; is fae a nee Se he ne Pe ea +x vi, eee sent sit Baga Sk. ba RA agit ee ae et a Sl ‘iat OS <4 car ; - 
by a ; dial . ee via I Ae gee on RRS fone ; 9% 
a5 ; wit Vind SR Re ‘ s “hoe 5 3H 2 ie, I HL, = ; ; i 
i 4 x t tg f . aid math oe “ ‘ n Fa ’ ‘ig. er? aaa 8 a uae . - Ate 
ae ae > : og hee he i Oo eee. ag A ee alia es ) A Tie Pa a ahaa MS Teil bcs muy , Bay of a eG A 
sg Log Cia ees eg, y bs of J . Ws: 
rie 
: sae YES. 
ay Ne ie 
PR] | twee 
—————————————— ——— ee —— 
: = oe 4 i J ies + 2 F 4 % 3 . “7 i < atid . Pia lay ag OT Fe 5 
: . oe ae ee kas : * ans , é 
e aie. ; 4 F ‘ “oe , - 5 e . 4 
Pin Wala J a, ad Hiv 4 ae ae . ~ 4 ia #5: a Ree = 
i F — r a eo . rt i a 2 i q . “7 Ps ‘ * é 
: mi ~ he = : , n ’ 
. a cs * ’ oS C e| 4 : “ 
ie ree Y % ‘ : ‘ eS P Fe oe : cee 
yes P ‘ ei ; > > Pee Zz 
a ; . E si = . ~: ; : 
: r fi: 
; : i ob | 2 
x ; Pek 3 ii ; 
; F x 
; ; ; 43 : 
a. eae % , i i ‘ 
ES - 2 ~s i a ris Be ye ake 4% aie ark tore na » 
3 ae a is Rie nr oe ees: 7 tee ae ie, We “E ae 4 
re FS ‘7 ie xm x 4 = ah te Re ed byes aes Ae rine Mt Fe fake anes oS ea 
; = Peat a 28. ee . a ase ey nr : = - ee 
my oe eager - - ests i: ae , | ity =o eae a , a er: it 
et ae ‘ i o> etek ates me be ig - ao a i i ecphaehi's faak ae. aa c.g = i 
* . ae) E we = ag a ig : 4 eae cn , sgn ie eos, 2 om J. Sale a 
: : ai si are tia oe P ie : ie uses Se: hea gi pcomiany Mt: anes eee See Tay 
ais vet ais 3 se ey oe aes Fee ee iil Stowe Fe Sed ~ ase nigh Vee SII es ae 
= ee See _ ne i ie sail oe, oa 
Fe pas ee Ss eee ot —_— cody pgm (cy tt rein is eo a jaa of 0 SRE Fin ii ei 
aS ah a J ae _ F PS Tails eed Crete ee ae ig tang, | iL : abi, wets’ Sra. 
Aaah . me oh ots itil ey a : . Oo eka Sy ene) a 8 oe, Le Ag bo aaa ate Mi sli 
; es 1 SO ie: a ara q d eh ory ee Ls 7 eat ees Se | pe pee aie ig YS ro a 2 i Be te SV Eicaes St aes aed 
re "2 Gy irae aeerts. . m . ‘ Png se roe Me pees ce et a yiaieetias: pepe yh ate ee ee, eA at aa Feta Bose ah ae 
lie boi es i at ae atl tet ; ett hy ee hy (ai Por See fia ces bi a Me (Ser eS ya a 2 oe ine po es ee oe Soe i 
2 ela ae ne es ty 5 ee et ee —- is Mee: f 3 1 NSE aoe aa is eee are! ea OE oe as, mt Rar ae. Aes ce r be ee = ay iestegicree te 
a oe Conf ees i slat I ae Ne EA ee eae ee Sei ie aha 4 rg tS ere ih cy 5, <r Fae sesh a Br ee ao — zs : iy <a es H st Ph Seas key Tk. , me aN ; eae y Ey : ere om. 
é SG a in? GA > a an lath a ie aa ce on. ae ur "Ere ei i. ae baer =) Se y . 4 ai Fs 3 hes ee ei ih 
Se es ees. eee ae Pe oe ee eT Jags As aie Se ae rac gate 
Bic 1) eee eS BR aecaghiitrin ot iad a phe SSN a Se ee eo ok ee a) atte, . ees 5 ’ ers: Es eee eat : 
ae bes oy i ri RMT CH RRL OS Ae IS peo gametes Gee, a ne ae er. 
aie ree. Peo Nee hee a ae Foe Ror ty ; y Gee ae Vee sgh oe et . oy a a “. sae ¥ oe “% ole r 
os PE dev ae Lee ee ee TSuGkge $i Af Stas te ae « bee mee ae es ’ Reet eee c Se ie ; ai be - ; tae 
| ae, ‘ RM tI Pa a) hier ee See i Lips ‘ tie Sy Sire egg NER MO CPi he ginieat: aes — . : ; ae < = The fers ct 
= _ r S ee ei ears ton Po are aon, CT a GIS eae oe eee ip it howe eek tee eee aI eet TOR HSL. eee a » - piv gwen hahha * r ae S) Vices tes SS 
SR ee 5 0 i eS SRC Wie Pearce te tee Ue See eae Pee ae eng ale On call : aa : \S . q Uae ey col Pas .) 4 iy : Vie ie 
— 2 ER ee ee pn eee <» lat : ec ae a eA ee bie ies 
Wa Be ; Se = ieee eee Be SS ee i ce am ee 
. 4 Cea. Re gs ei Vina eS | Be gD Nae: ue Me ge ee a ciate ee, pas te Pre, eS Ras 
va oe eee ae Aya tah me a wa Shae a.) tee eh een nt hee oe ‘ rsh nl ee Mp: Seis je : Ms 
Bi Co i a —_ ee eR a Ne Re aaa ee i A nas i 
, 3 " ES ; : a Oe eri “ oo bay een. 2a eee oe Joy Caneee SS cs Sc i eae laa BRP pee te Saucy Th am eRe ‘ a. ie Tete: 6 Se 
: ~ aoe i: ie Sed « Oe Se Ne ek em mn 8s aad : Ty. Pott ee ne ee anere ; Dect at a 
Ns HIS gee >. 6 4 A cao > J } es eg Pos ae =a > “ ae eat Ba 2 ’ hie eae te ae rare ek > tS a ; ony 
y aS a is aire a a aie ee  — ee 2 Fe Ste ae LAs See a oe ee eo Sinei 
aa ote roe iy oe > aan a ee ” ideal Pier gatse  ci ae : as as ey hs eats bal iets i Ft ey 
= ; he * Ly 26 ao J . ' = 7 ; a . e : pte ate eae . ee ery cs yaa ene ate Ora a i gh oie eS 
5 : eee, ie 5 eae ‘ % ie a , £ i ne ‘ ie MMe Sele posite ra + jo eae ae ' ae Sets ae ee, : ae es 
ae. ij co © y “4 e 2 ag oS an f . a 5 5 . he 2 ee = Lee ss “rae. Fitts he ‘ s : are 
ig : ; sche 5 fon SRL DY a eral a P Se: iaibe i? oe Se Be aoe - 2 Wee. iE Saco a ried She 2 See Pe ey 
r ve p50 a HU See oe a 2M Vest ‘ a = eae bs Le Bes ih : Eg ee a Sea Surat ee ee ee siete ae Oe Par. Feary ee - at ™ Cat Sal Scho nex hom tact seh yo The ee 
ae et er tse Fi a - 2 hee es SR ils fc a ea i? Po a ee eae 2 5) ee re ae: =f Ae : ene '- ria pe lane eer e aa. Seer een eee eke eer mer 
if EN i) SO agi - a Way Rats yeh ba 5 ee pets Feline eee eee eo — ey tnoe ee "Si eee Soe. : a ae is eee a eta.) Sh i ¢ meh 
oe ee ee hd ae " ki sig ig ae Sas es ee pe ie ae “eae renee tigiee fe DE sh Pt laa ite ie ‘aS Pres, og, a0 = oe |. kee Bra a | ie ea a ite. Greek a od an f fT 
es ae Saar Ba ged Br - ee: aa eng SRG a) es : ae SME Eo ce ag ee fae, . Mis, opie, acy eee ies cit daa = LORE: 8 2 = ia a Reh Sou! tue a ft, vy 
d j ea was pec ag) sae ihe oe on ns Sal ie Be 5 aM . +] ; i Sand gee Sake: S a : a % . ° es 3 ors he sea oh aes a Hs aa ‘ith 2 tec 4 ’ 
3 Bice o 7st ny Ree eke. tan one ee o ey, Bee make bs). arr Sok ai een A neces " Da ee ; ve eet ak aa ie i 
Cait ee ed tae ae ho yee t _, Segeo Rae Se To. : AVR Says meer! ft pi eg 4 iter i, a ra ; ! ; ae eae ; 
e ee Sg ek A OR. Ais ee me Rie ae me ny Vcd hg Se aaa Ree ot es | | ee 
rae BE vet see 4 a , fie se oe! Ay Ae i a ie a ees Rea I ‘ hat a er: ; Oe gerne ieee f fe , a Pee tyt td 
ae ae Weta tieas ve eS? fae (moe Oey f rd q % : Lae see + 4 ; ake Pat eS ; . rd ree a et ae : 7 i ane? 
e ee fa pe teenies Mie oF aw ee Pe ctf oe “if ‘ : ich. ngie oe te SO iy es ee Ne Of 
— ed Seon arg bar, iat > | sae ie PP eed ae eS ee | a " orca eae + er ae gs P $ Beh Pe ; ™ Se eat 35-5, a bi thesia 
Pike ye TN ttn 3 A ae Ue ae) S ey ore ¢ Rites sf: Fae oe ae * sie ES ip ae . mis coe be ei ieee, 
eee & A rahe 2; Va be ee . a4 ‘tee i Wes ¢ a Tie " z Me ha Mery a Ata eer Om ha re sg ee ae eer eh ‘ i eat: 
ae" wae ee pee Ors a eae Wigan: “ae g SAPy ‘ p? pre ¢ pee ke 2) Se at ee aes M take ae : ‘ 4 > ae ree: i, eee eae fe, 
3 Saale tiga fa nt Was v0 ae nga es 4 : a crue ha ; ae Bo a. -- : lee a , 7 a a 4 ee Se 
: a Bg: FP Rea ee eS ee Cae - 7 ee Be a i) eee eee ee a. i aes iP Ss eee pei ri 
ee al ak a ee _ Baa i eee ee | i i tS ae el mie ee oe 
pee wee) i ‘ Ms aaa ee oe as ee Figen 2 ; roe ieee ager ic oy il a — ; hs ee. ee ae 
a eae ne ad pr oy we. a ress Sy Teer 2 ite y Bee's 4 eae ae Aree SER eR se od a ee Ale Ss os ve 3 ay em ea , Sl yA sae te eat 
=) * ie ae gt 4 eae an ae ey Ean ne eae ‘ ree Tres SEL, OS UI pees iy sc ose Meee.) yr? Sh ere Per 7 et “ee lle * an ee Peres 
Beast FS ue ra sa s a! ee : : ra ae pial aaa Wer ae ot eet BIE Ome eet Te re a £ Beckie >. “ ‘Sa “thes aa. 
trl Scan iid sok i). - ore Poe Be eared 165 See. Mar RO Otte ken xy S, SGSIESE oes” ea : es aa: peas 
irre hl Big ee arch Lam YT) ae Pa . A at St ace sy = 5 ee Pade Se em AS rad Seo Aer ee eo age rad ot eee Ye 3 3 bi ‘ a 7 s wie oy as per 
£ ‘a2: Os. ea We i i es eek > Oa eae ; Veer ; 
BR cate SC i Te rae a TI Silat ee aka eee? ae ae De” Say, eg armenia : Bite St eer te RS Se, pe aie 
t- age Sis Seek eee oe ag rl ss es Soe "ts ‘3 a: ae See: ke tne sae ee Oh Si tie ee eos. wo eee 3 : a arte Seg SRT i Ne ’ Rees: . ; 
RSeraes 3 ee va ta Ee ae ea. eer eS 0) Scr: Sy eda es Seaha } 
BF in ot Lanes ik : (eee Vs SERIE 5 5 tee. 4 Fleets 2 0 ec eae ee «eared ie ; ae ee f tee “x ' Pome. mt Ricci 1) oe : 4 
d rt spe Whit 3° pap a ee a we Bier. 5 a =a Bor Sa ey: ee — roe Ns Beg, wg. 8h se Siu 
i See a fh pS Ae es a or 7 ; , pane. ; aa Pl ' aia Fe EES ae ee aS oer oe ; 
Ce ee eae tees eee Mea a Ee apie 2 a ae : a, be Sie ES :, + bo us at 
a- = ae oes ro eax Tg a, an oe Stee es eee “Se eS ee — oa hate 
Tee a yeh Fs Paice hod Bee fo Rl Sea eg ‘i oo ae Rs. ¢ ps. ~~ ea St, age F : . er : 3 on So . NB 
Sige core ws ae ae oe Ld St ss ey Page. eee ee ae 2 eet et” Oe \ Sa | gE BES 2 ete = . = ae: re ie ye. a : ted - = 
Dig tan an Aa ee ee . BP ehh = * Soe ee - Saray a 5: $3 2 ae ae Neos af See ? a ae ie se Se TE a fin wy ae ” x , ea: = %. cae ar Settee 
Oe Peery. pekie ata. inte Ne a Fes Mire SS q , 5 pee MAE aa re . oy “Ap ot ek Am oR ae ieee . ‘ re GS Bel ages ing a “Hs ER tg * ae Te eo 
rt Lae eee amen? a A ae Se bet te a tigate. — 4 ap ae ait ha eee ne ei 72s ee mete eee Euan ae | Ok ee , 15. Sok aioe . 
grid ihe 3) Le ee ke: t,t eae Gy Se . ee “ ees es Re | A Ree redress | 2s Se ect. Be ee ae aa 
ee a z j ee ee cag es + yagi pee oa EON Pig Pag oe Shh aa ae Fa eas Na, Seen te Bathe". <2), yomeeee oo ee aii uh Pie S ay eee { eee Me ee 
egies ee cat i A ak aimee eS ES SR Aa aS Peer BeOS aS ‘ pe ee PES ie rr Pe a ma Ree of ae a. { gee. Peet aia 
ema SRE 2 if 2a a SE ans ee See ule ee Cee eral gia etc ea bg 2 i SSE a eon eee ee Se ON wey 9. eee sine 4, Ae Li ue ae 7 ee Fy ae 
faa: Sls ine i q Le ee eae 4 Eg 3 Cum P , ; Re eet TAN a he ea) iam iy Bis ae a bobs kon : i te mee 
iuanee 3 vp . a fe ia i . « as lei ie eee laa 
itd 2 Y ring DS Dele a Pie Bs Pr. ae ae po 2 Breed oe aes ae oy ae Be nt ease : ? streit G ends Sua Fe RIM Oe oe ee ae ae 
mi iS Baer ee ae aS es 1 a es ue | oe - ees 2 ee se Se ne ok mate Be Ree yg re eS as, 
: i ee er tar: » Dae ae aes et : a i santo hae ee es ee Baer ee Tae eter eer 8 laa : Ge ED te ao ae: eS (SY 
en) ae TS. sade aa ee > ae be et oe i pgeeiee ik ks. rr & oy RECs Re: a: i a ees ey 
Ss , ea cee ae a Pe i a See On. caer oe. oS eee Boe ier sac de Fae 3 ; BO Pe ee es oe bos ea a 2 ee ee: 
: “of ‘ om . a ia a Ee ae: i a el 7 aad f Brat ct % i is Beene = Ca ae E x aie amt on) ad a int 
ay : : CoA Pees ame a ee 83 se me. Wiese, Bae ee as re OS ae «Sy name vo ape =: iE 
Pee ee gg cee >. | ee ae ang i RM : 
il 7 TP res OM OM co te ete, TS aglher a " ee a ‘ a mene aes a ie a 
of yaa SALI tere : tt nes Y | Pls... mea ae Se Sane es ” ‘ r ap ieee ic 2 ; Si tel ee F canarias ; les, = |. Pr. es 
isha ey (oe a AN a! I ee a a oe 6 OO : ° sida ir ef tea Oat IB, Fa e's 
ee pe che Ft at aes Be ae 40 ee nS a Erie Ree ier ae are , : ” ai ail pee : ‘ a a, oS i pS td 
d ; es, tte ay ath, ton ae te : aes a ae” Sew a ph CORP ea oe ee eels ea, ‘te a oP Le Ha ara ete 
‘ ‘a eet Ae anak V ee ae eS oa ae Nop = Gee fae oak os eS : . ial d 2 ST is gt UR ili 225 ‘ARS iene “aa ie adi Ni = ae 
1 aces a Pee age es he ae ead “ae ee eat thes Ce a a . serie. Mee eae eae SS ee oe a ay tee ae ad ee 
"ape la seg ae 3 be ee Sime er SCR gOM Mee ee Jae ae Pecos * ee Sea, Tee. ae SE” a : cram) in”. eu eee A Nhe 
i a Cite OW S55, Rae eR a ' ei age SS —_— 7 ce i e rg Oh Serine Cae e t Fg as. ay pata i i Bs. ee py? Bs epi” i oe Mes fs Bx af ge 
bg Si ee ts te eee Shee Bee Dice. VRS, aie rect, pone Sar eget a : ieee a - : Same Deemer eo a ee pa 
Bs a ne te nT an ey ee a ee et each Sig) * Sum sa. ae ; es eee boat ge P Tae : : at, Fi : Gay aes t Bae! ha eau, rE 
be DOR be ihe Ok Milani Pa a ge cae 4 2 Le cea ere Moms gare a See a fae i : ae oe ie ij ele hth:  . es i tee eee ei ed aed 
ae 4 oh ro, aay : ae ae a A es Pe ee pte i lg hea, toate at uae , y ih ad nite Yh ee tg eee a ye ee ae ao 3 eo: pale 
Pats ; , <a a Gt Marae ee Ses TO ci GG ae am : 7 ake Bs eerie re ’ gen ae ae ee eet t ere = eis aes be: ae ei - ee 
1e  % oes Ae Sic als Pease ey ah oi ibe Alay gn ° ee ree . Ege “?. ne Shia tae ers oe ie rs is eo i es ee a : Bae 
en Pea foals Tod.” ae: | eee aie pen ae dace ARS aon os i. Tee Le ae. A, eee t OY eS eS ees Pete eee ae SAS yy oS as me eR a | ee j = om 
1 ee a. ; ee ee i, ere 24) hes Ea pate Rete. en ey emg 7 ae bcc sie ei Fs te 8 pas Sea ore ; a ae ey Rhea ee See ae 3 
a mare ; ORSON Re yee SS ae a! ee a ke coal? soe «OM i bie st wi Bee - eg ea : i \ * ct Mite So) nn — * ae) 75 
Sek ae ee rot ot ae se i Wes. - pote uo . 2 ay eae Peres is) eee ANE oe co ae Ps aaa 2) 
Ae eee et igs | pe Cig i UR =, gee Nal ie ie 02S an tte ae y panes oi ee ie d RE SON ert ON | Wank ob Rae rmnr es ey pe t& Hs gt on ea ae alee 2? aid rn: ' 
f 5 = ae: er oo.” can - Md ea rae he mee hna as glee : 4 ee Si a eae Patel pes ee |e Te ae 4 : net eee ee a : an eae = oY i 3 
: ; ‘ PNET, eae Ne Byte jx, secg a bins oe featay eet are pes ey a Sa F ae Hoe aPC by ‘2 a ees pro teeergen eo eta a Se, 
" — Pe. oe re _ — ee a ee” ae i 
Mogi: Coll or ee ee ee ‘ =f, ae i Loe ~ ani ea i ecu aaeee ae ee ol Ss Sa - ei i ae a ie lS ee. cee ae ; ar = 
i ie nc Pencils ieee yy. Aaa eee ae Rs Laer / Pe fri. Bh Ee Siac eee Gl aa ee eee 
; eee a Re hee = sg vig br ag eee ‘ : eS ee ee a ee oa Oa en eee : Siac Naan a oy eo aie 
9 a eee ree e hye ee Be x i 5. jel es oo See ei ae = i > aa Raat ‘ ae oh: ae Es 5 me = Ps emcee bs 4 a 55 
7 ~ ht oe , Fin ea he A Sie ie FS alae haa _ cats aK et 2 ae a. ad ade ‘gale ik ay ee Peet ieee, oe &, gene 
» ci eat SER a i Re Se ‘t > aes ne = a < F F oe aia ae ae Ned She ae ee 46s oa . : eco 
ae Meo) ue : Sate. eee, = CH © Tees ” ¥ oe ae a eet “ Sa z a : ee wes Fee Beri oc Tez) es epye 
4 es Piet, atts Pea aL Cee | ror ae ai a 4, ol _ an s ; . a irene. NAHE Na OE a ee Je a ig 
m @ seen alia ee SSogie reg eee ¢ So a e see ee ee ee Pe ak ae pe es Nee eel = 
is eee 4 Bhai aa oe Coc en TSS oye spe = pe x ‘. v2 eee eee er ise gas i a Ae. Sea SSN ~ ie ; ae oes iinet. arena 
of : ss re = - a . ee a EPC en oe bie a, beg ee ne oc. ee Re. ait 
“4 “ oe : . 
—_— OE EEE en = ae ” | 
59 y ay fae: be ae ; phy eoee Ya re Fa ae a F ae wig : ; 7h a, : earn ‘ es get ; % ‘ r 
E ee (ae eo bere ad a. ae 5 ee Pee. es ; en aS F <i as Cie lke Aes | ipo 50 iam de, ee , 2 
S a ied Se Se EAR ; piers vai he se : ty oy elas see Be x ape Dey mM ‘. “tiaak Sa E 4 " fe rat aaa Yong oe es - geig ; 
<a ae x ~“ bel Pi ae J ae ae a oe gues q et hee (3 Serre. = ae US 4 q ae : ee ae ie i Se vas ta ; 
oO gf ; ae oa : ee a Pig Bs : eee oe ee Be, a Le a oe Saami eam ane eS, eee 
in im nt < ie Fb ai pie he oe es cee iT : se Bo ee : Sepage 2 : con a j " a 
l Py - aa a ee ae a oe : * hier: bie ee eee Fifi eee : oa a 7 oa Qe RS yt haw ‘ hs " 3 
. ‘ — ; Fis Pie ead 4 : “ee iene owe % A , 7 Be Se eget a ; Ee ee re @ CR Bere ae ae a tye 2 BZ 
of lie : ie - es st es aid ae . 2: . f 3 3 : ; = Stig 7 ae 3: vf Pg 
| a a , gg ) a | ; 
x Nd 
: — ‘ ae f j P i 
ah ze se =e Raut ie) Oa : ‘ iskgre Bae ag eek ves ‘ ‘ § > Do Rockl ? ; F j ; 
ae 5 te Fh oh Ee etepits ? Se een er aoe ee Pe A oe ; eg il 5 a Sa oe ae. Cee pe Sie hae nee Uae : 2 
Co ye a ae ee al oe ee tCtC(“<té‘« a oe ee ea ee ee ee ee a gies: A 
ee ee) ee «en Se ear Sie So ea oe : jee whats pres : ie wae ee Oke Rear ca age ae ae ere a Maat en ae page PE 
if ce i A a: ee, — A (8 8 irre ae steer oi ee in de ee 
Y Poe ad age ae Ad ‘ Men Cyteetiee | eae ie a cep eo oak Wie Wee Maes ie eS ees pera SLRS ee ne j eee ee 3 ee er aes 
eo Ss es aa 7 7 es ya. ta tip he carts Tage ee a aay aS ? ne ae el ae ee an ie iia ee erect ‘ pale ee “ata Pek ane 2 as » ade pe oa rr) a : ts a Br i ne | i a Bees 
es : SA eC eae 1 SES em ne beh : * a iad re ae pe SE Ean Y eS bap SORT CL, oe aes pata) pets Bs ee es 
RECESS, ea oe ce Be o> ns ae Seka: ae: oS : 
val ee ce Be eh dite Stee a ' Se. ee ee te oy ny. ~ ieee © ie | NO” See ee re an oe ee FERGE EONS EG eee io ae 
K: ; rae es, u Bes ees ee eee OR oe Bie ae eee as 2 alt : i ; : Var EK 
a : ‘ ; S ; : 1 eluaae virco 
of 5 i: j ae ee eigees 
_ CS as 
ey ar 3" 
od : ee ; : 
Ae eek 
BA ee. 
ae eee 
ies 
i sq 
| ees) 
ei me: a ee 
OY 2g sy EM 
ix ad ae 
faic a toast 
Rit okt ae 
— 
Bee 
Po ; a 
vd + 
eat en 
Cee 
Fae Sy 03) og 
Pree 
is Oe 
ae. 
“Ea 
Bees 
= 
aes 
pel. 
fale 
d eine 
; a ea 
a Videneey | 
‘ Soe be 
ot nn Corea a 
Wag 8 ft 
" fin. ARE 
| Se 
ie cree 
; ie eg eo ee 
| , \ Eis bea 4 
Bee ale * CK ; f 2 Di ay, ee va Z z po as $ ee : nw = as =) Baas i ° : a RE Na ee Nile ae Wee oe 7 eecadt es Cea a 
I Eee rig tik ear Ce ay ‘ vee eM aE IR eS, SIM OR ped 7s ik a ae Wes is i Bae 3 . ee ee ee, RL Ee Rane Fi a aca ts hah ole se a 
fig | 3, 2 teh yy A ee wn « ale By< ‘ es Be Ma Taree a care BERIT i itd et Bo BIE Es a fa A Be peat Neg AL ok ST ND MERCY Ranga, 5 Sate geo cada tt Dabo Neng ve Sin ON gat MR cet aries 5 — SRA Ske a oer a A Se EY et peer, he os Ah aE RS Pale. Nin 4 ear ae Peds uy? ‘ays 
| Rae ee #s fe a Pea eee he Pn” Sean Fine ean) erie ts iment oy PT ac ee a oan 2 al et Rb ee ee ee. Ue ON cae ae ciate, SMM Sf AIS. oh, See if sanyo mains Rens ee one ean Bini Paar Tye Nee 
: ek c < Si ee boas See 2 Mega hs =A Randy Ce eS ee ee 2S a OE ey, Beh wete be ot SERB en tyne sone: tar > ae Ee aie ie oc Pe 3 Be So tag. ye Ri ee ae he a ae ED ze to in 30 pase iA ean ie ete ge RE A NS a 
7 +. ce > ae ree s z Ate . ene i 1 x ; SON ee Nt PT on eee f *: . a - Part Bee oe ng ae snk ee (o56 ¥ 3 Fry Tek: 


pled. =: 13 


: 
] 
: 
d 


3 
a 


———e OO 


ADVERTISING AGE 


April 27, 1936 


Travel Agent's 
Magic Crystal 


Through what single medium can a travel advertiser 
talk to nearly all of his future customers? This was 
the problem a certain wise travel agent recently 
faced in Los Angeles. He found the answer. Can 
you guess how? 


A Scientific Solution 


Wisely, this advertiser first set out to discover 
the reading habits of his old customers. Future 
patrons, he reasoned, should have almost iden- 
tical habits. And so he mailed questionnaire 
postcards to a thousand former guests. 


And here is what he discovered: Out of 
every 100 travel-inclined people who live in 
Los Angeles, about 81 regularly read The 
Times, only 30 read another leading local 
newspaper, and 48, the third leading paper. 


Thus, this travel advertiser learned he can 
talk to approximately 81 out of every 100 


~ future travelers by advertising in The Los 


Angeles Times alone. 


Times’ Purline cost now *% rivals’ 


The Times’ Purline rate is $.65; next lowest 
in the city is $1.27. Obviously, for every ad- 
vertising dollar you invest in The Times, you 
will reach almost twice as large a market in 
terms of actual purchasing power as in any 
other Los Angeles newspaper. 


For the answer to any question you may 
have on advertising or selling to this rich but 
vastly different sort of a market, write The 
Times, Los Angeles. Or call Williams, Law- 
rence & Cresmer, New York, Chicago, Detroit 
or San Francisco. 


Los Anaeles Times 


One of the world’s great newspapers 


| New York papers. 


Retail Lineage 
Slightly Ahead 


of 1935 Figure 


Chicago, April 24.—-Retail activity 
in 65 important markets was slightly 
above the 1935 level for the seven- 
day period ended April 18, the Ap- 
VERTISING AGE index reveals. 

Although the increase over last 
year amounted to only a fraction of 
one per cent, the fact that the cor- 
responding week of 1935 ended witb 
the Easter buying rush, whereas 
Easter came a week earlier this 
year, indicates that the 1936 increase 
is more significant than the figure 
shows. 

During the week ended April 18, 
1936, the newspapers in the 65 cities 
measured carried 18,114,291 lines of 
retail display advertising, compared 
with 18,109,431 lines during the cor- 
responding week of 1935. 


Up 2.2% for Year 


For the 16 weeks since the begin- 
ning of the year, these newspapers 
have carried a total of 253,249,117 
lines of retail advertising, an in- 
crease of 2.2 per cent over the cor. 
responding period of last year. 

The weekly record of the-cities 
measured, showing the gain or loss 
from the 1935 level, is as follows: 

Per Cent 


Week Ending Difference 


DOR. OO 64.5 ts owed eee Ba +2.5 
January 11 errr. 
January 18 ; ciee SES 
January 25 ares -. +3.6 
February ] +3.2 
February 8 +1.0 
February 15 —0.8 
February 22 -4,2 
February 29 +-1.9 
March 7 3.0 
March 14 + 2.4 
March 21 + 6.1 
March 28 . +3.1 
April 4 .. +1.8 
April 11 +2.9 
April 18 ek + 0.1 
Detailed figures for each of the 


cities measured are given in the tab- 
ulation which appears on this page. 


G. E. Tells Story of 


“New American” Program 


General Electric Co., Schenectady, 
N. Y., has published a _ prospectus 
outlining the scope of the 1936 “New 
American” demonstration home 
building program, and explaining 
how General Electric will coéperate 
with others in the building and home 
furnishings fields. 

The brochure is available upon re- 
quest. 


| Cheap Air Conditioner 


Developed for Homes 


Standard Air Conditioning Corpo- 
ration, New York, has developed 
portable low-priced air-conditioning 
equipment, starting at $75, for exist- 
ing homes, apartments, hotels and 
offices. It can be installed without 
building operations. 

Arthur Kudner, Inc., 
of the account, 


is in charge 
which is now using 
H. F. Douglas is 


| account executive. 


Whiting Uses Dailies 
Whiting Milk Companies, Charles- 
town, Mass., have launched a good 
will campaign, using 300-line space 
in all Boston and Providence, R. I., 
newspapers. The Greenleaf Co., Bos- 
ton, is the egency. 


F dillon cas 


o: &z. 
Western 


Feldon has been appointed 

advertising manager of 
Liberty, with headquarters at Chi- 
cago. He has been a member of the 
Kastern staff, and was previously 
with McGraw-Hill Publishing Co. 


Wilson to WBBM 


Paul S. Wilson, 
National 
Chicago 
WBBM, 


formerly with the 

Broadcasting Company’s 
sales. staff, has joined 
Chicago. 


Transit Adds P. R. R. 
Transit Advertisers, Inc. 
over the 


. has taken 
sale of advertising in sub- 


| urban timetables of the Pennsylvania 


Railroad. 


Establish Toy Mart 
American Toy Mart, a permanent 
display center for the toy industry, 


| has been established in the American 
Furniture Mart, 


Chicago. 


Index of Retail Activity 
in Important Markets 


Based on total retail lineage carried by all daily news- 
papers in each market reported on 


(Copyright, 1936, by Advertising Publications, Inc.) 


16-week 16-week 
Period Period Week Week 
Ended Ended Percent Ended Ended Percent 
Apr. 20, Apr. 18, Gain Apr. 20, Apr.18, Gain 
City 1935 1936 or Loss 1935 1936 or Loss 
Beem, Te oes ane 4,514,142 4,506,173 —0.2 338,996 438,809 +29.4 
Beate. Ge. 5043 4,162,457 4,603,704 +10.6 336,532 296,674 —11.8 
Birmingham, Ala. 3,847,984 4,242,952 +10.3 209,524 297,682 +42.0 
Boston, Mass. ... 6,319,633 6,000,671 —5.0 446,484 438,159 —1.9 
Bridgeport, Conn. 3,354,568 3,406,544 +1.5 248,724 247,464 —0.5 
Buffalo, N. Y. 4,868,004 4,506,292 —7.4 396,270 371,406 —6.3 
Camden, N. J...... 1,149,164 1,161,715 +1.1 92,132 85,632 —7.1 
Cedar Rapids, Ia.. 1,342,600 1,419,376 +5.7 106,610 115,710 +8.5 
Chattanooga, Tenn. 2,286,079 2,005,097 —12.3 166,931 148,252 —11.2 
Chicago, Ill. .. 8,488,411 8,903,304 + 4.9 720,687 668,447 —7.2 
Cincinnati, O. 5,040,906 4,932,101 —2.2 343,931 350,343 +1.9 
Cleveland, O. 5,398,934 5,787,939 +7.2 379,423 484,172 +27.6 
Daliag, TOm...s0++ 5,716,827 6,207,400 + 8.6 425,449 389,895 —8.4 
Dayton, O.. iceeves 4,533,266 4,049,178 —10.7 280,140 347,564 +24.1 
Denver. COO. isss «oe0000 — rbevess ims 235,905 211,305 —10.4 
Des Moines, Ia.... 1,995,814 1,890,740 —5.3 169,504 130,855 —22.8 
Detroit, Mich. .... 6,492,246 6,368,801 —1.9 517,315 487,650 —5.7 
Brie, PR. «setaaes 2,088,436 2,045,792 —2.0 175,336 154,742 —-11.7 
Evansville, Ind. 3,499,958 3,819,508 +9.1 256,298 263,970 + 2.9 
Fall River, Mass.. 980,191 974,998 —0.5 62,360 60,500 -—2.9 
Flint, Mich. ...... 2,637,740 2,746,438 +4.1 181,370 164,920 —9.1 
Gary, InG, ois: 1,501,420 1,652,985 +10.1 121,002 114,931 —5.0 
Grand Rapids, Mich. 2,749,562 2,664,056 —3.1 232,904 188,188 —19.2 
Greenville, S. C... 1,844,081 1,691,795 —8.3 133,826 122,134 —8.7 
{ndianapolis, Ind.. 5,033,769 5,039,571 + 0.1 375,891 400,605 6.6 
Jersey City, N. J.. 673,912 713,597 +5.9 49,880 46,579 —6.6 
Kansas City, Kans. 620,151 639,499 +3.1 51,464 45,248 —12.1 
Knoxville, Tenn.. 2,515,965 2,753,044 +9.4 226,100 184,646 —18.3 
Little Rock, Ark. 2,848,888 2,733,906 —4.0 214,998 189,294 —11.9 
Lynn, Mass. ....-. 3,094,000 2,961,910 —4.3 227,780 225,358 —1.1 
Manchester, N. H. 1,042,682 1,001,564 —3.9 76,250 66,572 —12.7 
Memphis, Tenn. .. 3,339,602 3,267,282 —2.2 264,110 220,640 —16.4 
Milwaukee, Wisc.. 3,823,994 4,073,711 +6.5 305,411 333,000 +9.2 
Minneapolis, Minn. 4,363,382 4,603,375 + 5.5 327,092 345,273 +5.6 
Moline-Rock Island 2,316,566 2,600,298 +12.2 189,196 187,842 —0.7 
New Bedford, Mass. 1,003,742 938,210 —6.5 60,228 62,846 + 4.3 
New Orleans, La.. 5,523,604 5,835,635 +5.6 359,066 371,954 3.6 
New York, N. Y... 17,915,822 19,604,085 +9.4 1,290,718 1,411,532 + 49.4 
Brooklyn, N. Y... 2,272,192 2,043,798 —10.1 173,296 127,535 —26.4 
Norfolk, Va. 2,710,330 2,766,526 +2.1 191,450 194,418 +1.6 
Oakland, Calif. 2,190,406 2,289,887 +4.5 151,557 140,924 —7.0 : 
Oklahoma City, me: 
0 ee 3,148,103 3,374,982 +7.2 218,750 262,962 +- 20.2 : 
a |) 3,355,765 3,282,829 —2.2 271,628 224,448 —17.4 
Philadelphia, Pa.. 8,639,368 8,750,449 +1.3 594,448 593,937 —0.1 
Phoenix, Ariz. 2,298,884 2,345,700 + 2.0 164,934 162,680 —1.4 
Pittsburgh, Pa. 7,220,446 6,375,004 —11.7 486,780 516,474 +6.1 
Portland, Oreg. 3,114,104 3,442,018 +10.5 226,254 241,486 + 6.7 
Providence, -R. I.. 4,141,283 4,027,456 —2.7 292,995 263,543 —10.0 
Richmond, Va.... 3,533,670 3,687,530 + 4.4 249,116 239,190 —3.9 
Rochester, N. Y... 5,215,615 5,208,621 —0.1 401,285 361,360 —9.9 
Sacramento, Calif. 3,194,634 3,317,965 +3.9 200,942 230,156 +14.5 
San Antonio, Tex. 1,659,206 1,944,445 +17.2 118,237 37,102 +15.9 
San Diego, Calif.. 3,700,062 4,181,452 +13.0 297,108 230,230 —22.5 
San Francisco, Cal. 4,341,289 4,642,394 +6.9 287,297 323,424 +12.6 
South Bend, Ind.. 2,471,004 2,464,052 —0.3 173,494 175,153 +0.9 
Spokane, Wash... 1,928,295 2,181,195 +13.1 140,273 126,609 —9.7 
St. Louis, Mo. 5,510,680 5,482,470 —0.5 376,455 418,380 +11.1 
St. Paul, Minn.... 3,753,199 4,026,926 +7.3 269,273 323,306 20.0 
Syracuse, N. Y.... 3'793/216 3,920,226 +3.3 264,908 252,497 —4.7 
Tacoma, Wash.... 1,890,224 2,132,254 +12.8 107,548 124,766 -+16.0 
Tampa, Fla. ..... 2,087,626 1,725,738 —17.3 138,040 113,512 —17.8 
Toronto, Ont., Can. 7,913,816 7,541,569 —4.7 424.130 422,692 —0.3 
Washington, D. C. 11,519,059 12,649,662 +9.8 800,764 795,762 —0.6 
Worcester, Mass... 4,079,033 3,993,363 —2.1 296,737 256,865 —13.4 
Youngstown, O... 3,304,329 3,097,360 —6.3 195,895 183,554 —6.3 
ZOU. Fied-eeae 247,914,340 253,249,117 +2.2 18,109,431 18,114,291 +0.1 


YOU'LL HAVE TO WAIT- 
HE'S READING 
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Published by the publishers of Buitpinc Supply 
59 East Van Buren Street, Chicago 


Chicago Journal of Commerce 
provides the Central Western 
executives you want to reach with 
the business news they read daily. 
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@ No; Wrigley’s Spearmint Gum 
is not being put out in a new 
package containing seventeen 


and a half sticks. We are simply 


using this to illustrate the facts, 
disclosed by Dr. Gallup, that 
advertising in the Rotogravure 
Sections of the Sunday news- 


papers is seen by more people 


than see advertising 
in other parts of 
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G. bynn Sumner The above is a reproduction of the newspaper advertisement—not 


reproduced from the original copy 


@ The advertisement reproduced above is one of a series which appeared in Sunday 
Rotogravure Sections. This campaign was so successful that. it made a big business 


out of an incidental ma rket. (Note the letter from Rogers-Peet Company, Advertising Department, on the next page.) 
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"This rotogravure 
advertising campaign 
appeared in the New 
York Sunday Times 
and the original 
thought was to build 
up consumer accep- 
tance for the dealers 
we were selling. Our 
wholesale department was not be- 
ing pushed and it was incidental 
until the last six months. We 
were in the retail business, mak- 
ing and selling our own product, 
but so many orders came in as a 
result of this advertising that 


Rogers-Peet Company decided to 
enter whole-heartedly into the 
wholesale end. 


"This campaign not only met 
our expectations but far surpassed 
them. It aroused dealer interest 
and in a great many cases brought 
us inquires direct from some of 
the best dealers in various sec- 
tions all over the United States. 
From the strict retail angle it 
definitely sold a great deal of 
merchandise." 


(Signed) AGNES O'BRIEN 
Rogers-Peet Company 
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You can do it better with ROTOGRAVURE 


@ If you had your pick of space in the Sunday paper, you 
would, no doubt, specify, ‘Page 1, Main News.” No amount 
of money would buy this space in most newspapers. Yet for 
as little as an average of 39% more than run-of-paper, you 
can buy space in the Rotogravure Section which is seen by 
more people than see any other part of the paper except 


page | Main News. Dr. Gallup proved this when, for Kimberly- 


Clark, he sampled the reading habits of the 4,979,875 buyers 
of 20 Sunday newspapers located in 16 cities. The evidence, 
plus a wealth of information on the effectiveness of different 
copy and illustrative appeals is now published in a complete 
Gallup report. If you haven't already received a copy of it, 
a request to our advertising office in Chicago will bring one 


to you immediately. 
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April 27, 1936 


ADVERTISING AGE , 


PRINTING PRESS UNDER MICROSCOPE 


Dr. Albert 


E. Gessler (left) and Carl Foss, color chemist and physicist, respec- 
tively, of International Printing Ink Co., study a printing press in action. 


SCIENCE TAKES 
BE LONG LOOK AT 
PAPER, PRESSES 


99° 


New York, April 23.—Science, 
which is constantly making startling 
new discoveries which give adver- 
tisers something to talk about, is no 
less active in improving the mechan- 
ics of getting the advertiser’s mes- 
sage to the public in more readable | 
and exciting forms. 

International Printing Ink Corpo- 
ration, for instance, has developed a 
new blue pigment called Syan Blue 
B, which, it is claimed, eliminates 
fading and makes any printed infor- 
mation a truly permanent record. 
The new discovery, standing up un- 
der both alkali and acid tests, will 
prove a boon to soap manufacturers, 
paint producers and others, as well 
as to the graphic arts. 

Vaporin, another new ink which 
gains its name from the fact that it 
vaporizes instantly on application of 
heat, thus’ permitting immediate | 
backing-up, represents another con- | 


First picture ever made of a half-tone 
coming into contact with paper—in this 
case a sheet of newsprint. 


quest of science in behalf of adver- 
tisers. 
increase production, 


and eliminate 


impression. 
These practical results of the in 
vestigation of I. P. I. C. 


scientific advances. The company 


| 


| 


| 


| microphotograph 


made many interesting discoveries 
which apparently had no particular 
value before it developed something 
tangible. 

Its research staff studied and put 
into photographic form such appar- 
ently useless data as the appearance 
of the ink film on newspaper stock, 
magnified 250 tines or more to bring 
out detail. Such a photograph had 
never made before and it 
brought out facts which aided in the 
final result. 

Another interesting picture was a 
showing what hap- 
pens when a halftone prints against 


been 


| paper—in this case, newsprint. While 


| thing like a 


and others 
in the field came only after exhaust-| Hydson., 
ive study and tests, like most other| with Morsan & Co., New York. 


| 250 times, 
offset and excessive penetration. The | research expert on the trail of new 
new ink also makes possible the em-| facts, it is revealed. 

ployment of paper with harder sur: | 
faces, to obtain a cleaner, sharper | 


the result looked to the novice some- 
photograph of a total 
the sun, International's 


eclipse of 


| scientists learned a good deal from 


a study of the indentations in the 


printing surface. 


| 
, , | Even a microphotograph of a pen- 
Vaporin, it is believed, will | 


cil mark on unsized paper, magnified 


| P 2 . 
has significance for the 


Two Choose Morsan 
| Highland Nature Camp, Naples, 
| Me., girls’ summer camp, and High- 
land Manor School, Tarrytown-on- 
have placed their accounts 


| 


RESISTANCE TO 
ADVERTISING |S 
LOW IN SUMMER 


New York, April 20.—‘Sell hard 
and advertise hard this summer,” 
Edgar Kobak, Lord & Thomas vice- 
president, today counselled the Sales 
Executives Club of New York. He 
said that the idea people do not buy 
goods during the summer is a delu- 
sion, having no basis in actuality. 

People save all year to spend foi 
summer vacations, in the same way 
that they save for Christmas, Mr. 
Kobak pointed out. As further proof 
that a large market exists during the 
summer, he mentioned data obtained 
in a survey made by a broadcasting 
company. 

This showed that out of every 100 


adults, 92 are at home in any one 
week during the summer. Fifteen 


stay at home during vacations, out 


of every 100 gainfully employed, 
while the average vacation was 


found to be two and a half weeks. 
Opportunity Beckons 


Mr. Kobak said that national ad- 
vertisers let down their own sales 
staff by cutting down on advertising 
(uring summer months. He asserted 
‘that warm weather reduces sales re- 
sistance, and hence. sales. effort 
should be more productive. 

Reductions in advertising during 
‘immer are also harmful to retail 
siores, Mr. Kobak pointed out, and 
‘commended that manufacturers 
and retailers co6perate to aid the re- 
‘ail sales staff in taking full advan- 

ige of advertising by better sales 

lining, 

Mr. Kobak urged the sales execu- 

Yes not to become “stuffed shirts” 

relaxing efforts as business im- 
oves. He emphasized the neces- 
“tty of leadership by example, in 
ch matters as coming to work 
itly, and staying on the job. He 
ded the Sales Executive Club for 
holding summer meetings as 
\tributing to the popular state of 
nd about summer seliing not 
i2 resultful, 


Gets Cand " Anonent 


Schutter-Johnson Candy Co., Chi- 
ag has appointed Ruthrauff & 
‘san, of the same city. 


May 
Invade Lower 
Price Class 


| AND YOU BUY ON A 
~ RECORD OF PROVED © 
SUCCESS ON JOHN BLAIR 


9° 


Detroit, Mich., April 23.—Packard 
Motor Company is understood to be 
coming out with a six-cylinder car 
to compete in the small car class. 
While the company has vigorously 
denied the plan, one Detroit news- 
paper recently reported that such a 
car by Packard is in the offing. 

Introduction time, it is under- 
stood, is tentatively set for this sum- 
mer, although this may be postponed 
to the annual fall auto show. Two 
test jobs are reported already com- 
pleted and on the road. 

Bringing out a small car would 
give Packard a complete spread in 
the automobile field. The Packard 
120 in the so-called middle class 
range, is still comparatively new to 
the market. 

Ford Motor Company re- 
ported to be preparing a spectacular 
innovation to reach the market 
around mid-summer. 


STATION TESTED PROGRAMS 


Trade papers have recorded and experienced 
observers noted the marked increase of large 
national advertisers who have purchased local 
live talent productions. The desire to elim- 
inate the inherent gamble of a new program, 
a poke,” may have been the motivating factor, but 


“a pig in 
only one factor—greater responsiveness—keeps them there. 


also is 
For years stations of the John Blair list have been studying 
the program desires of their own individual audiences. 
They are acutely conscious from week to week of all reac- 
tions. Naturally, they have brought to their stations those 
Murals Tell Armour features which please their audience most—an audience 

Centennial Story close to the program—-loyal and responsive to its sponsor. 


Photographic murals will tell the | At all times programs of this character are being developed 
story of products of Armoul & Co. in | —there’s one waiting for vou. 
an exhibit at the Texas Centennial | . 
celebration at Dallas this summer. |. : ee 

Pereira and Pereira, Chicago arch. | Every Blair office has a complete statistical record of these 
itects, designed the exhibit, which) shows and is completely equipped to audition them at 
will show Armour products against | me c (| 
a background of photo murals de-|4"y time. 


picting the source and processing of | 
JOHN BLAIR SERVICE , | 


each. Shigeta-Wright, Inc., Chicago, | 

will make the 14 murals, which are 
In addition, John Blair service 
makes available to all adver- 


40 inches high, and from three to ten | 
feet wide. 


Mason Agency Adds | \ 
| Three New Accounts: 
Charles <A. Mason Advertising | 


Agency, Detroit, has been appointed | 
by Prescription Laboratories, Inc., | 


makers of Ka-Fen tablets. Michigan 


tisers and agencies a compre- 
hensive description of these 4 
markets, a minute breakdown 
of the coverage, and detailed, 


Radio Network, street car cards and | reliable information on the 
/newspapers will be used. station. Complete case his- 
Sno-Flake Products Co., maker of ; —_* 
shoe cleaner, will use radio. Special- tories and merchandising 


ties Distributing Co. will also employ 
radio stations, using 15-minutes be- 
fore baseball broadcasts. 


plans are also included. Call your nearest Blair office today. 


| Barney in Newspapers 


Barney Clothes, Inc., New York, 
which has used radio extensively, 
has launched a newspaper campaign 
|through Alvin Austin Advertising, 
|New York. 


STATIONS REPRESENTED 


COGASS, Gi. ......:. 
COLUMBUS, OHIO .... WBNS 
CEDAR RAPIDS- 

WATERLOO, IOWA . aay 


DES MOINES, IOWA......... 
KRNT*-KSO* 

DETROIT, MICHIGAN ..WWJ 
HOUSTON, TEXAS .... KTRH 
LOS ANGELES, CALIF........ 
KNX** 

OMAHA, NEBRASKA ..WOW 
PHOENIX, ARIZONA ...KTAR | 
ST. PAUL- 
MINNEAPOLIS, MINN. ..... 


K 
SALT LAKE CITY, UTAH..... 
K 
SAN FRANCISCO, CALIF..... 
KSFO** | 
“ SHREVEPORT, LA. 


KWKH-KTBS 


*Forming the lowa Broadcasting System. 
**Formingthe Western Network, 
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CLAIM TUXITE 
TRIPLES LIFE 


OF STOCKINGS 


‘after checking and rechecking many | 


times they produced a perfect treat- 


ment costing only three cents per | 


pair.” 

New silk stockings are micro- 
scopically frizzled, brittle and highly 
|absorbent, Tuxite asserts. The Tux- 


thread with an 


ite treatment is designed to coat the 
insoluble and in- | 
visible film which sheds water, pre-| 
_serves the fabric shape and by pre- | 


| 


| 


serving elasticity and _ protecting | 

New York, April 23.—Tuxite, Inc | threads at the point of strain, post- 
manufacturer of a new treatment|pones the fatal “run.” Only one 
tor stockings, is rapidly getting na- | treatment is required for any pair 


tional distribution, the company an- 
nounced from its headquarters at 9 
East 40th St. Drug and department 
stores are used. Tuxite got its name 
from Tucker’s bauxite, the form of 
aluminum sulphate applied _ to 
hosiery. 

The U. S. Bureau of Standards re- 
cently announced that if new silk 
stockings were washed and rinsed 
once in a solution of aluminum sul- 
phate, their wear would be pro- 
longed. 


According to the new com- | 


lof stockings. 


Retains Gimbel’s 
Bernard F. 
agement of Gimbel’s, New York, in a 
fight between two factions at the an- 
nual stockholders’ meeting April 21. 
Gene Tunney, former heavyweight 
champion, and Thomas H. MclIner- 
ney, president, National Dairy Prod- 
ucts Company, attended. 


Joins Council 


pany, several small firms rushed on | 


the market with 
compounds, with 
many stockings being 


branded sulphate 
disastrous results, 
ruined. 


Birth of Preparation 


“Meanwhile,” said Tuxite, Inc., 
“two brothers, one a chemist, the 
other a department store buyer, de- 
cided to perfect the discovery for 
home use. They spent many months 
experimenting with different grades 
and preparations of aluminum sul- 
phate. 

“They tried out different methods 
of applying the treatment and used 
them on hundreds of pairs. Finally, 


Air Conditioning Manufacturers 
| Association, Washington, D. C., has 
|been elected to membership in the 


_Exhibitors Advisory Council, New 
| York. William B. Henderson, vice- 


president of the association, 
sentative in the council. 


Olwell Joins Kudner 


Lee E. Olwell has become asso- 
ciated with Arthur Kudner, Inc., in 
an executive capacity. For the past 
three years he was publisher of the 
New York Journal, and previously a 
vice-president of the National City 
Bank and the National City Com- 


is repre- 


pany, New York. 


Gimbel retained man- | 


SYMBOLIZING DIFFERENCES IN OIL 


How Continental Oil Company is visualizing its alloyed oil for 
newspaper readers. 


Appoints Bruck 

H. C. Brill Co., Newark, N. J., 
maker of E-Zee Freez ice cream pow- 
der, has appointed Franklin Bruck 
Advertising Corporation, New York. 
A campaign of regular, small-space 
copy on food pages in 100 newspa- 
pers has begun. Raymond Spector, 
associate counsel of the agency, is in 
charge. 


New Montclair Agency 


J. Clement Boyd, Inc., 


clair, N. J. 


Stuart to KECA 


John Alec Stuart, former 


has joined KECA, Los Angeles. 


advertising 
agency, has been organized at Mont- 


sales 
manager of KGB, San Diego, Cal., 
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Newscolor 


_ SALES DIVISION — 


broadsides, 


advertiser or agency on request. 


Recognition of unusual merit—praise from those 

who know—is written into many such letters we 
have received. We can’t help feeling that we 
have really achieved something when well- 
known publishers and contemporary printing 
establishments volunteer congratulations. 


circulars, folders, are 


potent selling mediums for any product for 
which actual color illustrations are important. 
Multi-color printing of accepted quality is 
combined with cost far below what advertis- 
ers are accustomed to pay. 


Manufacturers 


of consumer products, chain store organiza- 
tions, and large retail establishments are 
using our service with noteworthy results. 
Newscolor specimens will be sent to any 


CLEVELAND SHOPPING NEWS 
CLEVELAND, OHIO. ) 


TEACHERS USE 
ESSAY CONTEST 
FOR CLASSWORK 


Chicago, April 23.—With the Ap- 
VERTISING AGE essay contests well 
along toward the home stretch, each 
mail brings additional confirmation 
of the fact that the essays are being 
made the basis of classroom instruc- 


tion in many colleges and high 
schools. 
Yesterday’s mail brought more 


than half a dozen essays from sopho- 
more students at St. Xavier’s High 
School, Louisville, Ky., all of them 
carrying the notation that they were 
submitted “at the suggestion of my 
teacher.” 

W. I. Brockson, Commercial Adver- 
tising Agency, who teaches advertis- 
ing at Central Y. M. C. A. College, 
Chicago, reported that from present 
indications more than 50 essays 
would be submitted by members of 
his classes, and Harold P. Alspaugh, 
assistant professor of marketing at 
Temple University, Philadelphia, re- 
ported that 50 of his 65 advertising 
students have already written es- 
says. 


Broadcasts Promote Interest 


The broadcasts in the “Under- 
standing Advertising” series spon- 
sored by WOR and the Mutual and 
Yankee networks, which are now 
being presented by the editors of 
ADVERTISING AGE, continue to pull 
scores of requests for details of the 
essay competition. Newspapers, too, 
are expressing great interest, clip- 
pings coming in to ADVERTISING AGE 
indicating that in many cases com- 
plete details of the competitions, to- 
gether with the rules and lists of 
prizes, are being published. 

The contests, in which total prizes 
of $1,000 are being offered, close 
May 15. One contest, limited to col- 
lege and university students, is for 
essays of not more than 1,500 words 
on “The Economic Value of Adver- 
tising.” The other, for high school 
students, is for essays of not more 
than 1,200 words on “How Adver- 
tising Helps the Consumer.” 


26 Prizes Offered 


First prize in each classification 
is $250 in cash, plus an all-expense 
trip to Boston, where the Advertis- 
ing Federation of America will hold 
its annual meeting June 28—July 2 

Second prize in each classification 
is $100; third prize is $50, and there 
are ten additional prizes of $10 in 
each contest. 

A group of 15 prominent advertis- 
ing men, representing important na- 
tional associations in the advertis- 
ing field, will judge the essays. 


Nashua in New York; 
Appoints New Agency 


Nashua Manufacturing Company, 
cotton manufacturers with mills in 
Nashua, N. H., and in the South, has 
named Anderson, Davis & Platte, Inc., 
New York agency, to prepare cam- 
paigns on “Nashua” blankets, 
“Dwight-Anchor” sheets and ‘Indian 
Head” cloth. 

The company has moved its gen- 
eral sales and advertising offices 
from Boston to New York, with Rex 
L. Whitman as vice-president in 
charge of sales. 


Structural Glass 
in Coast Poster 


Incorporating what is said to be 
the first use of structural glass 1D 
the outdoor advertising field, a new 
outdoor poster has been erected oD 
Wilshire Blvd., Los Angeles, for Des 
mond’s Store for Men. 

The background is of structural 
glass, with the letters set out on 4 
stage-like apron four feet in front, 
and floodlighted from below. The 
poster was created by The Mayers 
Co., Los Angeles. 


“Knott Knotes” Renewed 


Knott Hotels have resumed publi 
cation of their 32-page monthly mag 
azine, “Knott Knotes.” It has a clr 
culation of 20,000 and is edited by ® 
board of editors headed by James F 


Knott. 
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Advertisers’ Stake in Quality 


One of the reasons why advertised 
products continue to hold the good- 
will and acceptance of the public is 
that they are constantly improved— 
in quality, in appearance, and in use- 
fulness. This is not merely because 
the manufacturer wants to improve 


the story told in his advertising 
copy, although that is not infre- 
quently a factor, but primarily be- 


cause, having won an important po- 
sition in his industry, he realizes 
that he must constantly improve his 
product in order to hold it. 

Critics of advertising frequently 
proceed on the assumption that the 
advertiser is foisting an unworthy or 
overpriced product upon a gullible 
public through the attractiveness of 
his advertising and the exaggerated 
promises with which it is adorned. 
But critics of this kind overlook the 
obvious fact that in a highly com- 
petitive business situation, 
exists in practically all 
manufacturer who desires to hold his 
trade can risk giving less than full 
value to the the 
contrary is 


such as 


lines, no 


consumer, but on 
under the 
competition to 
the values which he offers. 

Harlow P. Roberts, 


pressure of 


improve | 
| the 
advertising | 


| 


| 
} 
| 


continuous 


manager of the Pepsodent Company, | 
who appeared April 18 on the broad- | 


cast arranged by AbVERTISING AGE 
over the Mutual Broadcasting Sys- 


tem and the Yankee Network as part 
of the series on “Understanding Ad- 
vertising,’’ explained in an interest- 
ing way how his company maintains 
laboratory and clinical research as a 
means of improving its 
and making certain that 
users will be satisfactory. 


dentifrices, 
results to 
He told 


| how 


the 
scribed in 
tising 


“$200,000 ingredient” de- 
recent Pepsodent 
actually into being 
through months of laboratory tests 
and clinical study which demon- 
strated the value of the new material 
included in the Pepsodent formula 
Many other advertisers are carry- 
ing on in similar fashion, keeping 
their men hard at work 
studying the problems connected 
with the manufacture and use of 
their products, and testing the 
sults in field work before asking the 
public to take a chance on their use. 
The advertiser knows that 
only one way to keep ahead of the 


came 


research 


re- 


there is 


| 
| 
| 
| 


| 
| 


adver- 


| 


| aged 


BREAKING 


THE NEWS 


—Boot and Shoe Recorder. 


"Triple A, Madam? Sorry, it was declared unconstitutional some 


Voice of the Advertiser 


New Englander Got 
A.A.’s Broadcast 


To the Editor: It happened to be 
my good fortune to be tuned in on 
the radio Saturday afternoon when 
ADVERTISING AGE’S program was an- 


nounced by Mutual Broadcasting Sys- 


tem and I listened to it with a great 
deal of interest. 

This sort of thing should be a good 
build-up tor advertising in general if 
enough people can be reached and 
their interest held throughout the 
broadcast. To me, the way in which 
you handled it should have encour- 
anyone who was tuned in to 


istay for the entire message. 


field, and that is not merely to main- | 


tain the volume and character of his 
advertising, but also to maintain the 
quality and value offered to the con- 
sumer by the product itself, 

Is there the same incentive to the 
non-advertiser? While it is true that 
lhe may resort to similar methods to 
produce an improved product, the 
fact is that competition for business 


among unnamed and unknown prod- | 


ucts is usually on a basis. 
Hence there is little opportunity for 
development of 
which cannot be 
ately in the price. 


maker of 


price 


reflected) immedi- 
Consequently the 
which not 
known to the consumer and are sold 
on a price basis is usually forced to 
follow standard methods of produc- 
tion and to make 
cheaply as possible, rather than as 


products are 


his 


well as possible. 

The 
the maintenance and improvement of 
the public’s 


ance of its possession. 


advertiser's obvious stake in 


quality is best assur- 


Educating the Public 


The other evening a group of de- 
partment store 


| 


buyers were sitting | 


around a table in the club-car of an | 


East-bound express. They were on 
their way to the New York market, 
preparing to 


replenish garment 


stocks which had been decimated by | 


a big Easter trade. 


“It’s not so easy to be a good 
buyer, these days,” said one. “You 
can remember when it was easy to 


sell goods, when the customer wasn’t 


hard to please, and when, if you 
didn’t have the right colors or the | 
right styles, she bought what you 
had.” 

“Not any more,” chimed in an 
other. “You've got to be a= good 


buyer, and have the wanted 
fabrics and that 
that really ought to be 
thing of a fortune-teller, too, the way 


styles, 


colors, and means 


you some- 
things are going nowadays.” 


“You know why?” inquired a third 


buyer, with more than a tinge of bit- 
terness in his voice. 
The 


ing of the 


“It's advertis- 
ing! women 
fabric manufacturers, the 
the 
newspapers 


houses 
the 


big garment and 


class stores in and 


improvements | 


product as | 


read the advertis- | 


high | 


magazines; they have it dinned into} 


them over the radio, and when they 


come into the store they know what 
they want! 
“We used to be able to sell 


what we had, but now if we haven't 
got what they want, we're out of 
luck! The public has been educated 


by these advertisers to such a point 
that buyers have a tremendous bur- 
den placed on their shoulders when 
the market and 
pick the things that will sell.” 


In other words, 


they go into try to 
advertising has en- 
abled the public to establish correct 
standards of value, and thus to buy 


expertly and well 


them 


| reported, it 


Thought you might be interested 
in knowing that at least one New 
Englander heard the broadcast, | 


which, incidentally, was listed in lo- 
cal newspapers under radio programs 


as a “talk.” 
M. D. PESNY, 
Forbes Lithograph Mfg. Co., 
Boston. 


, F v 


O. K.’s Clearing House 
To the Editor: T am happy to ex- 
press my appreciation and thanks to 
“Sotto Voce” for his interesting sug- 
gestion of a clearing house for adver 
tising ideas. L am sure many will 
agree with the points he brought out. 
I hope that the editors of Abvertis- 
ING AGE will be the first to 
sponsor this plan. 
Francis G. HARRISON, 
8829 Ft. Hamilton Parkway, 
Brooklyn, N.Y. 


. FF F 


Thinks Church Must 
Widen Responsibility 
To the Editor: First may I com- 
pliment you on what appears to be 
an honest and straightforward piece 
of reporting in your account 
3) of the movement fathered by 
lumber and coal interests to muzzle 
the churehes on the subject of 
sumer cooperatives. 
Without 
of the organizers of 
seems to 


among 


movement 
that 


the 
me 
teresting questions. 
are: 

It, as the sponsors presumably ad- 
mit, any group of consumers has a 
right to organize for codperative 
buying, why hasn't the church the 
right to express the opinion that this 
development is all to the good, if it 
thinks so—-even to the extent of pro- 
Claiming it as “‘a means to achieving 


Among 


‘the Kingdom of God on Earth?” 


| distribution, wouldn't 


Unless my memory plays me false, 
weren't the ministers applauded for 
supporting the World War, by the 
same type of business men who now 
want the clergy to stick to their 
Bibles? 


In a country that has brought the 


technique of production to a state of | 


near-perfection and at the same time 
has made such comparatively little 
progress in solving the problems of 
it serve the in- 
terests of retailers better in the long 


(April | 


con- 
questioning the sincerity | 
their | 


announcement raises a number of in- | 
them | 


)run if they were to examine consum. 
|ers coéperatives and other suggested 
| remedies dispassionately rather than 
to attempt to “compel” the ministers 
|}to cease endorsing economic move- 
ments that after all have the sup- 
| port of many thinking people? 

Does the record of the lumber in- 
| austry and of the coal industry in 
| this country clothe these groups with 
any special mantle of virtue or lend 


nomics? 
Have these 
sive study of 


men made any 
the progress of 
sumer codperatives in other coun- 
tries—the Scandinavian countries, 
for example? 

Do they completely disagree with 
such a veteran retailer as Edward A. 
Filene, who endorses’ the con- 
sumer cooperative movement as a 
development which may be expected 
to “eliminate the tremendous wastes 
of traditional merchandising?” 
| Assuming that even under a 
/mocracy the acid test of a policy 
should be its power to confer the 
|greatest good upon the greatest 
number, is a man to be. called 
“radical” who sees some hope in co- 
Operatives? 

And is it quite ethical to cloak a 
self-seeking movement of retailers 
under a banner like “The Inter-De- 
;nominational Laymen’s Council’? 


de- 


R. MARSHALL, 
Advertising. Detroit. 


Boost ‘te AF.A. 


To the Editor: I listened to 
| broadcast over the Mutual 
Saturday afternoon. 
tions! It was excellent. 

Naturally, the part that made the 
biggest hit with me was your gener- 
ous boost for the A. F. A. convention 
in Boston. It worked in neatly with 
the rest of your story, which made 
la constructive presentation in 
|}interest of advertising. 


network 


Thanks on behalf of the Federa- 
| tion, 
A. FP. BALK, 
Director, Bureau of Re- 


search and Education, 
Advertising Federation of 
America, 
New York. 
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Consumer's Views 

To the Editor: As regards these 
| consumers’ cooperatives, the coal and 
{lumber dealers might well use a lit- 
| tle religion on their side, too. “Oh, 
lye of little faith!”—tfaith in the in- 
|herent stability of a free-enterprise 
system. Is one to suppose that the 
only reason we Americans go to a 
| profit-seeking retailer to buy any- 
ithing is because we're sorry for the 
| poor fellow and, in high patriotism, 
| put behind us the communistic temp- 
|tation to form a codperative? 

Some of us, conceivably, go to a 
}lumber dealer because we want lum- 
ber and that is the least bothersome 
way to get it. Maybe that might 
jeven help to explain why all retailers 
|have not been crowded out by codp- 


| 


| 


special weight to their words on eco- | 


exten- | 
con: | 


your 


Congratula- | 
| 


the | 


April 27, 1936 
eratives. Let a hundred thousand of 
us consumers band firmly together to 
coéperate, and you'll never keep us 
from getting long discounts—if we 
| stick together in our buying. 

But will we? In hard times, yes, 
while we're skimping and scraping 
for everything. The retailers ought 
to feel happy if only 40 per cent mors 
of us have joined up with the codp- 
leratives during the world’s deepest 
depression. But just let us hea: 
again the jingle of money in ow 
| jeans and the salesman’s siren song, 
and we Americans will b’gosh spend 
our money, as we always did, wher: 
| we please. 
| There is nothing repugnant to th: 
| American form of government in co 
Operatives that are voluntary. But 
there is danger aplenty in legislation 
|to coerce mines or manufacturers 
into selling to somebody with politica| 
| influence (whether a dealer or a co 
| Operative) at a lower price than his 
|purchasing power can command. 
| That’s a rocky road to travel, and 
will get rockier the farther we fol- 
low it. 

It's the business of the churches 
| to purify our weak, selfish souls, even 
to a point where we might take the 
trouble to “codéperate” successfully 
I wish them luck. But it’s the busi- 
ness of business men to sell thei 
service, and to show that it’s worth) 
the price they ask for it—even when 
there’s a profit included. To say 
|that codéperative competition is im- 
| possible to meet when unsubsidized 
/is to admit that the socialists are 
‘right after all. If capitalism is in- 
|deed a machine outstripped and out 
| classed, not all the squawks in the 
| worka will save it. 


Harris K. RANDALL, 
6557 Harvard Avenue, 


Chicago. 
v v v 
Coincidence 
To the Editor: You may be inter 
ested in the attached material. Ex 
hibit No. 1 is a proof of our adver- 
tising for Globe-Wernicke visible 
records which appeared in various 


business papers, which commented, 
“Blind man’s buff may be a dandy 
game but it should have no place in 
your business.” 

Exhibit No. 2 is a tear sheet from 
Business Week tor April 11, contain- 
ing a page advertisement of Cutler- 
Hammer motor control. It com- 
|}mented, “Blindman’s bulf is no fun 
lin industry.” 

I am sure you will be struck b) 
the similarity in theme, illustration 
and some of the wording. Our ad 
vertising is placed direct, as we em 
ploy no agency. 

C. W. HAMILTON, 
Sales Promotion Mer., 
Globe-Wernicke Co., 
Cincinnati. 


7, = © 


Tags for Safety 


To the Editor: I read with mucli 


interest the editorial and story ow 
motor safety. 
With this letter you will find an 


identification tag for lost keys, also a 
pledge card to be signed by those re: 
ceiving tags. Through this medium 
| we hope to make the public safety 


| conscious. 

We are prepared to supply tags and 
|eards and maintain a return key 
| service at reasonable cost. Those pur- 
| chasing tags may have their message 
etched thereon. 

Epwarp P. SMITH, 
Directing Mer., National League 
for Safe Driving, New York. 
.’ . 9 


Peaceways 
To the Editor: Reading your lead 
|ing editorial of April 13, I should 
/like to inquire what is this World 
Peaceways, Inc., you write about and 


| 
| 


which you appear to endorse, judg 
ing from your opening sentence 
“There has been such general al 


proval of the ultimate objectives ©! 
World Peaceways, Inc.,” ete. 

I am interested in knowing the ba 
sis of your endorsement. 

DouGLAS DOOLITTLe, 
Pres., Salesvertising Associates 
Inc., Chicago. 

Editor’s Note: The editorial dis 
cussed the advisability of donatité 
advertising space to any cause ane 
was not an endorsement of any 0 
ganization. 
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Laboratory Legs 


TOCKINGS ARE WORN on legs. Worn. washed, worn. stockings thana single woman would use in many years. 


washed, until they are worn out. 


Average 


5 


garters. 


But in- 


Good Housekeeping’s scientific methods are strongly 
girls, with average shoes, and average — tempered by common sense. 


Common sense readers know this — trust Good 


a few weeks, they wear out more pairs of | Housekeeping, trust its advertising pages. 


Good Housekeeping 


GRAY-O'REILLY 


{EVERYWOMAN’S MAGAZINE} 
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IG M . Enters /panded, with a Cincinnati branch | baker, a gg oy se and| Mitchell Leaves 
. . . . |factory being reopened. Likewise, | Hupp. .C.A. supplies Hudson an 
Double Necktie . General Motors Corporation will con- | Terraplane, while Crosley is the chief dias aeseveed remapamner i 
. | ¢3 . : 7 a. | tr -Paize. “llio . Mitchell, vice-p ent a 
Marketed Direct Auto Radio ‘tinue to buy a portion of its auto ra source of ‘supply for Graham Pa ge ont menetel maneaes of Pabeenh 
dios from Crosley. G.M.C. also will It is said that ordinary radio re- Newspapers, Inc., and publisher of ¥ 
Cincinnati, O., April 23.— | Manufacture continue to patronize General House- tailers are being pushed out - the a aadeesh. a inner tae Tt 
Ohio Neckwear Company is in- | hold Utilities Company, Radio Cor- | car field through activities o Reed retired because of ill health. He is 
troducing a new two-sided | | poration of America and Colonial | motive dealers, who have the inside | succeeded by Edwin J. Paxton, « : 
cravat, each side of which is | Detroit, Mich., April 22. —Purchase | Radio Company. track because of their constant con- director of the corporation. ' 
different in design and may be || of the Kokomo, Ind., plant of Crosley | ' iain diy. katie tacts with drivers. Few cars now| W. P. Paxton, brother oo new . 
alternated to suit the taste of || Radio Corporation by General Motors | eatin carry radio as original equipment, | manager, continues as president. . : 
the wearer. The new product this week directed attention to the| General Motors is said to be the | though virtually all are wired for | a ( 
will be sold to consumers | rapid growth of automobile radio, | first automobile manufacturer to un-| radio. Gaughen Promoted ; 
through special representa- |more than a million sets being sold|dertake to produce at least part of ~ > aoe Frank X. Gaugh has been f 
: “awe ane ’ : , oe “aE ee ° r as eh ap 
tives. Key Advertising Com- last year, according to unofficial fig-|the auto radios it sells. It formerly Storz Plans Drive ahaa steals “Siemans e aan 
pany has been appointed by ures. This was the first year the in-| manufactured household receivers at Storz Brewing Co., Omaha, Neb.,| Publications, succeeding his brother . : 
“6 ” vt-ahg . | : 4 : ne § - a Ag "7 , 4 r 
Dubl-Ty. dustry reached the million mark. Dayton, but withdrew from that ven lis planning the largest promotion|the late John B. Gaughen. Mr } 
Powel Crosley, Jr., said that the|ture about three years ago. ‘program in its history. Newspapers|Gaughen will have charge of Cleve 
sale does not mean that Crosley is| Philco Radio & Television Corpora-| wi}; form the basis of the campaign, |land and Detroit territories. He has 
withdrawing from the field, but|tion is the sole vendor of auto radios| which will feature advances in sci-|been Cleveland manager for 15 
/rather that its activities will be ex-|to Ford, Chrysler, Packard, Stude-| ence and technique of brewing. years. 


WATER COOLER 


Need for ‘Liquid Nourish - 
ment’ to Be Stressed 


Dayton, O., April 25.-—-Throwing 
out a warning that lack of attention 
to the need of the human body for 
liquid nourishment fosters sickness | 
and disease, Frigidaire Corporation | 
is launching an advertising and sell- | 
ing campaign for its water cooling 
equipment, to which it adds this } 
month a small, compactly designed | 
unit for business and professional | 
men and home owners that is to be | 
sold “at the lowest price ever placed 
on a water cooler made by a first- 
line company.” 


‘Look here,”’ said the research man one bright spring morning. 


Gan ema 


“T?m literally surrounded by ten percents. Could there be any 


Hand-Picked Prospects 


9 
| ‘ 


i, m possible connection between them: 
29,980,146 FAMILIES 


The new unit, using the famous | 
Frigidaire “meter-miser” compressor, | 
will be backed, primarily, with a| 
campaign in publications reaching 
business and _ professional men, 
financiers and industrialists, all of 
whom, it is pointed out, are poten-| 
tial customers not only for office wa- | 
ter cooling equipment, but for units 
in their residences. 

Lord & Thomas are placing copy | 
with American Business, Buildings 
and Building Management, Business 
Week, Factory Management and 
Vaintenance, Fortune, Literary Di- 
gest, National Safety News, Nation's 
Business, News-Week, Textile World, 
Time, and United States News. C. F. 
Moss is contact on the commercial 
advertising of Frigidaire. 


At first we diagnosed it as spring fever but soon we, too, got 


interested. 


It appears that 


income 
taxes 


1. About 10% of America’s 29,980,146 families pay 


income taxes 


2. About 10% of America’s 1,092,157 retailers do 
60% of all retail business 


To Stress Efficiency 3. About 10% of America’s magazine reading fami- 


1,092,157 RETAILERS 


Copy and selling materials, accord- 
ing to Roy E. Smithson, manager of 
Krigidaire’s commercial division, 
will play on the health and efficiency | 
angle. 

“Thirst is nature’s alertness’ in 
signalling the need of the human 
body for liquid nourishment,” Mr. 
Smithson said. “Sedentary habits 
and modern living have worked 
against nature’s original provisions. | 

“Bodily inactivity has upset na- 
ture’s plans and now she fails to sig- 
nal and the result is that as never 
before men and women in sedentary 
occupations need water.” 

The campaign will break at once 
and will continue into the middle ot 
the summer. 


lies read a cultural or luxury magazine 


) do 60% of , ; 
> all retail Repeated surveys show the average incomes of a// these review 


Now we find that seven out of every ten top magazine reading 


families read the three review weekly magazines. 


weekly reading families exceed $2000. Duplication between these 
magazines is practically nil. Hence we must conclude that these 


magazines reach a large percentage of the income tax paying 
families. 


Plans “Zip” Campaign 

Waldes-Koh-I-Noor, Inc., maker ot 
Kover-Zip, invisible slide fastener, 
will conduct the largest campaign in 
its history this fall, according to Grey 
Advertising Agency, New York. Gen- 
eral magazines, trade papers and di 
rect mail will be used. 


Consider, next, that the key retailers are known to derive the 


410% 
\ read top 
\ magazines 


Brown Advanced 

Bobby Brown, for the past five 
years director of Columbia Broad- 
casting System's “Myrt and Marge’’ 
serial, has been appointed commer- 
cial program manager of the Chicago 
WBBM-CBS staff, a newly created 
position. 


Agency for Mackinac 

Bass-Luckoff, Ine., Detroit, has 
been appointed by Mackinac Island 
State Park Commission to handle its 
advertising. Newspapers, magazines 
and direct mail will be used 
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Col. Sherrill 
Denies Charge 
Against A.R.F. 


Washington, D. C., April 23.—Col. 
Clarence O. Sherrill, president of 
American Retail Federation, in an 
interview with ADVERTISING AGE, to- 
day denied charges made in a House 
resolution that the A. R. F. was 
formed by chain and department 
store interests while pretending to 
represent small dealers and small In- 
dependent merchants. 

The House special investigating 
committee upheld the resolution by 
, 4 to 3 vote. The minority report 


| held the charges of the resolution 
| were not substantiated. 


Colonel Sherrill cited articles of in- | 
corporation of the A. R. F., and as- 
serted it was designed to give na- 
tional retail associations control of 
the federation. He pointed out at 
the present time there are now eight 
association member trustees as 
against six subscribing member trus- 
tees. 

“The confidence of merchants 
themselves, both small and large, in 
the American Retail Federation,” he | 
said, “is clearly indicated by the fact 
that in the past four months, six 
state retail organizations, Pennsyl- 
vania, Indiana, Ohio, Maryland, Mas- 
sachusetts, and New Hampsire, have 


| become members of the A. R. F.” 


Society to Hold 
Its Annual Exhibit 


The tenth annual exhibit of fine 
design in printing, sponsored by the 
Society of Typographic Arts, will 
open May 25. Entries must be sub- 
mitted by April 28 to F. F. Detterer, 
Newberry Library, Chicago. 

Awards will be made in each clas- 
sification, including books, magazine 
and newspaper advertisements, sta- 
tionery, packages, posters, folders, 
and catalogs. 


Joins “Nonpareil” 


R. Russell Allbaugh has _ been 
named special representative of 
Council Bluffs, Ia., Nonpareil. He 
was former Omaha manager for Ar- 
thur H. Hagg and Associates, adver- 
tising representatives. 


Chevrolet Sells 
900,000 Used Cars 


Chevrolet dealers’ sales of used 
cars for the first six months of 1936 
will aggregate 900,000 units, accord- 
ing to W. E. Holler, vice-president 
and general sales manager. 


Consistent advertising and large 
stocks are credited with the new rec- 
ord. 


Fix New Dates for 
N.1. A. A. Conference 


R. Davison, president, National In- 
dustrial Advertisers Association, has 
announced that the annual confer- 
ence at Philadelphia will be held 
Oct. 5-7. 


The convention was originally 


scheduled for Oct. 7-9. 


deals in len Percents 


greatest portion of their profitable business 


from the “‘charge account family’’—the family 


whose income puts them neatly in the tax 


paying classification. 


Now, join these facts together and you have a 


very nice little formula for profit minded adver- 


tisers. Sell the news weekly audience and you’ve 


sold the people who Aave the money 


who spend the money and 


who influence the buying of 


America’s finest retailers. 


(At this point the research man took a day off to 


dig in his garden—but space buyers never have 


a day off so we sought 


their cooperation. ) 


Rightaway they wanted 
to know ‘‘How much 


So we 
hgured out that only 
34,575 would buy a full 
page tn all three maga- 
~ines. And that you 


does it cost.”’ 


DETA 


THE LITERARY 
TIME 
NEWS WEEK 


popaTPTAL 


could buy a page every four weeks for one full 
year for less than $60,000. **What?’’ said they. 


“All that for $60,000. 


Buying 70% of what is 


usually deemed full coverage of the best family 


market.’”’ 


In this case, the best zs 


the cheapest method of 


reaching your vital market — the intelligent 


families, with money, who influence the key 


retail stores, are readers of these potent magazines. 


Buy a// of these three m 


agazines! They cost but 


little. But don’t forget that 600,000 guaranteed 
circulation at $1800 a page makes The Literary 


Digest, at 10% Less, the 


ILS? 


CIRCULATION 
600,000 
600,000 
160,000 


DIGEST 


- 


1,360,000 


juiciest plum of all. 


HERE THEY ARE: 


RATE (ONE TIME) 


$1800 
$2175 
$ 600 


$4575 


| GENERALISSIMO 


| = — 


| 
| J. L. Grimes, advertising manager of 
| Wheeling Steel Corporation, Wheeling, 
| W. Va., who is directing advertising of 
three campaigns for the company and 
its subsidiaries. 


PRICE FIX 
- ATTRIBUTED TO 
~ 2 PARTS GROUPS 


Washington, D. C., April 23.—Con- 
tinuing its drive against alleged 
price-fixing activities of trade asso- 
ciations, the Federal Trade Commis- 
sion has moved against the National 
Standard Parts Association and 57 
| member companies in 34 cities. 

The complaints, charging unfair 
| competition and price fixing, fol- 
lowed similar charges against the 
| Motor & Equipment Wholesale Asso- 
ciation and its 42 member com- 
panies. 

Allegations against the two asso- 
ciations, their officers and members, 
are substantially the same. Members 
of the associations, the commission 
said, account for a large part of the 
industry’s output. Many companies 
are members of both associations and 
| were named in both complaints. 

Named in addition to National 
Standard Parts Association were 
three regional trade associations— 
Eastern Automotive Parts Jobbers 
Association, Southwestern Automo- 
tive Wholesalers Association, and 
Automotive Trades Association of 
Greater Kansas City. 


DISPARAGED RIVALS, 
COMMISSION CHARGES 


Washington, D. C., April 24.—Co- 
|olerator Company, Duluth, Minn., 
| has been cited by the Federal Trade 
|Commission to show cause why a 
“cease and desist” order should not 
| be issued against it for using adver- 
| tising in disparagement of competi- 
tors’ products. 

Coolerator, a distributor of non- 
| mechanical refrigerators using nat- 
ural or artificial ice, is alleged to 
| have made representations having a 
| tendency to deceive buyers into the 
| false belief that electric refrigerators 
are undesirable, ineffective, and 
harmful. 


| 
| 
| 
} 
! 
| 
} 
| 
} 


Appoint Craven & Hedrick 


Berkshire Hills Conference, Pitts- 
field, Mass., has appointed Craven & 
Hedrick, New York, to conduct a 
campaign on Berkshire county. News- 
papers and magazines will be used. 
The same agency has been named by 
Sayville Resort Association, Say- 
ville, L. I., which will use news- 
papers. 


Joins Pedlar & Ryan 


Gregory Williamson has _ joined 
Pedlar & Ryan, New York, as head 
of the radio department. He was 
previously co-head of the radio de- 
partment at Lord & Thomas. 


Lewis to Agency 


Samuel Lewis has joined Carter- 
| Thomson Company, Philadelphia, as 
radio director. He was formerly a 
radio advertising specialist. 
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i Estate and Building Management | BEST CAR CARD IN NEW YORK EXHIBIT Tooth brushes 


A 
he 


DEMONSTRATION 
ADDS PUNCH 10° 
INSULITE COPY 


Minneapolis, Minn., April 23.—Vis- 
ual demonstrations of the strength 
and other qualities of its products 
will be supported by one of the most 
comprehensive advertising campaigns 
in the history of Insulite Company, 


Digest. Army and Navy Journal and 
age 20 Review are also used. 
Fairfield, advertising agent, 


lt an intensive direct mail cam- | 
= will complement publication | 


Chicago Club 
“Will Move to 


Hotel Sherman 


Chicago, April 23.—The Chicago 


Federated 


Advertising Club will | 


for Life Free, 
Lykolene Offer 


Indianapolis, Ind., April 28.—‘‘Free 
toothbrushes for life.” 

This offer in large space in local 
newspapers has created what is re- 
ported to be a sensational demand 
for Lykolene dental cream, manufac- 
tured by Lyko Medicine Co., Kansas 


| City. While the paste has been on 
| the market for some time, the cur- 


rent promotion effort is the first of 


. i 


pioneer manufacturer of wood fiber |jeaye LaSalle Hotel May 1 in favor importance placed behind the 
insulation board, E. H. Batchelder,!| of new quarters in the Hotel Sher- product. 
JF. vice-president in charge of sales, man, the executive committee de- | The offer | made od nae pa is 
announced. cided today, following a recommen- | bona ade. Copy explains it in these a 
The New Bildrite sheathing and dation by President R. J. Thain. words: - 
Termilite process will be featured in The new quarters will be situated How It Works a 
‘A the demonstrations. The former is| on the third floor of the Sherman. | “Yes, we stand ready to supply you . 
4 a rigid insulation board made in the! The latter’s more central location | free toothbrushes for life. Go to 
= same thickness as standard types of | was a factor in the move. The La. | your druggist and get a tube of 
. os wood sheathing. Test panels are ar-| Salle, far from advertising offices, Lykolene dental cream. With it you fc 
x ranged, showing Bildrite sheathing was never highly popular with the | will receive absolutely free a Lyko- n 
; in typical side-wall construction. 15 groups comprising the member- | lene refillable toothbrush. And with o 
“a In a spectacular “pulling contest,” | ship of the club. every tube of Lykolene dental cream v 
ag Bildrite is pitted against a panel of | The first meeting in the new quar- you buy from then on, you will re- Dp 
: equal size made of standard side-wall | ters will be held May 7, with F. H. | ceive a Lykolene refillable tooth- 
construction. Pull recorders show | Waggoner, editor of Premium Prac- | brush. K 
the point at which the standard pan- | tice, as speaker. “That is why we say that you need Pp 
els give way. aaa | never buy another toothbrush again. 
Use Test Chambers Four Elected as i Don’t go on spending your perfectly i 
‘ , e good money for both dentifrice and Pp 
All Insulite products are now Adcraft Directors toothbrushes.” D 
treated with the Termilite Process Adcraf . ad : ; | tie ‘ 1 
Adcraft club of Detroit has elected -c ‘kolene is ‘ 
to protect them against termites, rot icra Benin + : os - This design took the Barron G. Collier medal in the I5th exhibition of advertising | A 40-cent tube of Lykole ne s of ; 
against termites, rot| the following new directors: | fered for 39 cents, with the refillable . 
and fungus. This process is dem- | 4. Cl ; dept hte ; art being held by the Art Directors Club of New York. Pullman Company is | . 8, 
é Ss. $ process is dem- Leslie G. Allman, sales promotion | toothbrush thrown in n 
sbbeiied tr tae Of tanh éhs 8 anaeer onl biielte divectar the advertiser: William P. Welsh, the artist: Argur B. Sullivan, art director, and | . 
re cP ae i tent chambers | Manger SRG yunmeny Civecter of Charles Daniel Frey C th en The paste is described as “the re 
showing how various growths thrive | Fruehauf Trailer Co.; Karl H. Bron- artes Geniet Frey Sompany, 58 agency. | new.tw ” d titri e ~=whicl re $ 
on unprotected materials son, advertising manager, DeSoto — === = —=——jhew-type Gentiirice which Aas at 
E On the 1936 schedule a American | Motors Corporation; Edward R. ‘ | tounded the dental profession with 
: m aii American | Grace, president of Grace & Bement,| Springheld Gets | Aube teake Quits lits remarkable cleaning action.” 
4 ; ome, American Poultry Journal and | Inc.; and Hal G. Trump, secretary N R di S ; N. l Ch b | z 
i ’ Poultry Tribune, as well as a long | of The Fred M. Randall Co. : ow nae tation | ationa ee | a ale a 
list of business papers, including | ; Radio station WSPR will open in| Automobile Manufacturers Associa- | . 
’ 5 | ews | . ( 
Architecture, Architectural Forum, | A ° Y.&R Springfield, Mass., May 1. Spon- | tion has withdrawn from the United | Bottles Orange Juice 7 
Architectural Record, American ppoints ° ° sored by a group of Springfield busi-| States Chamber of Commerce and| General Fruit Products of Florida, . 
Builder. American Brewer. Electric). 5¢0tt & Bowne, Bloomfield, N, J.,|mess men, the station will have aj/has joined the National Association |Inc., Bradenton, has announced a 
Refrigeration News, Ice a Refrig- have appointed Young & Rubicam,| power of 500 watts, and operate on|of Manufacturers. | glass container for its bottled orange : 
eration, National pr ree te New York, to handle their advertis- | 1140 kilocycles. The manufacturers’ group is more | juice. The container is manufac- ’ 
ee rovesconer, Na | ing. The account will be serviced Wayne Henry Latham, formerly | representative of manufacturing in-| tured by Salem Glass Works, Salem, $ 
tional Real Estate Journal, Plaster- ‘ 


| by Arthur Andrews and A. K. Hig-| with 


| WHODH, 
Refrigeration and Real | gins. 


|named program director. 


Boston, has  been|terests than the Chamber of Com- N. J., affiliate of Anchor Cap & Clo- 


ing Craft, ‘sure Corp., New York. a 


merce, the association believes. 


e - —— = — ne — —— . = ana er t 


¥, 9 2, j 4 5 % ‘ * Z r x we gp 
= a: : : ‘ . bey ert ae? 5 he oa Be &, me — be 
: ’ ‘ § ¥ . 2 ae . ~ ‘ bs 


“WHEN YOU FIN- 

ISH READING THE “| KNOW HOW 
MAY ISSUE OF ' ; 
OUR MAGAZINE, YOU FEEL. JOE, . 
WILL YOU LET ME DON'T WANT TO 

HAVE YOUR MISS AN ISSUE 
EITHER.” 


“SAME HERE, 
FRANK — AND 

KNOW WHY, WE 
BOTH SMOKE SIR 
WALTER RALEIGH 
—SOME TOBAC- 


“WHAT WAS THE 
LIQUOR WE HAD 
AT YOUR HOUSE 
LAST NIGHT, 
GEORGE? IT WAS 
GREAT." 


“SO DID I, UNTIL 
| SWITCHED TO 
COLGATE'S— 
NOW I SHAVE IN 
HALF THE TIME 
AND MY FACE 
FEELS BETTER.” 


“MARY KIDDED 
ME ABOUTBRING- 
ING MY PIPE HERE 
—BUT I'M LOST 
WITHOUT IT." 


‘"GLAD YOU 
LIKED IT. IT WAS 
GOLDEN WED.- 
DING — NONE 
BETTER.” 


“WITH WHISKERS 
LIKE MINE, | AL- 
WAYS HAVE TO 
SHAVE TWICE 
OVER." 


COPY, DICK? 
SOMEONE SWIP- 
ED MINE." 


A hermit may like your bottled beer but 
he never tells anvbody about it. 


598,041,000.00 IS A LOT OF MONEY! 


How much of it will you get, Mr. Building Advertiser ? 
\ recent investigation made among the 515,000 readers of The Elks Magazine showed that 71.2% own their own homes. 
75,521 or 15.1% are planning to build new \nd most of the reples show they will 
homes at an average cost of $6,450.00. have their work done by Elk contractors. 


107,215 or 21.40 are planning improve- 
ments that average $1,038.00. 


What the Elk buys and likes he recom- 
mends to his friends. 

What a market for building equipment There are no hermits among them. 
advertisers ! They multiply the effectiveness of vour 


advertising in The Elks Magazine by the 
great force of word of mouth advertising. 
There are 515,000 of them and they own 
and read The Elks Magazine. 
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067,150 were reported for the quar- | 084,766 for the same quarter of 1935.| compared with $9,064,505 a year ago.| to $2,917,123 over $1,848,565 for the 
Earnings ak ter, against $3,361,339 in 1935. For | s Sales for the year ending March 31/ Profit jumped from $258,318 for | same period last year. 
the 12 months ended March 31, profit | aggregated $40,937,398 with net! March 1935 to $244,211 last month. v,evwee¢e 
of $12,486,579 was reported, com-| profit of $6,801,309, against $25,828, vewyY March quarter net profit for Tim 
Advertisers : pared with $10,825,565 for corres-| 291 and $3,948,490 for the corre-|  qipette Safety Razor Company and| ken Roller Bearing Company was 
ponding period. sponding period a year ago. subsidiaries report net profit of $1,- | $2,068,856 against $2,361,937 for the 


Simmons Company, bedding and 
stile manufacturer, enjoyed net} 

fit of $1,291,023 in 1935 compared d| 
vith a loss of $948,563 for 1934. 
Grant G. Simmons, president, told | 
rockholders that sales of the bed- 
ding division in the first quarter this 
ear were 37 per cent over the same 
yeriod of 1935, while textile division 
sales gained 15 percent. He predtcted 
substantial replacement business 
rrom flood areas. 

v v v 

Coca-Cola Company and _ subsidi- 
aries reported net profit of $15,804,- | 
»56 for 1935 on sales of $31,301,697 | 
compared with $14,328,688 profit for | 
1924 when sales were $27,135,104. 

v v v 

Standard Oil Company of 
fornia showed a slight increase in 
net profit for 1935, reporting $18,- 
594,330, against $18,327,807 for 1934. 
While gasoline prices were lower, 
price increases of other products and 
exports more than counterbalanced, 
kK. R. Kingsbury, president, re- 
ported. 


Cali- | 


vy v 
With some notable’ exceptions, | 
profits of automobile accessory com. 
panies declined during the initial | 
1936 quarter compared with the cor- | 
responding period of 1935. Combined | 
net profit of the first ten companies | 
in the group was $3,099,849 against | 
3,798,554 for 1935. 
y,vgy 
Reduction of expenses through in- 
creased leasing of stations is cited 
as a major factor in profitable firs! 
quarter operations of Standard Oil 
Company of Ohio. The company op- 
erated in the black during this pe- | 
riod for the first time in several | 
vears, with indicated net profit of | 
$700,000 compared with a loss of 
$632,207 in the same period a yea 
ago. The first quarter is seasonally 
the worst marketing period. Gas- 
oline price increases also helped the 
profit showing for the three months 
ending March 31. 


v v v 

American Rolling Mill Company 
and subsidiaries more than quadru- 
pled net profit for 1935, reporting $4,- 
110,129 against $966,566 for 1934 and 
of $673,089 for the previous 
year. Sales for 1935 were $76,799,- 
385, compared with $54,485,115 for 


loss 


vs v 


Hiram Walker-Gooderham-Worts, 
Ltd., and subsidiaries’ net profit for | 
| the first quarter continued to show an | 
increase over last year. The 1936 ini- 
tial quarter profit was $1,118,663 
against $1,067,687 for the same quar- 
ter last year. Profit for the six 
months was $2,322,747 against $1.- 
988,281. 

v v v 

Caterpillar Tractor Company re- 
ports net profit for the March quar- 
ter of $1,936,799, nearly double $1,- 


1934, 
Vv v ¥ 

Despite an increase in sales, Johns- 
Manville Corporation reports a de- 
crease in net profit for the first quar- 
ter of 1936 from the same period a | 
year ago. Profit was $176,764, against | 
$246,578 for the first 1935 quarter on 
sales of $7,965.541 compared with | 
$6,447,415. 


* - 
Increased interest of consumers in | 
advertised brands and a productive | 
promotion campaign are cited by | 
Colby M. Chester, chairman, Gen.- | 
eral Foods Corporation, as reasons | 
increased earnings in the first | 
quarter of this year. Profit of $4,- | 


A’ IMPOSING group of successful 


advertising executives find this 


a 


lucky number It enables you to use 
* service consisting of ad-setting, en- 
}'aving, printing and creative ability 
all under one roof .. . Specially 
‘rained men are always on their toes 
‘0 serve you so well that youwillcome | 
Dack again. We can lighten your bur- 
“ens —~and at the same time produce 


etter and more profitable printing 


‘Or you—at a saving of time, trouble 


Phone Wabash 7820. 


FAITHORN 


and money. 


CORPORATION 


a 
ae. SETTING . ENGRAVING * PRINTING 
SHERMAN STREET, CHICAGO + WABASH 7820 


v v - 

W. A. Sheaffer Pen 
ports net profit of $519,671 for 
fiscal year 


the 


substantial increase over $432,715 
for the previous year. 
v v v 

Public Service Company of North- 


ern Illinois, with a sharp upturn in 
March, reports net profit for the first 
quarter of $1,182,240 against $1,084,- 
427 for the same quarter last year. 
First quarter sales were $9,919,240 


227,366 for the March quarter com 


Company re-| 


ending February 29, a} 


| pared with $1,198,663 for 
sponding quarter last year. 


v YF v 
Net profit of Carnation Company 
for 1935 was $1,140,211, comparing 


with $1,057,027 in 1934. 
v v v 
Net profit of Brillo Manufacturing 
Company in 1935 amounted to $139,- 


452. Earnings in 1934 were $151,981. 
v v v 
National Biscuit Company net 


profit for the March quarter jumped 


|same 1935 pericd 
the corre. | 


v v v 
Sales of $6,224,619 for Goebel Brew- 


‘ing Company in 1935 returned profit 


of $1,344,885. 


Invention Bureau Formed 


Ray Gross has organized the Amer- 
ican Bureau of Invention, with head- 
quarters in General Motors Bldg., 
New York. Practical help for the in- 
ventor in merchandising his product, 
and a permanent exhibition of appa- 
ratus and materials are planned. 


——— - — -_ ————— 


Only One We \0 ENTER THE NEW HOMES 


IN THE JOURNAL PART OF NEW YORK 


NLY one way to introduce Your Product to 


ALL of the brides and grooms. . 


. new families 


in America’s greatest market-place. 


SOME few may be reached by other means, but 


there is only one way 


to reach ALL. For there is 


one thing, and only one, which ALL of them have 


in common . 


. and that is their preference for 


the New York Evening Journal. 


They were brought 


up on the Journal... its 


comics, its features, its way of handling news, its 


wealth of photographic illustrations. 


NEW YORK EVENING JOURNAL 


They and their kindred in 680,000 good homes 
are THE JOURNAL PART OF NEW YORK. A 


group which is separate and distinct from any 


other. 
prefer the Journal 


paper is like the Journal! 


And this you know to be true. For they 
and no other New York 


Their patronage can well mean the difference 


between profit and loss to any manufacturer. To 


secure and hold this patronage, there is Only One 


Way... THE JOURNAL. 


NATIONALLY REPRESENTED BY HEARST INTERNATIONAL ADVERTISING SERVICE, RODNEY E. 


BOONE, GENERAL MANAGER 
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cople on the way up 


People go up in this country in proportion 


as things go down. The standara of living 


increases as the cost of the products of in- 


dustry decreases. Businesses grow greater 


as their prices grow smaller. 


HESE TRUTHS American business to- 

day regards as fundamental. They 
were not so regarded in the days when 
The Saturday Evening Post published its 
famous editorial creed entitled: “People 
On The Way Up.” 

In those days magazines were edited 
for small audiences; businesses were small 
because their prices were high and their 
markets narrow. Thus magazines were 35 
cents; low-priced automobiles were $1500; 
a can of soup was 25 cents; a good camera 
cost $50. 

The Post set out boldly to sell not a 
few magazines at a high price, but mil- 
lions of copies at a low price. Far-seeing 
manufacturers shared the spirit of that 
enterprise and matched its progress. They 
and the Post grew great together. Year 
by year the Post added more and more 
“people on the way up,” and these manu- 
facturers developed more and more of the 
magic possibilities of mass selling. 


In the years when the Post was climb- 


ing from thousands to a circulation of 


three million, the $1500 automobile be- 


came a much finer automobile at $600; 
the $50 camera became a much superior 
one at $17.50; the 25-cent can of soup be- 
came a better can of soup at 10 cents. 

This is the story of the creation of mod- 
ern America. [t is the story of advertising. 
It represents something fundamentally 
new in human thinking—the idea that the 
way to big business is through lower prices; 
that people can go up and up if the cost 
of things can be kept going down. This 
truth ought to be everywhere understood 
and accepted, but, like every fundamental 
truth, it needs constant reiteration and 
the reinforcement of fresh example. 

As the leader in the creation of modern 
advertising, The Saturday Evening Post 
has a public obligation to see that ad- 
vertising is understood, and that truth- 
ful advertising is trusted. That obligation 
it proposes to discharge in a series of con- 
crete human interest stories taken out of 
the private history of America’s leading 
businesses. 

We commend these advertisements to 


men, women, and businesses on the way up. 


THE SATURDAY EVENING POST 


‘**AN AMERICAN 


INSTITUTION *’ 
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HOOF SCHEDULES 
CONSUMER COPY 
ON GOVERNORS 


Takes Sharp Issue with? Au- 
tomobile Manufacturers 


April 23.--Hoof Products 
Chicago, maker of speed 
governors for trucks and passenger 
cars, will open its first consumer 
publication advertising campaign in 
Time of May 18 with copy directed 
in part to parents of “reckless 
youth.” Use of governors establishes 
the maximum speed at which a car 
may be driven. 

A committee of automobile manu- 
facturers recently declared that gov- 
ernors would not only not solve the 


Chicago, 
Company, 


accident problem, as some claim, 
but would in fact be likely to in- 
crease highway hazards. 

The Time campaign, which may 
be extended to include other gen 
eral publications, marks, in effect, 
the Hoof company’s acceptance of 


this challenge from the giant auto- 
mobile industry. The Hoof com- 
pany, one of the largest of seven 
companies producing governors, has 
previously advertised only in busi- 
ness publications reaching truck 
fleet owners, automobile dealers, and 


others. 

Seventy-line will be run once 
a month in Time. While the first 
advertisement places chief emphasis 
on operating economies effected by 
fleet operators by use of governors, 
it also talks to the general motorist 
about the speed problem. 


CcOpy 


Appeal to Parents 


Hoof Key-Locked governors, the 
advertisement asserts, are “standard 
equipment upon hundreds of world- 
famous fleets. .. used by countless 
thousands of small fleets; and par- 
ents, who wish to safeguard reck- 


CONSUMER COPY 


HOOF wi" 


GOVERNORS 


Every car owner should /[- 
know how governors re- 
duce accidents. Every par- 
ent should know how to 


wu 
safeguard children GOVERNORS 
against dangerous « 
speeds. Booklet, with 


facts only, free... . 
Write today! 


HOOF PRODUCTS COMPANY 


162 NO. FRANKLIN STREET, CHICAGO, ILL. 


While Hoof is offering governors for 
control of speed of passenger cars, it is 


featuring commercial use. 


less youth against dangerous speeds. 
The 
booklet offered is entitled “20 Reas- 


Amazing facts in free booklet.” 


ons Why Governors’ Should’ Be 
Used.” 

A. C. Hoof, president of Hoof 
Products Company, who also exer- 
cises direct supervision over the 
company’s advertising, took sharp is- 
sue with a report made to the 


United States 
merce by 


Secretary 


of Com- 
a committee of automobile 


product 
vertising in 


must be fed, 


at no 
to you 
advertising 


in this 


this 


clothed 


that will buy all the 


144,870 


READER PAID 


average daily circulation for the 
first three months of 1936 
Newark and North Jersey fam 
ilies are buying more of our 


How about yours? Ad- 


medium now 


reaches 6,832 more families that 


families 


things any 


modern family needs and wants 
extra admission charge 
Are you using enough 


medium? 


| 6,83 2 more than the 


first three months of 1935 


Newark Evening News 


NEWARK, NEW JERSEY »»>»O‘MARA & ORMSBEE. 
Advertising Representatives—New York, 
Boston. 


General 
cago. Detroit. 


Inc. 
Chi- 
Angeles 


San Francisco. Los 


Give Old Bus 
a Spring Coat, 


Ditzler Urges) 


Detroit, Mich., April 23.—Ditzler 
Color Company, manufacturer of au- 
tomobile lacquers and enamels, is 
entering the spring selling season 
with an intensive advertising effort 
urging automobile owners to repaint 
the “shabby car.” 

The Saturday Evening Post is be- 
ing used to reach consumers, and 
Autobody Painter and _ Trimmer, 
Commercial Car Journal and Motor 
for the trade and fleet market. The 
company is bulwarking its efforts 
with folders available to distributors 
and dealers, display helps and direct 
mail to aid the dealer to get results. 

A monthly house organ, “The Re- 
paint Reporter,” is being sent to 
more than 20,000 repaint shops, au- 
tomobile dealers and others, under 
the imprints of jobbers. The cam- 
paign is under direction of The Fred 
M. Randall Company. 

Copy is designed to make the pub- 
lic “shabby car” conscious, and to 
direct car owners to the repaint shop 
as the only place to obtain a good 
touch-up or refinish job. 


manufacturers, which 
statement that a “margin of safety” 
is essential. 

“Governors can be_ installed 
make available all of the power in 
the motor at the speeds at which 
the governor is operated,” he said. 
“This in no way impairs accelera- 
tion or ability to negotiate hills, 
merely limiting the maximum road 
speed of the vehicle.” 


to 


Two Opposing Views 


To the committee’s statement that 
“even if it were possible to eliminate 
every accident which occurs at more 
than 50 miles per hour, there still is 
provided no answer to the fact that 
approximately 90 out of every 100 
accidents occur at speeds below that 
figure and would presumably still oc- 
cur,” Mr. Hoof replied: 

“The experience of 300, or 400 
taxicab fleets, and their experiences 
before and after governing, are in- 
teresting. One Milwaukee fleet aver- 
aged an accident a day, and refusal 
of the insurance company to carry 
them further without governors, 
forced their adoption. Since adop- 
tion of governors they have had no 
fatalities, no serious injuries, and 
nothing more costly than a few 
fender scratches. 

“You can’t cure the speed-crazed 
maniac by education, except with 
the governor,” Mr. Hoof concluded. 
“The governor teaches him to be 
safe and sane in his driving.” 


Hodges Heads AFA’s 


Reception Committee 


Gilbert T. Hodges, New York Sun. 
has been appointed general chairman 
of a committee for the reception of 
overseas visitors to the convention 
of the Advertising Federation of 
America in Boston June 28-July 2. 
Others on the committee include: 


Allyn B. McIntire, Pepperell Mfg. 
Co., vice-chairman; E. St. Elmo 
Lewis; Herbert S. Houston, Cosmos 
Newspaper Syndicate; S. C. Dobbs, 
U. S. Bond & Mortgage Corporation 
of Georgia; George W. Coleman, 
Ford Hall Forum; C. K. Woodbridge, 


Arbuckle Brothers; Henry B. Hum- 
| phrey, H. B. Humphrey Co.; Frank 
H. Birch, Criterion Service; H. Wil- 


Hotels Statler Co.; James 
Wright Brown, Editor & Publisher; 
H. B. LeQuatte, Churchill-Hall, Inc.; 

Malcolm Muir, McGraw-Hill Pub- 
lishing Co.; Rita Otway, Advertising 
Women of New York; Stanley Resor, 
J. Walter Thompson Co.; H. K. Me- 
i; Cann, MeCann-Ericson, 
Friendly, New York Sun: Alice M. 
McCoart, AFA’s First District; Fred 
| Kk. Johnston, Johnston Advertising 
Co.; Pauline B. Peters, Philadelphia 
|Club of Advertising Women: Lee H. 
Bristol, Bristol-Myers Co.: J. J. 
Hartigan, Adcraft Club of Detroit: 
Harvey R. Young, Columbus Dis- 
pateh 


liam Klare, 


Starts House Organ 
New York Herald Tribune 
started a monthly house’ organ, 
“Copy,” discussing advertising, news 
,features and newspaper operation: 
| William Dempster is editor. 


has 


contained the | 


TAKES CONTEST 


Part of winning window in national con- 
test conducted by Pyroil Co., LaCrosse, 


Wis., a Grand Rapids distributor profit- 

ing. Pyroil’s expanded advertising ac- 

count is handled by Van Hecker-Mac- 
Leod, Inc., Chicago. 


Gas Industry 
Names Agency 


for New Push 


New York, April 22.—-American | 
Gas Association today appointed | 
McCann-Erickson, Inc., to handle a 


three-year cooperative advertising 
campaign, designed to promote pub- 
lic acceptance of gas as the mod- 
ern, efficient fuel for household, in 
dustrial and commercial heating. 
Herman Russell, chairman of the 
association’s committee on advertis- 
ing, said that pledges from members 
assuring an appropriation of $500,- 
000 annually, are based on the num- 
ber of meters of members. 
Although advertising will be na- 
tional, it will be supplemented by 
local newspaper advertising by mem- 
ber gas companies, according to Mr. 
Russell. During 1935 the use of gas 
for commercial and industrial pur- 
poses increased 10 per cent, he said. 


WREN Picks sfiiais 


WREN, Lawrence, Kans., has ap- 
pointed Furgason & Aston as repre- 
sentatives in the East. This firm, 
originally in Chicago only, opened a 
New York office in March, under di- 
rection of James Wade and G. S. 
Wasser. 


day,” 


_ PRITZKER URGES 
i CHANGE OF PACE 
IN. ADVERTISING 


Boston, Mass., April 21.—-A chang: 
of pace in advertising is almost es 
sential, Charles M. Pritzker, adve1 
tising manager for Gillette Safety Ra 
zor Company, told the Advertisin: 
Club of Boston today. 

Continued use of the same type « 
advertising and the same appeal ove 
a prolonged period is likely to resul’ 
in a sales decrease. Lambert Pharma 
ceutical Company has been most su: 
cessful in its change of pace, lh 
added. By switching from use o! 
Listerine as a deodorant to a dan 
druff cure, a new class of prospects 
has been created. 

The change of pace in Gillette ad 
vertising has also been successful, 
Mr. Pritzker said. 

“Our campaign which made sha\v 
ing a social obligation has almos! 
doubled the market by inducing th: 
average man to shave at least once a 
he commented. “Not long agi 
every other day was considered 
enough. 


Secrets Are Revealed 


“The Gillette ‘mechanical can 
paign’ has also worked out well. Fo: 
many years Gillette guarded its plant 
operations closely. In contrast with 
this policy is the campaign which 
bared our intricate procedure to the 
public gaze.” 

A recent check revealed that the 
latest Gillette campaign featuring 
prominent persons who have visited 
the Gillette factories has the highest 
reader interest of any advertise 
ments of comparable size in nationa! 
magazines. 

This series is written by the visit 
ors themselves, the only aid given 
them by Gillette being an explana 
tion of the processes and machines 
which rome the blades. 


“M siiliaiadiiimach Bows 


American Can Co., New York, 
issued the first number of a 
monthly publication, 
Merchandiser,’ devoted to 
dising suggestions for 
distributors. 


ha: 
new 


“The Keglined 
merchan- 
and 


brewers 


Indusirial and 
Commercial 
Air Conditioning 


Effective coverage in this Important Dual Market 
. +. two monthly papers which have the greatest 
subscriber audience in air conditioning. Come to 
“Headquarters” for complete market and media data. 


HEADQUARTERS 


KEENEY PUBLISHING COMPANY 


6 N. MICHIGAN... 


BOTH PAPERS 
ARE ABC 
AND ABP 


Residential 
Air Conditioning 


CHICAGO 


ine: ££ 3B. 


PORCELAIN ENAMEL INSTITUTE 
612 No. Michigan Ave., Chicago 
Send me a copy of your free book on Porcelain 
Enameled Signs. 

Name 


Firm 


1ddress 


mew. . timely 


oe PHOTOGRAPHS 


Ready-to-use “Reserve Hlustra- 
tions” submitted 10 days approval 
by mall from world’s largest file. 
Cost only 810 each. Model releases 


protect you 


UNDERWOOD & UNDERWOOD 


NEW YORK 


CHICAGO DETROIT 
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d STILL GAINING 116,443,051 lines, for the 5.8 per cent |610; weekday evening papers, New-| ington Star, 3,778,307; Sunday pa- Florida Publisher 
—_— 'gain indicated above. ark News, 138,017; Sunday papers,| pers, New York Times, 2,120,686. ° 
Bo Records of individual newspapers| Los Angeles Examiner, 109,230. Total advertising, both six and Charges Conspiracy 
|for the first quarter of 1936 show Financial advertising, wee kday|seven-day newspapers, Washington | Beach Publishing Co., owner of the 
\the New York News leading in re-| morning papers, New York Times,| Star, 4,978,713. | Miami Beach, Fia., Tribune, Se ane 
tail advertising among weekday | 349,243; weekday evening papers,| Department store advertising, ae ct aeaae’ ot- 
morning papers, with 2,364,235.| New York Sun, 168,581; Sunday pa-| weekday morning papers, New York ee rie compel the newspaper wt hii, 
) = Washington Star leads the list in| pers, Newark Call, 62,833. News, 1,184,108; weekday evening pa- change its editorial policy through a a Si 
. retail advertising in weekday eve- 3 : pers, New York Sun, 1,459,184; Sun-| ejyil conspiracy. 
Sinan i : ning papers, with 2,571,073 lines. Classification Leaders day papers, New York Times, 791,119. One of the suits arose over distri- 
| fl es ’ : ' Total display, weekday morning | Passenger car (new) advertising,| bution of a special edition of the 
= Miami Leads Automotive papers, New York News, 2,975,699; | weekday morning papers, St. Paul| Miami Labor News containing al- ¥ 
7 es In retail lineage in Sunday news- | weekday evening papers, Washington | Pioneer Press, 51,449; weekday eve- | — pprencengager ee = ver 
j : papers, New York Times is first, ear- | Star, 3,164,586; Sunday papers, New| ning papers, Sacramento Bee, 66,114; bem Mtg Por concer eee sae 
' } é EE rying 1,191,633 lines. Other leaders | York Times, 1,697,940. |Sunday papers, Los Angeles Exam-| printed “onl . Miami paper. 
# be in various classifications: Classified advertising, weekday | iner, 66,490. . ae == 
} 3 Z General advertising, weekday| morning papers, Los Angeles Times, << Hatchette Joins Moss 
bj g morning papers, Miami Herald, 697,-| 907,844; weekday evening papers, | St Elected ie 
Ld ; 213 li agemeyer Etecte | Hines Hatchette will join Moss As- 
7 5233 34 35°% 28 29°90°3/'32 33349536 28 -29'H0H! WIT 34 359 | 2138 lines; weekday evening papers,| Toronto Telegram, 868,750; Sunday | Ralph M. Stagemeyer, York, Pa Pie coc nan wi tar’ Pa charge 
Fee wae N » York 8S 7 86: S av ” é or otros ‘4 “8 § | . ite ’ . ’ “9 alps © me oe » shea) = 2 
AN Veu York Sun, 704,186; Sunday pa-| papers, Detroit News, 618,647. Dispatch, has been elected gf fe the radio department. Vice-presi- 
i ‘si pers, New York Times, 482,987. Total advertising, weekday morn-| gent of the Pennsylvania Interstate |dent and manager of WGAL, Lancas- 
A General advertising for first quarter of | { a Sere : ee b . lt desea Sai ee ants itersté é mane AL, . 
lact nine years in millions of lines Automotive advertising, weekday |ing papers, New York News, 2,983,-| Advertising Managers’ Association, a|ter, Pa., for three years, he was for- 
oe Ome 7 4 morning papers, Miami Herald, 132,- 425; weekday evening papers, Wash- | newly created office. merly in newspaper work. 
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ion’) below represents “‘The New Dominion,”’ the 40 rich Ne 


. Mec Pages . . . > FREDERICK 7 delivered circulation) are stationed, number- 
‘ counties of Virginia into which the Times-Dispatch goes daily Sachonndt Bern hn ing 654 in all. Only the larger centers can | 
i? and Sunday in sufficient numbers to make it a definite part a nihe) CLARK bite Leth. be shown. The heavy lines from dot to dot 
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« | Financial in Big Jump; Auto- F oto 3 


Timberville 


numerous side branch deliveries 
and daily deliveries by mail. 


A study of “The New Dominion” 
covering vital Virginia trade facts 


vehicles. In addition, there are | 
| 
| 
| 
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9 New York, April 23.—With finan- Rate a agar ae 
2 cial advertising scoring sensational (vse wa pres 
- gains and automotive copy steadily demserse ys Cree way. i A) 
“a falling below the lineage of a year ‘eee a? ee a Jarl P 
| ago, total newspaper advertising for ; F atid 

March registered a gain of 5.8 per ~ J imy a iw - 
he cent over the same month of 1935, ac- AW AS sdtete Roo J os 
Ww ; ; 4 ¢ MAC 
a cording to an analysis of figures com- al > Sn @rvisey / 
9 piled by Media Records, Inc., based Bissciarygiinn iN > ae 
2 on lineage in 52 cities. Lage Rect ; a he 
wid Financial advertising for March, Wg an ean ——- 
val 1936, reached 2,773,078 lines, a gain ’ SN ia con ep 
‘ of 35.1 per cent. Automotive lineage, Fog iw fer tyes 
st which has been running steadily be- Aig * ESI Cher 
; hind that of 1935, fell from 5,559,564 OSE \ MeRonteo oe 
a in March, 1935, to 5,453,212 last A a a a . Pe. \. 
We month, for a decline of 1.9 per cent. — PULASKI Madiord ~ +) Qi acs t LA ey ey ents 

All other classifications showed seg oe Y ‘ yap en 

vains, Retail lineage aggregated 63,- 10 Springe he ENOrTOIKY eo scxs 

326,861 in March, 1936, for an ad- —— = — lk | teeing. 3 ane | 
m vance of 0.9 per cent. General ad- og Cohars ~ Ss * th AY, CaaS, \ 
a vertising made the handsome gain ||| W®' ) Danville peed gy ie “eA \ 
ec of 13.3 per cent, with 22,899,021 lines . : ~ plete :. —- —— _ 


in- for March, 1936, compared with 20,- ~~ 
nd 214.570, for March, 1935. Depart- \ SS 


ment store advertising gained 1.4 
per cent, its March, 1936, total being * Q 
26,441,177 lines. *% 
Total Display Gains 
me 


Classified advertising enjoyed a 


or 
1025 1026 1ve7 1928 1929 1930 1031 1032 1033 1034 1055) 1nae 


gain of 12.8 per cent, with 21,990,879 86,000 
4 lines. Total display aggregated 94,- 
152,172 lines, for a gain of 4.3 per sons 
cent, and total advertising reached | — f, reps 
a | ! 221314 
| 75.000 
ee Sibu Ws Perwla |_| AA HAS THE LARGEST HOME. DELIVERED CIRCULATION 
gi ¢ ro.000 = ~z " OF ANY VIRGINIA NEWSPAPER! 
“ landing ey we ? 858 
alt '; €3,000 : a Fy Newspaper habits have changed in Virginia. In 114 
= oti Sfo3.5s anes years the average daily circulation of The Times-Dis- 
€0.000 cs mS 025 : patch has jumped from 44,044 to 79,803" for the first 
B- Daiuy | Times + Dispatrcr three months of 1936... that is a new high for Virginia et 
wh 53,000 circulation gains. : 
Pp re | $s T & RS What does it mean? That Virginians have responded 
80.000 al. to the efforts of The Times-Dispatch to give them an 
| Jomery 78.258 79.931 improved newspaper. 
: Here are the reasons why adver- | aie bao February .80,266 81,095 *The DAILY average circulation for March, 81,044 
'sers—large and small—are enthu- ai March 81,044 82,335 The SUNDAY average circulation for March, 82,335 
a about McCandlish posters 
1 ‘nd McCandlish service. ° ° 
! © Fatal Reproduction ofthe AN 81% GAIN For Such a Record The Richmond Times-Dispatch 
- artist's sketch. e 
- © ine of McCain IN CIRCULATION IN 11% YEARS! | HAD to Be Good---and Deliver the Goods!... 
ine presswork. . 


® Weather-resisting paper. 
® Deliveries made on time. DAILY J ¢ : SUNDAY 
is : The daily average for { The Sanday average for 
Consult us on your next job. Speen, em * 1S rs A c way, Fray. Mach 
| | 1936) was— 1936) was— 
McCANDLISH [giao UWL, | 81,075 
an INCREASE of SPAPER an INCREASE of 
ean tOGRaPH | 6,582, 6,835 
; r NET PAID NET PAID 
) R P Oo R A T 10 N copies over the same # er copies over the same 
" ms A ae d s "4 St. siti th el Represented Nationally by THE JOHN BUDD CO., New York, Chicago, Atlanta period a year ago. 
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EDDIE CANTOR 
MAKES SECOND 
CONTEST AWARD 


Finds, with “Others, Compe- 
titions Are Intricate 


New York, April 22.—The epidemic 
of “contest trouble” which has dogged 
the footsteps of advertisers recently 
was set aright in at least one case 
Sunday night when Eddie Cantor 
made Peace Award No. 2 on the Lehn 
& Fink program over Columbia 
Broadcasting System. Two weeks 
ago Cantor made the first to Lloyd 
Lewis, 17-year-old student of Platts- 
burg, Mo. Lewis later admitted 
“borrowing” his essay from a college 
president. 


Millers Win Case 


The latest and, Cantor hopes, the 
last, to win his $5,000 scholarship 
for the best exposition of “How Can 
America Stay Out of War?” is Owen 
W. Matthews 3rd, a high school grad- 
uate of Portland, Oreg. Young 
Matthews received the second high- 
est number of votes in the competi- 


| 
|tion and automatically came into his 


new 


honors when the first winner 
was disqualified. 

While Cantor was deftly extricat- 
ing himself from his dilemma, Wash- 
burn-Crosby Company, Minneapolis, 
showed equal dexterity, though it had 
to go to court to win its case. Its 
troubles were caused by Mrs. Oscar 
Ness, of St. Paul, who claimed that 
she submitted the winning name, 
“Norita,” in a “Nameless Mystery 
Baby” radio contest and would like 
to have a duplicate of the check for 
$10,000 which was awarded to Mrs. 
kX. M. Nelson, of St. Peter, Minn. 

The contest closed in April, 1935, 
and it was some time before Mrs. 
Ness came forward with her claim. 
Ordinarily, an advertiser might 
have some difficulty in combating a 
negative claim of this kind. In this 
instance, the General Mills subsidiary 
had kept an accurate record of all 
entries and the court threw the claim 
out in short order. 


Both Use Slogan 


American Air Lines and Columbia 
Broadcasting System have composed 
their differences over ownership of a 
slogan, agreeing to a kind of joint 
ownership. The air company won 
the right to the slogan in a contest 
in which over 200,000 entries were 
received. ‘Makes a neighborhood out 
of the nation,” adjudged the best, 
was found to be virtually the same 
as a slogan long used by CBS. Since 
there was no competition between 
the two companies, it was decided 


Buying radio-time has 
become a job for ex- 
perts. These outstand- 
ing radio-time-buying 
experts are BUYING 
WHN for intense cover- 
age of the great New 
York market! 


WHN— the magnet for 


important new accounts! 
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with a wallop in every watt 


The New York Station with National Prestige 


WHN - New York 


1540 Broadway’ Times Square 


National Advertising Representatives 


E. KATZ Special 
Advertising Agency 
New York — Chicago 
Philadelphia — Detroit 


Kansas City — Atlanta 
Dallas — San Francisco 


WATTS 


1,000 Watts Night 


SHOWING AUTO RADIO IN NATURAL SETTING 


ee 


Realistic cut-out Chevrolet display which accommodates an actual 
radio receiver. 


that the similarity was merely a co- 
incidence and that there was no 
crooked work at the crossroads. 

The recent decision of The Amer- 
ican Weekly that contest winners 
must be publicly announced will go 
far toward ending misunderstandings 
which have followed in the wake of 
so many, it is believed. Business 
paper publishers are expected to 
make the same ruling at their forth- 
coming convention at Hot Springs, 
Va. 


HAPPY ENDING TO 
FIGHT OVER PACKAGE 


New York, April 24.—Alfred Rob- 
bins, head of the advertising organ- 
ization of that name, announced to- 
day that an amicable settlement has 
been made with Cooper Products 
Corporation, Brooklyn, in a dispute 
over a package which won first prize 
in the plastic class in a packaging 
competition in 1935. 

The package was designed to hold 
a razor in a vertical position, a pack- 
age of blades and a compartment for 
used blades which was an 
part of the container. 


The settlement gives the Cooper 


company the right to use the design, | 


Mr. Robbins said. 
Millions Lost 
as Trolley Car 
Becomes Relic 


New York, April 23.—RHRuses are 
making all electric street cars obso- 
lete, Thomas N. McCarter, president, 
Public Service Corporation of New 
Jersey, told stockholders of the com- 
pany at the annual meeting Monday. 
In line with the current trend among 
street car operators, Public Service 
Corporation of New Jersey will dis- 
continue certain lines, supplanting 
them with the latest type of bus. 

The stockholders approved reduc- 
tion of the stated value of the com- 
mon stock by $38,000,000 to facilitate 
revaluations of the traction proper- 
ties. 

Going back to the beginning of the 
street car business, Mr. McCarter 
said that transportation, then in its 
infancy, was expected to outstrip 
other phases of the business in earn- 
ings. 

“But the expected has not come to 
pass,” he said somewhat sadly. “In- 
stead, the transportation end of the 
business has become’ unprofitable, 
and electricity, once lightly re- 
garded, has become the backbone of 
our field. 

“The electric railway, or trolley, is 
passing out. None could have fore- 
seen it, and no one except a change 
of conditions is responsible.” 


Levenson Is Principal 


Robert Levenson has acquired an 
interest in H. L. Stedfeld Co., New 
York, and will be vice-president and 
secretary in charge of plans and 
copy. He was formerly with Small, 
Kleppner and Seiffer and Menken 
Advertising. 


integral | 


WPA Teaches Advertising 

The New York Board of Education 
and the Works Progress Administra- 
tion have added two 10-week courses 
in creative advertising, including lay- 
out, typography and copywriting, to 
free courses for adults. The class 
will meet in two sections on Mon- 
days, Wednesdays and Fridays at the 
Central School of Business and Arts, 
214 East 42nd St., from 5 p. m. to 
7:40 p. m. 


Hallicrafters and 


Case Radio Merge 


Hallicrafters, Inc., Chicago manu- 
facturer of communication receivers, 
and Case Radio Co., Marion, Ind., 
maker of household radio, have ef- 
fected a merger. 

The new company, to be known 
as  Case-Hallicrafters Corporation, 
Marion, will be headed by W. J. Hal- 
ligan. Ford, Browne & Mathews, 
Chicago, will handle the advertising. 


Galvanizers 
Organize for 
First Campaign 


Pittsburgh, Pa., April 23.—Ameri- 
can Hot Dip Galvanizers Association 
Inc., has launched a campaign in 
industrial papers through Albert P 
Hill Company. An official emblem is 
featured in the copy, with buyers be 
ing urged to patronize the membe 
displaying it. 

The insignia is expected to create 
customer preference for “genuine hot 
dip jobs, well done”; life members’ 
work out of competition with other 
processes; build prestige for 
galvanized products, and enhance the 


which qualify for membership. 

The association, which has esta) 
lished headquarters in American 
Bank Building, Pittsburgh, is mac 
up of the following: 


Has 18 Members 


& Malleable = [ron 
Acme Galvanizing 
Inc., Milwaukee; American Tinning 
& Galvanizing Co., Erie, Pa.; Buffal 
Galvanizing & Tinning Works, Buf 
falo; Chain Products Co., Cleveland; 
Enterprise Galvanizing Co., Phila- 
delphia; Thomas Gregory Galvaniz 
ing Works, Maspeth, N. Y.; Hanlon 
Gregory Galvanizing Co., Pittsburgh: 

Joslyn Mfg. Co., Chicago; L. 0 
Koven & Brother, Jersey City; Le 
high Structural Steel Co., Allentown 
Pa.; Missouri Rolling Mill Corpora 
tion, St. Louis; 
Supply Co., Cleveland; Penn Galvan- 
izing Co., Philadelphia; Riverside 
Foundry & Galvanizing Co., Kala- 
mazoo, Mich.; Standard Galvanizing 
Co., Chicago; Wilcox, Crittenden & 
Co., Middletown, Conn., and Witt 
Cornice Co., Cincinnati. 

Color will be used in many adver 
tisements. A research department 


Acme Steel 
Works, Buffalo; 


has been created under direction of 
| Wallace G. Imhoff. 


“hot” 


National Telephone | 


We Have 


For some time we have 


operating efficiency. 


carried on with ease and 


has been tripled in size. 


trained them into doing 


noons too (except during 


allow us an opportunity to broaden our scope of 
service and offer still better facilities for producing 
a larger variety of photographic illustrations. Now 
we have it . . . at 351 East Ohio Street, Chicago. 


While the new studio is tripled in space size . . . 


the importance of it all to our clients is that it has 
been laid out and constructed for a maximum of 


In it we have a practical working food kitchen 
where preparation of foods for photographs may be 
be able to obtain a newer and larger variety of 
properties than before and the studio space itself 
More, too, in the last year, Mr. Shigeta has added 


two experienced camera men to his staff, and has 


for quality. So we offer greater versatility in talent. 


If you are in Chicago, or when you are here, we 
welcome you to see the new studio. We are, nearly 
all of us, here late in the day and Saturday atter- 


any time you come in will really be fine. 


Photographic Advertising Ilustrations 


Moved... 


wanted space that would 


satisfaction. You will also 


things as he does them— 


the golf season), so nearly 


4o1 E. Ohio St.. Chicago » » Telephone Superior 6064 - - 6065 


reputations of individual companies | 
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SPONSORS UNIT 
PRINCIPLE IN 
HOME BUILDING 


New York, April 23.--Reynolds 
Specification Houses,” adapting 
skyscraper principles” to moderate 
priced homes, have launched a cam- 
naign in local newspapers which will 
be placed on a national basis in the 
near future. 

Features include fire-proofing, 
mite-proof framing, insulation, 
air conditioning. In no 
they prefabricated, 
are supplied and guaranteed 
Reynolds. 

The specification plan assures that 


and 


by 


fire-safe framing, air-conditioning, 
heating, plumbing, lathing, insula- 
tion and roofing, are checked by 


Reynolds technical experts. 
Reynolds engineers check the 
architect’s plans, and lay out speci- | 
fications for all material. This ma- 
terial is sold through dealers to 


builders who give the home owner | 


a certificate showing which Rey- 
nolds materials have gone into its 
construction. These specifications 
are permanently registered in the of- 
fices of the Reynolds Corporation. 
While some materials are ob- 
tained by Reynolds from 
sources, most of them are of its own 
manufacture. Bethlehem Steel Com- 


pany is one of the suppliers, and | 
Timken-Silent Automatic Company 
another, Financing is handled by. 


the Reynolds Fiscal Corporation. 

Company officials point out that 
this program employs present basic 
factors in distribution, the architect, 
dealer and builder, while providing 
them with uniform materials and a 
uniform service that can be adapted 
to any customer’s requirements. 


The Reynolds Corporation is a sub- , 
of the Reynolds Metals Com- ' 


sidiary 


ter- | 


sense are! 
but all materials | 


outside | 


pany, which was founded in 1912 by 
Richard S. Reynolds to make foil for 
cigarette wrapping. Later he devel- 
oped Eskimo Pie, which adapted foil 
| wrapping to ice cream, and from 
|there started to develop methods of 
| using aluminum foil for the insula- 
tion of buildings. 
Marland S. Wolf 


is advertising 


manager of the Reynolds Corpora- 
tion. The agency is N. W. Ayer & 


Son, Inc. 


Johnson Makes 
Offer of Gift 


on Anniversary 


POSTER USES LANGUAGE OF PROSPECTS 
oe Ts er HE Re» 


ATRATE 


ASK YOUR FERTILIZER DEALER. 


How Japanese truck gardeners are reached on a Foster & Kleiser 
poster at Puyallup, Wash. 


VICEROY, WHICH 
FILTERS SMOKE. 
TESTS NEW YORK 


iLcluUmM 


New York, April 21.—Featuring a 
new tip construction that “filters” 


the smoke, Brown & Williamson To- 
bacco Corporation today released ad- 
vertisements on Viceroy cigarettes, 
a 15 cent seller. 

The tip is made of filter paper, 
| which serves a dual purpose of puri 


| —— 


; ” 3 ‘ibber McGee <¢ N 7, over ¢ 
Racine, Wis., April 24.—As the Fibber McGee and folly, over 8 
/ ; : ; }2 : coast-to-coast NBC network every 
high spot in its 50th anniversary Monday evening during May 
‘celebration, S. C. Johnson & Son,|~* , nye ae 


The campaign is under the direc- 
tion of Needham, Louis and Brorby, 
Ine., Chicago. 


Iodent Only 
National User 
of Dental Seal 


Chicago, April 23.—After six years’ 
availability, lodent today is the only 
nationally-advertised tooth paste us- 
ing the American Dental Association 
seal of acceptance. 

National advertisers 
broke away from the association be- 
tween 1931, when the association 


Inc., will break a gift offer in comic 
sections of the Chicago Tribune, New 

York News, Philadelphia Inquirer 
!and Boston Globe May 3. 

Large announcements will quickly 
follow in Puck Comic Weekly, This 
Week and 54 metropolitan newspa- 
| pers, including both rotogravure and | 
| black-and-white space. This spectac- 
ular anniversary offer climaxes the) 
|largest advertising campaign in the! 
|company’s history. 

“Please accept these two free| 
gifts,” headlines one of the adver- | 
tisements. A full-size bottle of John- 
son’s furniture polish and a jar of 
Johnson’s Shi-Nup household clean- 
er (a 55-cent value) are offered ab- 
solutely free with each purchase of 
a pint of Johnson’s liquid wax, a 
pound of Johnson’s paste wax or a| started enforcement of 
pint of Johnson’s Glo-Coat No-Rub-| of acceptance,” and 1933, when the 
bing floor polish. {split became complete except for 

Johnson’s furniture polish is a re 'Iodent. 


latively new product, having been | Since 1933, several other 
introduced late in the fall of last|ally-advertised products in the field, 
‘year, but it has already become a/including Squibb and Colgate, have 


out of the association. 
ADA seal in 


The package won a first-| been in and 


best seller. 
n| But none featured the 


place and an honorable mention 


the recent Wolff Awards. advertising copy. 
Details of the offer will also be pre-| Some tooth pastes and mouth 
sented in the Johnson radio show,! washes sold locally are under the, 


| seal and contemplates no such effort, 


MORE LATITUDE FOR 


in the field | 


“specifications | 


nation- | 


| fying the smoke, and of preventing 
tobacco particles from lodging on 
the smoker’s lips. 

Virtually complete distribution has 
been obtained in the New York area 
within a week, with about 20,000 out- 
lets now stocking Viceroys, accord- 
ing to company officials. Promotion 
will be confined to the metropolitan 
New York area for several months, 
before other markets are cultivated. 


ADA banner, L. T. Claridge, business 
manager of the Journal of the Amer- | 
ican Dental Association, reported, | 
but the association has made no ef 

fort to stimulate use of the ADA 


he said. 


USERS OF A.M.A. SEAL 


Chicago, April 24.—American Med-| Batten, Barton, Durstine & Os 
f born, Inc., New York, is the agency, 


|ical Association has lowered the bar 
against disease names on package 
labels and in advertising addressed 
be the public by users of the A. M. 
A. approved seal. 

The new A. M. A, rule, just an- | 
nounced by the Committee on Foods, | 
permits advertisers to name nutri- 


with George Gouge as account execu 
tive. 


Bureau Expands Its 
Retail Sales Reports 


Bureau of Foreign and Domestic 


. : hook M ‘ . 7 ing ’ an 
tional disorders “arising from inade- | Commerce, Washington, Ee. Ges has 

Steers , spi }expanded its retail sales reporting 
quancy of diet in nutritional essen- : : : . 
: ; service to include Missouri, Ne- 
tials.” Thus “preventive products” 


braska, Iowa, Arkansas and Kansas 
Bulletins are released 25 days after 
the close of each business month. 


are permitted to associate their vita- 
min content with the name of the | 
disorder which they are designed to 
prevent. 
New Jell-O Product 

Advertising on Jell-O’s new ice 
cream mix and ice cream powder will 

The 1936 edition of “Maine Invites | begin on May 10 in color comic sec- 
You,” official Maine publicity bureau! tions of metropolitan papers. The 
publication, will be mailed to 32 ,000 | ice cream mix will be promoted for 
persons who have responded to State ' the present only in New England and 
of Maine advertising. The 80-page|and New York metropolitan area. 
booklet contains information on all| Jack Benny and Mary Livingstone 
Maine resort centers. are featured in the strips. 


Maine Booklet Ready | 


“MICHIGAN’S OTHER DETROIT” 


HAVDANAM 


----AND A LOT OF 


2at1A2@ 


only one way to cover this 


BOOTH NEWSPAPERS! 


covering it. 


NEW YORK OFFICE: 


MICHIGANS 
OTHER 
DETROIT 


Support your dealers in this busy, prosperous territory 
paper's schedule. The stakes are high. The cost is low. There is 


Write for this New Data Book 


Very little small print, and not too many statistics. You'll find it an inter- 
esting presentation of a desirable market . 


BOOTH NEWSPAPERS, INC. 


|. A. Klein, 50 East 42nd Street 


IS CALLING 


ADVERTISERS ARE TALKING, TOO! 


“Michigan‘s Other Detroit” .. . that active, responsive, central portion of the state 

. with a population equal to that of another metropolitan Detroit... is calling lead- 
ing newspaper advertisers as never before in recent years! Payrolls are up. Dealer 
sales are up. Dealer inventories are down. 
and spending in a way that gives it a big plus rating on sales maps everywhere. 


“Michigan's Other Detroit” is working 


. with a Booth News- 


major market...and that is with 


. . and the one and only way of 


CHICAGO OFFICE: 
John E. Lutz, 180 North Michigan Avenue 


: , mer i. erate Se ; PER dk sacha a ea ee asks Be es ead eres ee pene ae 7 
: ; Mtge E ssiiaiiiaitias 3 > 25" %) ereae - es Ms g j om m a Cae eer SDR, (Eck ck So 
rei a : bs y e we bie os a 7 aes ie te SE vy Sop AINE “s 
RT “ee Win ale py tie K ‘ ie. : a “sp a tee 5: EE es oe vo 
Sosy’ G-Pen ; i ne YS ee 2 ee TT Se ge See ae ae Pk ta . rE cur a ee 
' ‘ at Le Wa Faby 
~ ees 
ve 
. a Ps 
‘ + TOS ae 
— — = —_ eS a SEAS a —————_— J eh 
| j ! 5 
| 
* ea | 7 i 
el | 
: | Wn: ; | 
Nn & 1 ‘ j 
} : . —a > | 
A <a sy Be “ y 
\ | f 
. " 4 4 
er|- | fe ay i 
ion : a oe | 
In ; | 
— | 
P Pe 
1 is nian : p | 
be : : 
—— ee 
cr 
' pd Be a ae 
x x had 
P 
| ay 
/ 1 tee ee 
‘ast 
hie gee 
.s 5 Re at 
SSC asia. 
Re. He } 
, f 
ah 
Pe ae, 
Ve, 
| SE ee “ 
ie Bi 
Pee sas 
i Cone 
RNS Le 
a OF ag 
ein ay tas 
Wo) Me ele ae 
Whos, 2 ee ot 
Bic wb 
eee e 
eo 
re 
Mee are 4 
Agee 
Bien 
- t 
Far ea 
_ eee 
Ew ae ; 
sar . 
oe 
ee geo 
oy a Se 
. <a eee 
= ¥ rey 
————— | — —— = = —— sees _seseseeeeeeee <<} ae pee 
—— _ a eee oa Mees) ee 
Sa ore) 
Pr ea te 
ae ew 
a ey 
5 Ee gee p 
os Ae ay Aaa 
a eS Naat 
ae, ee 
are °° eae 
Roe 7 
es es Bers 
Te Ae 
ee 
oy ; 
= 3 
a 2a 
ie ae 5 
sig of # 
? } if =< j e i 
z y is sae: Pg: gixty . ; 
‘, ee eae i. a ae ’ | Peete > eat * ; 
¢ é oy ee < a 3 ? eer 
Fe q te alt eee 3 Ad 40 tie As 
* po eh i i “3 
J ‘3 ie | 4 — 
», : ¥ « 
j i ‘ : ee ub 
a s : ‘ : a 3 
. , . : : i 
J : ‘ a) 
¢ 4 mh Ka ¥ . oh 
ae ii ——— 
cae Pare fee ay tye er | 3 
, aa ———- Pere 
Tues ae a? ae : Ae oak 
ee: are. ae eS. eae antl fale ean 
ee ne Re Pate: oe og BA Feel 
ts rs a Rees gee . oe nant eae ato 
i 2 SS Ten par. oh ote ee 
’ ts ag 4 omy ae . ih gt aires 
is e a. ° , a - ee h viet wat 
P me 4 ye Se a —— ae Bt Segoe eee 
ae ee eee Me. ae ae tl eieees tas 3 
ps : eg Rp cee das : Pai ‘ ea ak 3 ‘ rye % ee a =F i 
x z eae oe a ana a ipa. ; pa eS “ ye = “BHF Fel 
‘ - a as ae ane eight x ae Cae eee 
r Pe y RS Oe i Fy RE eas ey aaa Fe BE * e, } ire Cet ap 
S . —htees "a fo wt BPC rN ane ty ‘oe : 
ee ME a ae ee 8 oP as se - - bs > Noreen re 
ET. coe pea iis. * Ni a ant nis ore € ee. Seen 
* : dee ae / Bo n i eee 
ae ek aisle ; - PC re. a SL iiss 
0 OS ——- alk — 
: ao eS ee ik ie, aa 
. “a, pee Opie hs ae, Sg 9 ) a we ie ae 
mee ae ee JP eae 
sie ea eae ee ig an ras ll Se da se Pt a ee em ee eee te nm mn weet wera 
sR Gk A A oy pce Pie a a uae ‘ : = : iE tein 
RE Rs. one eae, eee ges egal ae 2 8 BO cae \ > <a a 
be ¥ gs 8 a hd rr Sail i sey ae on el an ts a 5 ae et mtn ae AN EN j ( ; oe eae 
2 : "od ik i a or ea aaa ae / eke reas 
. tee a: i hee > Sy Se eae us ete 3 Ray. 3a "ia ‘ Riera er 
arae DG ors pie : Sete Tad e- , ; at 
——ae ie Ai = ee BoP og ck ey / sige Se ae 
ee oe 2 a he ey ns ks 
ecg Sealer et =. ° z es ae, nah poset {| ere en 
- ree ey ee NR e yy y \ a ar 
iy. ‘ Re Pe ‘ omg AO) (NAY ee) 
ie | es 3 SF a—pF a 
aah a > is tes " a a = 4 Cay a 
se ot | I 3 * ; \ - ap ae 
aa ey % $3 nes - og ene is ee oe ne. | game og * icy ~ r. wie 
eer) e >» Sh oS eee : feel ce ae eS pet 
See PU i ae oe 805 Oe ea, \ ue i 
ee “ya cs Dy SB Mie, camer 
er ‘ j ee os be 4 Li Sa ee 
: me : : see “er Bon Z 
re < “Saga art | Gee he pane " 
Nat SO 9 ide eel - 
as a _ 3? BRA sane” ae ay oan 
- he) . eat = hos - hee aa ac ee ie ae 5 2 > 
om ap eee cts alll. i rs an 
: pee mer ee eee ee ae 
5 ; < * : 2 Ey = 2. i : i ¥ . eter a 
ee ae 
ee ee x 
— Maes Re 
cree BS Pesta P Pee tee ee ‘ : ; : aD ie TE 
& 3 < aie es - et ae Boe . cee oe * oe % ma ‘ade Pe a ce le De 2 sae se ; é 
Maen | Zee sabe eae eta ao bs eee a, Be oe oe |, OA ca Raa ae RT Lee ger aee e O,  aS ae Ga tS a AR OO Poke RNS Sa, CC, 2 a a ee 
7 ae caste Z Ke Pic eee xe = ey" me Ye ae be gs OS amet i eee She Re, ORE x gta meg ASR GR Oe ee a Point hee sha 
s a i, ae “4 Pee ; Be . ye ey RAM ch ela 
PS fae 3) Petia! ee eo heer 
ce age “ pie _—- i a ee is a 
OA — . e: a f Pee, ‘ eee eae 
i oe . a a 4 epee. b . * 
a 5 Pp 4 Ree ‘ - al A 
as ; t wee 4 meee Ss < ex, ee 
ic * . : j . 2 ae he: . oe 3 
WES 2) + aaa ve 3 ee 
aye ee ; . : aie Re . . ey E , 3 . R . 1 ee 
at ee SRR. “Olas = = j gd ‘ , ' - 7 ¥ , Sits 
: THE GRAND RAPIDS PRESS + THE FLINT JOURNAL « THE SAGINAW DAILY NEWS + THE KALAMAZOO GAZETTE | ee 
ee. | rer 4 “4 ae Se canes 
Seame fee <* aig mea ‘ : See ee 
oe JACKSON CITIZEN PATRIOT ¢ THE BAY CITY TIMES *« THE MUSKEGON CHRONICLE « THE ANN ARBOR DAILY NEWS | 
‘ op : jee Stas J i aise Sega aigleeaial 
a tate kt 
ae righ des oF Mo 
Mn yh Pt ee oes ae 
x ~ a } 
i. og 
5 an a 
, ae BY Se Eee 
ahr cay Begaae : Pe ee ee ee RN es FOR Ne an pa Se dg he eg po ae Be Sea eh co , eer, Bete rh Ste ral eee A Re Pama ML Mes CPR hes een Rg Aer Oe, pe a athe) te RRR eG ~ 8 Aa SIN Me thy oar ep man AMER. hee ee LS AN Pe (Ae) o'r, Sele aso pale CO ade 
. ie RN oe Ms ae eS ios : oe Be a6 iy Crs aoe ge tei tonay pee es Bena fan Pr gaa ‘ ott a ee ieee ot fees Maeane a TST Es Me: . ag . ree Me opi eS ae ag ne Reet + Stik penn Cree, s ofan’ cs “. ces 
f a : k oe Abe ee ; ERY Re : . eee Poe des eee as fe Sane y es feet? pe ee ihn Dit Nis pit gt og ee aR Br ads Op Side er ag eR te Bayt es Os et ing a eee Se 
a ae i 3 ‘ we seta tre“ seme Bag 9 ane : : 2 ; og a8 : acs he mike BESS baeke cayae 5 ow as, Silo al ae ke 


Vx =e 


24 


ADVERTISING AGE 


April 27, 1936 


New Cruise Service 
Marine News, New York, will issue 


Service May 1, giving information on 
recreational cruises, names of pur- 
chasing agents, port and chief stew- 
ards and chefs of each ship. 


Babson Shows Winners 


The third annual Babson Packag- 
ing Exhibit, showing prize-winning 
packages in recent competitions, is 
being held at Babson Institute, Wel 
lesley Hills, Mass., until May 9. 


Gets Orrefors Glass 


A. J. Van Dugteren & Sons, Ine., 
importer of Orrefors Glass of Swe- 
den, has appointed 
Miller, Inc., New York. Class maga- 
zines will be used. 


Chicago Film to Move 


The sound studios of Chicago Film BENDIX BUILDS 
| 


a monthly Advance Cruise Release| Laboratory will move May 31 from 


American Furniture Mart to 18 W. 
Walton Pl., Chicago. Production 
laboratories remain at 1322 Belmont 
Ave. 
Branch Moves 

The New York office of Home Arts 
Needlecraft has been moved to the 
Graybar Building, 420 Lexington 
Avenue. The new phone number is 
Mohawk 4-3161. 


Gorham Promotes Two 


William J. Carey and Burrill M. 
Getman have been appointed sales 


Wildrick &|managers of The Gorham Co., Provi- 
|dence, R. I., manufacturer of silver- 


ware. 


PRESTIGE WITH 
NEW CAMPAIGN 


South Bend, Ind., April 24.—Cen- 
ter spread bleed color advertise- 
ments in Collier’s of May 23 and 


The Saturday Evening Post of May 


30 will be used by Bendix Products 


Corporation in a campaign to an-| 
nounce new products and services, | 


and to heighten Bendix prestige in 
the transportation field. 


The upper half of the Post copy 


| pictures a stretch of highway, rest- | WINNING POSTER 
|ing on giant letters in the name 
|“Bendix.” Passing in review are — 
/passenger cars, trucks, and motor- j 
cycles. In the background is a view 
/of a lake, where can be seen a 
| motorboat, steamship and seaplane. 
| “Bendix has equipped more than 56 
'million cars,” the headline reads. | 
“The safety and pleasure of your | 
|motor travel, whether by automo- 
| bile, airplane, motor yacht or ocean 
liner, almost certainly are due, in | 
some degree, to Bendix engineering | 
and manufacturing activities,” text | | 
declares. | | 
Emblem of Service | | 


NATIONAL ADVERTISING RECORDS, Inc. Peo 


A consolidation of The Advertising Record Co. and Denney Publishing Co. 


to present an independent audit of advertising 


in national magazines 


in national and regional farm papers 


in Canadian magazines and farm papers 


in network radio broadcasting 


in spot radio broadcasting 


As originators of advertising statistical services that have 
been constantly enlarged and improved to meet ‘expanding 
use since 1910, we point to this record as a criterion by 
which 'the advertising profession may judge the type of 


service which will be presented in the future. 


330 W. 42nd St.—New York 


43 East Ohi 


A reliable measure of the value | 
|of any automobile vehicle, Bendix as- | — 
'serts, is the number of Bendix-built| | Ham tee i Ge ha 
|and Bendix-warranted units engin- | Pa CANADI AS 
— nome ie * NATIONAL 
Be: EXHIBITION sz 
| 2h TORONTO l2 
1936 
| 


Fred Finley, Toronto artist, won 
the competition conducted by 
Canadian National Exhibition. 


eered into it. Some of these units 
are pictured and described. 

The Saturday Evening Post copy 
will place emphasis on the dealer 
emblem, “Service Bendix Products,” 
heralded as a “sign of worldwide 
service that means a lot to you.” 

Copy announces inauguration of 
the Bendix Exchange plan of gen- 
uine Bendix parts, applying to the 
Stromberg carburetor, Bendix B-K 
power braking, Bendix Drive, and 
Bendix Restored Braking. 

Through this plan, the motorists 
may turn in a worn Bendix unit to 
the official Bendix service and sales 
depot, and receive substantial credit 
on a new unit. The company inaug- 
urated the offer on the Stromberg 
carburetor, several months ago. Re- 
sulting success has led to its exten- 
sion to other products. 

“Revolutionary” new gasoline and 
electric outboard motors will also be 
announced in Collier’s. These in- 
clude an air-cooled outboard and an 
electric outboard. Both are said to 
embody scores of exclusive features 
typical of modern aircraft and auto- 
motive design. 

Through new ‘“Squeegee-Action” 
tire tread renewal equipment, the 
advertisement declares, tire service 
stations can now provide car own- 
ers with “the very newest and most 
efficient of non-skid tire treads.” 

The new Bendix-Built Eclipse out- 
board motors, and the “Squeezee Ac- 
tion” tire tread equipment will also 
be announced in the Post copy. 

Roche, Williams & Cunnyneg- 
ham, Inc., Chicago, is the agency. 
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TID A010 city 
Ml im RADIO CITY 
Mi 


WMH 


® 
NEIGHBORS! 


If you want to be just around the 


corner from the famous Radio 
City, and only a few steps from 
the smart shops and theatres, 
then come tothe VICTORIA, one 
of New York's newest hotels. 
Enjoy the finest of food too, and 


conviviality at the newest of bars, 


yet the swing and rhythm of 


| Modern Manhattan! 


From $250 Single 


Suites from $6.00 to $15.00 


° St.—Chicago LU 


ri vaneaT TET Oven 


suit 
. at 51st ST., 
JOHN L. HORGAN - MANAGING DIRECTO® 
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IVERS on a rampage . . . creeks gone crazy ... a 
million tons of water tearing over Pennsylvania. 
Bridges wrecked, tracks washed out, trains stalled with cold 
engines from Pittsburgh to the Susquehanna. It happened 
one night in March with all the sudden drama of a 


movie thriller. And to an ad man in Chicago it spelled 


BIG TROUBLE! 


Final pages on a sweet catalog job were going to press 
in Philadelphia the next afternoon. Forms were all ready 
for lockup. But the cuts — the fine-screen copper half- 
tones — were laid over somewhere west of Harrisburg in 
an east-bound express car. For tough breaks, brother, that 


took the prize! 


Of course the copy, the original photographs were in 
Chicago; a plane could fly them east in the morning. But 
the delay at the other end, the shooting, retouching, etch- 
ing — a whole day’s job when hours meant dollars — 
Philadelphia was so notoriously slow! If there was only 


some way of making new cuts in Chicago before morning 


— sending them on! If there was only somebody . . . some 


bunch of live operators. Or wasn’t there? 


Our night dispatcher got the call at 11:43. Five minutes 
later a motorcycle was streaking across town. PEC swung into 
action — those cuts were made, made right and made fast — 
delivered to the airport by one of our own riders and were in 
Philadelphia before noon. And — here’s the payoff — not 


another job in our shop was delayed! 


For PEC is trained to come through in a pinch, geared 
to deliver in an emergency. We take your troubles in our 
stride. We're ready to give you perfect engraving service day 
in and day out, all around the clock, no matter how big the 


order or how quick the need. 
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Alberta Helps Buying 


with Monthly Dividend; | 


Business Pays Freight 


Lethbridge, Alta., April 23.—Can- 
ada’s entire business world is watch 
ing with keen interest operation of 
Alberta’s new Master Code, which 
has just gone into effect. 

The now more or less famous 
Douglas A plus B Theorem, which 
has been adopted as correct by the 
majority of members in the Alberta 
government, has been the underlying 
motive for the move to organize the 
retail trade within the province. This 
theory assumes that there is too lit- 
tle purchasing power in the hands of 
the consumer to permit him to pur- 
chase the goods of industry. Thus 
an increasing surplus of goods is 
continually piling up which eventu- 
ally becomes top heavy and results 
in an economic depression. Sabo- 
tage, dumping, restricted production 
programs and deferred payment 
plans have been some of the meth- 
ods used to dispose of this surplus. 


Help Buying Power 


The Alberta government, under 
leadership of Premier William Aber- 
hart, who is a student of the Douglas 
school of economics, proposes to 
rectify the situation by putting into 
the consumer’s pockets sufficient 
purchasing power to consume the 
surplus of goods. A monthly divi- 
dend is to be issued to every adult 
bona fide citizen of the province. The 
amount is approximately $25 per 
month. 

The government proposes to meet 
this obligation by placing an un- 
earned increment levy against the 
spread between the producer’s price 
and the price to the consumer. In 
order to do this, says the govern- 
ment, it is necessary to have a cer- 
tain amount of government control 
of price-setting to guard against an 
increased price being placed on 
goods to cover the amount collected 
by the levy. Hence the legislative 
bill called the Master Code, drafted 
and introduced into the assembly by 
the Hon. E. C. Manning, minister of 
Trade and Industry for Alberta. 

A sales tax of two per cent be- 
comes effective May 1 as another 


means of balancing the budget. It is 
known as the Ultimate Purchaser’s 
Act. 

The Code provides for fixing of a 
maximum price on goods in order to 
safeguard the consuming public, at 
the same time offering a “just price” 
to the wholesaler and the retailer. 
The government extended an invita- 
tion to the Retail Merchants’ and 
Druggists’ Association of the prov- 
ince to send its representatives to 
assist in building the organization 
necessary to control 8,000 retail 
houses. A temporary advisory board, 
later to become permanent, was or- 
ganized from the members of the as- 
sociation, whose special duty it was 
to travel from place to place, ex- 
plaining the aims and purposes of 
the Master Code. 


Uses Fee System 


The licensing department of the 
Code uses as a basis the small gen- 
eral store in villages, towns and 
suburbs of cities against which a 
small fee is charged, this fee to in- 


crease when larger’ stores’ are 
reached. 
The fees are as follows: Owner 


and manager and up to two clerks, 
$2; owner and manager and up to five 
clerks, $4; owner and manager and 
over five clerks, $6. Additional li- 
censes of $1 each are required where 
a store handling more than one 
classification is in competition with 
a store handling one of these same 
lines exclusively in the same munici- 
pality. 

In order for a merchant to be elig- 
ible for additional licenses, he must 
carry a sufficient stock in the line 
covered by the license to justify the 
license being issued. Thus a hard- 
ware merchant is not allowed to give 
out at reduced prices a few hundred 
pairs of silk hose to bring additional 
trade to his store. The association 
does its own policing under the de- 
partment of Trade and Industry. 

Forty-two classifications in the 
Code require separate licenses, the 
list including art and antique deal- 
ers; artist supplies and office equip- 


In the area of KGO, the population spends more 


money per capita than in any other section of the 


country. That’s why this station, now on the Blue 


Network, is such an attractive buy for advertisers. 


It delivers listeners in a really rich market. 


7,500 WATTS 


NBC Pacific Coast Blue Network 


SAN FRANCISCO 


One of NBC’s Managed and Operated Stations 


Open First Unit 
of Razor Chain 


Seattle, Wash., April 23.— 
The first unit of U. S. Men’s 
Shops, Ine., specializing in 
shaving devices and toilet spe- 
cialties for men, has been 
opened here as the nucleus for 
a national chain. The store 
features all types of razors, 
brushless and other shaving 
creams, and various after-shav- 
ing unguents. 


ment; boots and shoes; china and 
crockery; flour, feed, seed and poul- 
try supplies; furniture and house 
furnishings; furriers, general stores 
and grocers; hardware, including 
paint, glass, oil, wall paper and 
brushes; hosiery; farm implements; 
jewelers; etc. 


Issue Rigid Rules 


Regulations affecting competition 
among retailers and trade practices 
include rules for advertising, which 
are broad in their scope. Article VI 
of the Code contains these provi- 
sions: 

“No retailer shall use advertising 
or publicity material either printed, 
pictured, radio or in any form which 
is inaccurate, misleading or which 
misrepresents facts relative to goods 
or merchandise for sale. 

“No retailer shall use or permit 
any employe or agent to use selling 
methods which tend to deceive cus- 
tomers. 

“The use of ‘Loss Leaders’ is 
hereby declared to be an unfair trade 
practice and is prohibited. 

“No retailer shall give anything of 
value to the employe or agent of the 
customer for the purpose of influenc- 
ing or furthering the sale of any 
commodity or render any bill o1 
statement of account to a customer. 
employe or agent of such customer 
which is inaccurate or incomplete in 
any particular, with the intent of 
giving a secret rebate to any such 
person. 

“No retailer shall purchase goods 
or merchandise from a wholesaler at 
wholesale prices other than for the 
purpose of bona fide resale to con- 
sumers, paying the retail price to 
him therefor, nor shall he do so for 
the use of himself, his family, friends 
or employes.” 


Wisconsin Alida, 
Code Authorities 


State code authorities have been 
abolished by Governor Philip F. La 
‘ollette of Wisconsin, centralizing 
administration in the recently organ- 
ized Wisconsin Trade Practice Com- 
mission. Executive secretaries of 
the various code authorities will be 
replaced by deputy commissioners, 
who will be directly responsible to 
state agencies governing future trade 
practices. 

As a result of the amendment, the 
word “code” is discontinued and 
hereafter regulations applying to in- 
dustries will be known as “trade 
practice standards.” 


Power of Wisconsin 


Department Questioned 

In two temporary injunctions is- 
sued by Circuit Judge A. C. Hopp- 
mann in Madison, the Wisconsin De- 
partment of Agriculture and Mar- 
kets has been restrained from en- 
forcing its demand on major oil com- 
panies for information on marketing 
costs. 

The injunctions will remain in 
force until the constitutionality of 
the department’s orders has been 
determined. 


NBC Susie Move 
Power for WJZ 


National Broadcasting Company 
has filed an application with the Fed- 
eral Communications Commission to 
increase the power of station WJZ, 
New York, from 50,000 to 500,000 
watts. 

Granting of the application would 
make WJZ equal in power with 


most powerful station. 


ce . om 

| Family Circle” Moves 
| Family Circle Magazine has moved 
from the pent-house floor at 400 
Madison Ave., New York, to the 20th 


floor of the same building. 


WLW, Cincinnati, now the country’s | 


MDUSTRIA 


2 TRAQE 


on “Business Paper Advertising,” at the 
sity, lowa City. 
Sanders, teacher of the 


Photo by Polly Prahm, of the student staff. 


| LEARNING ABOUT BUSINESS PAPERS 


PRINCIPAL CLASSES OF BUSIRESS PAPERS 


gh 


a 


Walter Painter, of Power Plant Engineering, Chicago, snapped during a lecture 


School of Journalism, lowa State Univer- 
Prof. Charles L. 


class, is at extreme right. 


Greist to New York 


E. Harold Greist will join the New 
York office of Gardner Advertising 
Company as vice-president in charge 
of operations. He has been presi- 
dent of Gardner-Greist Company, 
Chicago. The American’ Rolling 
Mill Company will be serviced from 
New York. 


Buys Niles Plant 


Republic Steel Corporation, 
Youngstown, O., has acquired Niles, 
O., Steel Products Co., and will oper- 
ate it as a wholly-owned subsidiary. 

Future plans include expansion of 
the Niles plant, and an aggressive 
sales and merchandising program. 


Issue 1935 Data 


| The Bureau of Foreign and Do- 
mestic Commerce has issued its 57th 
annual edition of the “Statistical 
Abstract of the United States—1935,” 
an encyclopedia of statistical data 
compiled by governmental and pri. 
vate agencies. Copies are available 
at $1.50 from the Superintendent of 
Documents, Government Printing 
Office, Washington, D. C. 


China Navigation Appoints 


China Navigation Co., Ltd., has ap- 
pointed L. D. Wertheimer Co., New 
York, to handle advertising in the 
United States. General magazines 
'will be used. 


f) According to the 


A MARKET OF 22,000,000 


4 ‘% America represent over twenty million buyers with an annual 
=. _|\ spending power of twelve billion dollars. 
St. Anthony Messenger with over 140,000 full paid sub- 


~ eyed scriptions is one of the most popular and most widely dis- 
ail tf “St tributed Catholic magazines in the country. Its reader in- 
> / terest is proven thousands of times each month. 
J Do not neglect this market longer. Order space in 
i) ST. ANTHONY MESSENGER 


The Popular Catholic Monthly 
1615 Republic St., Cincinnati, Ohio 


The ''Messenger 


most reliable statistics the Catholics of 


will deliver your message. 
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National Hote! 
Management 
Co., Inc 
Ralph Hitz, Pres 


HOTEL 


48TH ST. AND L 


| 


| 


The Lexington has become the advertising 


hotel because it’s located con- 


veniently to most agency and publication 
offices. And they like its thrifty comfort... 
rooms from $3 a day. 


LEXINGTON 


EXINGTON AVENUE - NEW YORK 


Charles E. Rochester, Manager 
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April 27, 1936 ADVERTISING AGE 
~~ BROMOTED triots with hope that the cause was had flooded the market’ with 


L. P. Niessen, appointed advertis- 

ing manager of Cutler-Hammer, 

Inc., Milwaukee, after a period as 
assistant. 


BORDEN, POST, 
FORMER TEXANS, 
NATIVES LEARN 


Houston, Texas, April 23.—The 
forthcoming Texas Centennial, which 
has focused attention of many adver- 
tisers on this state, has also devel- 
oped a surprising number of manu- 
facturers who hail from the South- 
west. 

General Foods Corporation, which 
is staging an interesting contest, de- 
signed to appeal to every red-blooded 
Texan, asserts in its newspaper copy 
that “C. W. Post, a son of Texas, 
originated Post cereals.” To heighten 
the local color, entries in the contest 
are to be forwarded to “Centennial 


Contest, Dallas,’ the company re- 
fraining from appending its own 
name, 


Borden Dairy Company is the off- 
spring of Gail Borden, who, with 
T. H. Borden, published the Telegraph 
und Texas Register as far back as 
1836, current newspaper copy is tell- 
ing Texans. To prove that the claim 
is authentic, the masthead of the 
ancient sheet, dated April 14, 1836, 
is reproduced. 

“Stirring times in Texas,’ ex- 
claimed the advertisement. “Sam 
Houston’s army was retreating to the 
North! Texas settlers were leaving 
the new country by the thousands, 
thinking the new Republic’s cause 
was lost! 

“Despair was manifested in many 
corners. News of General Houston’s 
army and doings of the new Govern- 
ment were awaited with impatience. 


“Official Spokesman” 


“And Texans got the news! Gail 
Borden’s newspaper, the Telegraph 
and Texas Register, served as official 
spokesman for the Government. It 
served to fill the hearts of Texas pa- 


MOTION PICTURES 


We produce 16 m. m. film in full color 
or black and white, take assignments 
Projections, complete service, op- 


screen, Day or 


IMPENS 
23° N. Michigan Ave., 


erator, projector an 
Might. 


Chicago 


ADVANCE ADDRESSING 
and MAILING COMPANY 


AUTOMATIC 
MACHINE ADDRESSING 
FROM ALUMINUM PLATES 


Permanent Mailing Lists 
Our Specialty 


536 So. Clark St. Webster 3569 
CHICAGO 


not lost.” 

The advertisement recited that 
these century old newspapers are 
still preserved in the archives of the 
University of Texas and explained: 

“The April 14 issue was the last to 
be received. Santa Anna entered Har- 
risburg with his army the next day. 
He set fire to Borden’s plant. The 
presses were thrown into Buffalo 
Bayou. Not until months later was 
the paper re-established.” 

Then came the moral: 

“Just as our company’s founder 
saw to it that Texans received the 
Telegraph in trying times, so does 
today’s Borden Company see that 
country-fresh milk and milk products 
reach you safely, regardless. of 
weather, regardless of difficulties.” 


Reese Resigns 


Thomas H. Reese has resigned 
from Reese, Rossiter & Co., Inc., New 


York agency, of which he was presi-} 


dent. 


Start of Ward 
Told in New 


Lawlor Volume 


Boston, Mass., April 23.—The 
startlingly sensational campaign 
which put Ward’s Tip-Top bread on 
the map, and the anti-climax which 
later resulted from activities of com- 


|petitors is one of the high lights of 


“The Life and Struggle of an Irish 
Boy in America,” by David S. Law- 
lor. Carroll Publishing Company, 
Newton, Mass., has just put the new 
volume in the hands of dealers. 
Gold and silver thimbles were hid- 
den in Tip-Top bread and were re- 
deemed at $5 and $10 each, accord- 
ing to the metal. The hunt for thim- 
bles created a sell-out for Tip-Top, 
but when the plan was repeated, the 


bank paying out the money was de- 


‘luged by claimants. Other bakers 


thimbles. 

It was a phrenologist, according to 
Mr. Lawlor, who put R. B. Ward in 
the bakery business. Accepting ad- 
vice based on the contour of his 
cranium, Mr. Ward bought a bakery 
for $300. He himself did the baking, 
while his wife ran the front of the 
store. Thus was laid the foundation 
for one of the country’s largest 
baking units. 

Mr. Lawlor worked for 14 years 
for the Julius Mathews Special 
Agency, representing Printers’ Ink 
at the same time. His book is per- 
meated with the life and vigor which 
marked competition when advertis- 
ing was young. 


Glame Names Agency 


Glame, Inec., New York, maker of 
Glame nail beautifiers, has appointed 
Franklin Bruck Advertising Corpora- 
tion, New York. Raymond Spector 
will supervise the account. Radio 
and magazines will be used. 


Puro Pet Appoints 

Puro Pet Foods Company has 
named Sternfield-Godley, Inc., New 
York agency, which will also handle 
Puro subsidiaries, Colonial Pet Foods 
Company, Steady Dog Foods Com- 
pany and the Melo Pet Foods Com- 
pany. Newspapers and radio will be 
used, beginning in June. The agency 
has taken additional space at 280 
Broadway. 


Mayflower Appoints 

Doughnut Corporation of America 
has appointed Hirshon-Garfield Inc., 
New York, to handle advertising of 
Mayflower doughnuts. It is planned 
to tie-up with local bakers in many 
cities to promote the brand on a na- 
tional scale. 


Palestine Agency Here 


Ruth V. Morse, St. George Hotel, 
Brooklyn, has been appointed United 
States representative of Aron Adver- 
tising Agency, Tel-Aviv, Palestine. 
Some of its American clients are 
Packard Motor, Wrigley, and Genera) 
Motors. 


® c eH Se 


Send for this illustrated 
sample book today. 


ty age 


BS Sacdps 


CHAMPLAIN English Finish 


A moderately-priced paper with a smooth, 
non-glare surface that gives fine reproduc- 
tion of halftones, type and color plates. 
Specify it for broadsides, circulars, catalogs 


and advertising literature. 


‘ 


For that extra 


lS BOOK 


CHAMPLAIN Super Calendered 


“sparkle” in halftone print- 
ing use the bright white Super Calendered. 
Fine appearance, freedom from blemishes, 
and high bulk adapt this paper to the eco- 
nomical production of advertising printing, 


CHAMPLAIN Eggshell 


‘The soft, mellow finish of this Eggshell paper 
provides an ideal background for type, line 
plates, woodcuts and tint blocks. It lends 
character and distinction to booklets, bro- 
chures and announcements. 


Address All Requests To Sales Dept. F 


INTERNATIONAL PAPER CO. 
220 East 42nd Street, New York, N. Y. 


BRANCH OFFICES: Atlanta, Boston, Chicago 
Cleveland, Philadelphia, 


Pittsburgh 


CHAM PLAIN BOOK 


~Aunrarvambele Made by the Makers of TICONDEROGA BOOK 
PAPERS +» TICONDEROGA TEXT - TICONDEROGA VELLUM - LEXINGTON OFFSET 
SARATOGA BOOK PAPERS » SARATOGA COVER - CHAMPLAIN TEXT - ADIRONDACK 
BOND AND LEDGER - BEESWING MANIFOLD - INTERNATIONAL MIMEO SCRIPT 
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MOTORISTS MUST 
COUNT POSTERS 
IN NEW CONTEST 


Los Angeles, Cal., April 23.—-Gil- 
more Oil Company has got the pub- 
lic counting its outdoor posters 
through a unique contest in which 
prizes are awarded to the person lo- 
cating the largest number. Bots- 
ford-Constantine & Gardner are in 
charge. 

This plan, which is to run six or 
eight months, is known as “The Red 
Lion Hunt” contest. Throughout 
the Pacific Coast States are nearly 
1,000 panels carying the familiar Gil- 
more trade-mark, the head of a red 
lion. “A” boards at the service sta- 
tions carry the contest announce- 
ment and offer entry blanks. 


Locating the Panels 


The motorists indicate on the 
blanks the locations where poster 
advertisements are found. The per- 
sons listing the greatest number of 
exact locations are given fifty gal- 
lons of gasoline. At the close of the 
contest it is necessary for the con- 
testant to return to the service sta- 
tion and deposit the blank. 

All sections of the Pacific States 
will be given the opportunity of en- 
tering the contest before the sum- 
mer is over. 
the first city where the “hunt” is 
staged, Southern California advertis- 
ing men are watching it closely as it 
is believed that a new field in di- 


rect customer contact is being 
opened, 

Joseph’s New Berth 
Julius Joseph, Jr., has joined 


Franklin Bruck Advertising Corpo- 
ration, New York, as space buyer. He 
was formerly with the Biow Com- 
pany and the Cramer Tobias Com- 
pany, New York. 
Fox Expands 

Martin Fox & Co., New York 
agency, have enlarged their quarters 
at 1440 Broadway. A radio and di- 
rect mail department have been 
added with Hans E. Kaufmann in 
charge of direct mail, while Martin 
Fox and Irwin O. Cohen head the ra- 
dio division. 


With San Diego being | 


Promotional 
Copy Up 15% 
Daring March 


Chicago, April 23.—Promotional 
advertising in the advertising press 
in March showed an increase of more 
than 15 per cent over March, 1935, 
figures released here today reveal. 

Total lineage last month was 283,- 
282, compared with 251,510 in March 


of last year. Newspapers were se- 
curely in first place during the 
month, with 88,438 lines, or more 
than 30 per cent of the total. Maga- 
zines were in second place, with 60,- 
424 lines, and radio nosed out busi- 
ness papers to take third place with 
24,836 lines. 

Other classifications accounted for 
the following lineage: business pa- 
pers, 22,498; farm papers, 18,564; 
signs and displays, 7,910; outdoor, 
2,058; paper, 13,118; advertising pro- 
duction, 16,520; agencies, 13,944; 
miscellaneous, 20,972. 

The publications on whose lineage 
figures the tabulation is based are: 


Lines 
ADVERTISING AGE (W)........ 143,346 
Advertising & Selling (bw).. 38,290 
Printers’ Ink (W)...0.s0006. 41,860 
Printers’ Ink Monthly.... 16,520 
Sales Management (s-m). 26,292 


i A eee ee ee 22,974 


New Ris for Arden 


Elizabeth- Arden will introduce a 
new line of theatrical preparations, 
“Screen-Stage Make-Up,” in the May 
issue of Stage. Other stage and 
screen magazines will also be used. 


Adopts Theme Song 
The New England Council has 
adopted a theme song as a feature 
of its radio campaign. The new 
song was written by Frank Crumit, 
radio star. 


Bartlett Moves 


J. Richard Bartlett has left Allied 
Advertising Agency, Los Angeles, to 
become advertising manager for 
Koldaire Utilities, Ine., dry ice ap- 
pliances. 


Meet in St. Louis 
The first annual convention of Na- 
tional Federation of Sales Executives 
will be held at the Hotel Statler, St. 


Louis, May 29 and 30. 


When you choose either WENR or WMAQ you are headed 
in the right direction toward the country’s second greatest 
market. These two dominant NBC stations have the power 


to reach, the ability to attract and the influence to direct 


the buying habits of a tremendous audience in the wealthy 


Chicago area. Either WENR or WMAQ—you can’t go wrong. 


WMAQ WENR 


50,000 WATTS 


NBC Red Network 


50,000 WATTS 


NBC Blue Network 


CHICAGO 


Two of NBC’s Managed and Operated Stations 


Getting Personal 


Gar Young, of NBC, and Maury Gaffney, of CBS, who are employed 
in competitive capacities, have recently been engaged in a vital statis- 
tics race. Gar won by a few days. Both were boys. Maury has tenta- 
tively named his offspring Spike, but he has the feeling that Mrs. Gaff- 
ney is going to object when she hears about it... 


Russell R. Krier, of Magnus 
Chemical, is a ship model enthus- 
iast who occasionally jumps into 
bigger projects, such as the build- 
ing of a full-size boat. He already 
has two home-made seagoing ves- 
sels anchored at his family’s two 
summer shore headquarters. . . 


William H. Johns, chairman of 
the executive committee of BBDO, 
has accepted the chairmanship of 
the advertising committee in the 
campaign for the Citizens Family 
Welfare Committee. Eugene 
H. Barling, United Advertising 
v. p., has written another humor- 
ous piece, “Divorce Moderne,” 
which has been accepted for early 
publication by Judge... 


Willard Karn, who recently re- 
signed as s. m. of Calvert-Mary- 
land, is revitalizing in the West 
Indies with Mrs. Karn. He was 
world’s individual bridge cham- 
pion for several years and likes a 
vacation affording an opportunity 
to follow the pastime... 


BOY SCOUT—Francis W. Hatch, 

of BBD&O, Boston, who has been 

elected chairman of Region |, 
Boy Scouts of America. 


Walter Winchell, using the alias, “J. Russell McCarthy,’ has an 
nounced that Jack McCarthy, McCann-Erickson, is expecting, again. 

On the 50th anniversary of the publication of his first contribution 
to American Machinist, Fred H. Colvin, editor, is writing a series of 
short articles for his paper recalling pioneer men and methods in his 
field. . . John Herrick Jackson, son of the publisher of the New Haven 
Register, and associated with the paper, is engaged*to Mary Keen Rich- 
ardson, New York debutante and daughter of the board chairman of 
Vick Chemical. . . 


Bruce Allen, Western Union s. m., who became a Texas Ranger 
without first being made a Kentucky Colonel, is at a loss to explain the 
appointment. He sometimes sings in public and is now wondering it 
he is expected to specialize in range ditties to advertise Texas. . . 


Stephen Guzy, of Young & Rubicam, and the former Eunice 
Schramm, who has been a ballet dancer, have settled down to wedded 
bliss at 125 East 30th St... 


The American Weekly monopolized important offices when the Lan- 
tern Club, magazine organization, held its annual meeting at Boston. 
Leon W. Stetson was elected governor, and Page Browne is the new 
secretary-treasurer. .. The most exclusive person in Boston (should he 
feel that way) can be Allen H. Wood, JF., vice-president of the Wood, 
Putnam & Wood agency. He owns an island somewhere off the North 
Shore, Boston’s yachting center. . . 


Katherine Timmerman, gracious receptionist in the Chicago office 
of the St. Louis Post-Dispatch, is receiving congratulations over the 
happy outcome of a dispute with her appendix, with which she parted 
at Edgewater Beach Hospital. . . 


Harold Crary, one-time advertising manager of United Air Lines 
Transport Corporation, Chicago, and now vice-president, has also been 
elected a director. . . Charlie Kettering, vice-president of General Mo- 
tors, is due for another medal for invention of the self-starter. A check 
for $1,000 goes with the John Scott memorial award. Charley has also 
been elected president of the Dayton Automobile Club for his 15th con- 
secutive term. .. F 


John Bronis, Chicago representative for Retailing, went into dry 
dock at Michael Reese hospital last week for his third operation. He 
was so optimistic that he set May 20 as the exact date on which he 
would resume calls on advertisers. . . Cornelius T. McMahon, assistant 
advertising manager, Springfield, Mass., Newspapers, took Thelma 
Woodworth to wife April 18... 


Ben Chapple, vice-president in charge of advertising, American 
Rolling Mill Co., Middletown, O., was waved to the side of the road the 
other day by several stern cops. The minions of the law informed him 
that he was to wait at the Richmond, Ind., police station until a mes- 
senger arrived with his evening clothes. .. 


Charles H. Eastwood, advertising director of Wallace & Tiernan, 
Jersey City, is looking torward to May 15, the day on which Eleanore 
B. Fox, of Montclair, N. J., has promised to become his. . . Edward L. 
Alperson, who has just been elected president of Grand National Films, 
Inc., started as an usher... 


Mrs. J. H. Pfeiffer will take her husband, stubborn advertising 
director for J. L. Brandeis & Sons, big Omaha department store, on a 
long motor trip May 2, on the theory that he will never recover from his 
recent illness while within reaching distance of a telephone. . . 


Seymour Morris, Lord & Thomas copy man, is getting around on 
crutches after a fall in his home. . . Mel Brorby, of Needham, Louis & 
Brorby, Chicago, is Florida-bound, while Otto Stadelman, the agency's 
space buyer, is motoring to California, . . 


Emanuel Levi, who is leaving the Louisville Times and Courier- 
Journal to run the Chicago Herald & Examiner, was presented with a 
gold wrist watch by his co-workers on the Louisville papers. . . Richard 
Lloyd Jones, publisher of the Tulsa Tribune, is credited as the discov- 
erer of “This Man Landon,” by Frederick Palmer in his biography of 
that name... 


Kenneth Smith, president of Pepsodent Company, supervised a 
thrilling rescue from his yacht the other night When a car of 
young exuberant young people plunged into Lake Michigan Gerard 
Lambert, Gillette prexy, and another noted sailor, is engaged to Mrs. 
Grace Mull, of Canandaigua, N. Y. 


| 
| 
| 
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CHAMPION TESTS. 
NEW TECHNIQUE 
IN SPARK PLUG 


Detroit, Mich., April 23.—Cham 
pion Spark Plug Company break: 
away in part from its former pla; 
of advertising, with two separay 
campaigns this spring, besides it 
general presentation. One of they 
campaigns goes into technical detaj 
about the plugs, and the other treat, 
of Champion’s advantages in flee 
and bus use. 

Popular Science and Popular ¥, 
chanics are carrying the technica 
story of the plugs. The agency jy 
charge, MacManus, John & Adams 
Inc., has developed a series of adver 
tisements going into such details as 
insulation, control of heat flow, sea! 
ing of Champion plugs against leak 
age, and kindred topics. 

Color pages have been employed iy 
magazines such as Commercial, (a 
Journal, Bus Transportation  an¢ 
Fleet Owner, to put across the ide, 
that spark plugs play an importan 
part in successful fleet operation 
Problems of maintenance cost, efficj 
ency and ton mileage are develope; 
in the fleet manager’s language. 

Color is also being used in othe 
trade paper advertising. Nationally 
Champion is using The Saturday 
Evening Post and Collier’s with color 
insertions urging the public to “use 
the spark plugs champions use.” 


MaLette in New Post 


Harry L. MaLette has joined Peters 
Employment Agency, Boston. He 
was formerly manager of the Boston 
office of Transit Advertisers. 


Barton Adds Two 


Our Navy, Brooklyn, N. Y., and 
The Argonaut, San Francisco, have 
appointed Charles W. Barton, Ney 
York, as Eastern representative. 


Meath” 


OFFICE BOY GIVES — 
THE MAGIC NUMBERS 


Chicago, April 24. “Turn on the 
heat,” snapped the boss. “It’s 
on full foree now,” moaned the 
Art Director. “What we need is 
good photostats quick for these 
layouts.” 


Came in the office boy. Shyly, 
“I know a way,” he whispered. 


“YOU! Oh yeah?” 
“Yeah! Phone FRANKLIN 3470. 


And that was the way! ATLAS 
tackled the job with a will. 4 
offices leaped to the rescue. 9 
photostat cameras clicked and 
clicked. And delivered! 


“GOOD PHOTOSTATS QUICK” 
is more than a slogan at ATLAS! 
To prove it phone FRANKLIN 
3470. One of 4 ATLAService 
Stations in downtown Chicago is 
just around the corner from 
| your office. 


The ALERT 
Free-Spending 


Akron Market 
| e PLUS e 


| OHIO’S LEADING* 
EVENING NEWSPAPER 


assures the advertiser 
maximum results at mini- 
mum cost. 


AKRON © 
ACON JOURNAL 
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RETAILERS DO 
PROMOTION J0B 
FOR LUMBERMEN 


Chicago, April 24.—Promotion of 
retail lumber advertising by the Na- 
tional Lumber Manufacturers Asso- 
iation has resulted in use of an es- 
timated $125,000 worth of newspaper 
space, the association was told at its 
annual meeting here yesterday. 

In October, 1934, the association 
established a Joint Retail Service, 
supplying newspaper mats and pro- 
metional literature at cost to retail 
lumber merchants. 

Since that time, 2,500 dealers have 
yurchased 20,000 newspaper mats, at 
a cost of about $7,500, and 340,000 
pieces of direct mail advertising for 
313,000, Charles R. French, of 
Washington, D. C., director of Joint 
Retail Service, told the association’s 
trade promotion committee. 

The activity has assumed an im- 
portant part in the lumber manufac- 
turers’ attempt to maintain lumber’s 
position in the building industry, a 
position challenged by cement, steel, 
brick, asbestos, glass, aluminum, 
wallboard and hollow tile, as listed 
yn exhibits surrounding the conven- 
tion hall in the Blackstone Hotel. 


How It Operates 


The N. L. M. A. pays overhead ex- 
penses of Joint Retail Service, and 
distribution is handled by the Na- 
tional Retail Lumber Dealers Asso- 
ciation, The service has been brought 
to dealers’ attention through ‘“Lum- 
ber Merchandising News,” a display 
sheet issued periodically to 20,000 
establishments. 

Among promotional booklets made 
ivailable to dealers are “Interesting 
Small Homes,” and “Modern Home 
Interiors.” Another booklet, “Wood 
Interiors Everyone Loves,” has just 
been issued. 

One of the displays on the conven. 
tion floor exhibited advertising of 


lumber and of competitive products, 
clipped from March issues of six 
leading building magazines. 

Advertising by lumber totaled 
only 12,040 lines, as against 45,206 
lines of competitive copy. Of the 
competitive advertising, 20,944 lines 
were “antagonistic” to lumber, the 
display pointed out. 

Further support was sought at the 
convention for American Forest 
Products Industries, Inc., a_ subsid- 
iary of the National Lumber Manu- 
facturers Association whose pur- 
poses are exclusively promotion and 
research. 

On the program for A, F. P. I. are: 

Promotion of low-cost small hous- 
ing. 

Enlargement of retail merchandis- 
ing service in coéperation with re- 
tail lumber distributors. 

Investigation of possibilities of 
prefabrication as a means of devel- 
oping low cost small buildings. 

Reviewing the program, Wilson 
Compton, secretary and manager of 
National Lumber Manufacturers As- 
sociation, told the gathering: 

Prefabrication Is Issue 

**Prefabrication’ is controversial 
in this industry. But the idea is being 
diligently pushed by others if not by 
us. As to industrial uses the steel 
industry through its hundreds of 
steel fabricators within 20 years has 
extended the number of fabricated 
steel products offered in competition 
with wood products from less than 
50 to more than 800. 

“In the building industry in early 
1933, on the basis of 1921 prices as 
100 per cent, general commodity 
prices were 67; building materials 
generally 79: lumber about 70; but 
building trade wages were 116. As 
long as such disparities prevail be- 
tween the costs of building materials 
and the costs of fabricating and in- 
stalling them on the job, there will 
be continuous economic pressure for 
factory fabrication.” 


Wilson to WBBM 
Paul S. Wilson, for six years with 
National Broadcasting Company’s 
Chicago staff, has joined the WBBM 
sales department. 


from $3,000,000 in 


BUREAU REPORTS 
A DOLLAR GAIN 


BY NEWSPAPERS 


Comparative Showing Unsat- 
isfactory; Blame ‘Back Door’ 


9° 


New York, April 23.—-National ad- 
vertisers increased their expenditures 
in the five leading media 5.03 per 
cent in 1935 over the previous year, 
according to a compilation made by 
the Bureau of Advertising, American 
Newspaper Publishers Association, 
and presented to the convention of 
the A. N. P. A. here yesterday by 
Edwin S. Friendly, New York Sun, 
chairman of the committee in charge 
of the bureau. 

The report stated that 1955 expen- 
ditures totaled $366,612,000, an _ in- 
crease of $17,557,000 over 1934. 

Dividing Appropriation 

Newspapers received approximately 
$167,000,000 in 1935 in revenue from 
national advertising, compared with 
$163,000,000 in 1934, a gain of 2.5 
per cent. 

Magazine advertising gained 4.9 
per cent, reaching a total of $119,- 
128,000 in 1935, compared with $113,- 
515,000 in 1984. 

Chain broadcasting soared from 
$42,660,000 in 1934 to $49,284,000 in 
1935, a gain of per cent. 

National advertisers spent $29,- 
000,000 for outdoor advertising in 
1935, according to this estimate, in- 
creasing revenue to this medium by 
7.9 per cent. 


15.5 


Car Cards Decrease 
Car cards alone showed a decrease 
1934 to $2,220,000 
1935. 
Of the average dollar spent by na- 
tional advertisers in 1935, news- 


in 


| ficult for them to get a normal 


papers received 45.6 cents; maga- 


zines, 32.5 cents; car cards, 0.6; net- 
works, 13.4, and outdoor, 7.9. 
Explaining the failure of news- 
papers to make a better comparative 
showing, the report stated: 
Diverted to Local 
“The fact that a growing volume 
of manufacturers’ advertising is now 
placed through retailers has been a 


'factor in reducing national lineage. 


“Some advertising agencies main- 
tain that this practice makes it dif- 
in- 
come from newspaper advertiser 
clients. The result is that, while ra- 
dio and magazine appropriations are 
welcomed by such agencies, news: 
paper advertising often fails to 
arouse the interest that its impor- 
tance deserves. 

“Your committee’s position has 
been that this problem one for 
members, rather than for the bureau, 
to solve.” 

The bureau's staff made up of 
19 persons, 16 of whom are stationed 
in New York while the other three 
are assigned to the Chicago territory 

During the year the staff solicited 
526 advertisers and 127 agencies, as 
many as a dozen contacts being made 
in some cases. 


Activities in 1935 


In this period the bureau also 
made 101 speeches and presentations, 
traveled more than 180,000 miles in 
making contacts, answered 6,500 calls 
for information, distributed 23,300 
pieces of printed promotion matter, 
and issued 24,850 pieces of mimeo- 
graphed material to members and 
special representatives. 


is 


is 


Club in Annual 
Advertising Awards 


The Cincinnati Junior Chamber of 
Commerce held its annual Ad-Night 
dinner dance April 18. First, second 
and third prizes for non-member ad- 


vertising displays were won by 
Sears, Roebuck & Co., Peter Ibold 


Cigar Co., and W. T. Wagner’s Sons 
Beverage Co., respectively. 


First prize for member displays 
was won by William Powell Valve 
Co.; second, McAlpine’s Department 


Store; third, George A. Flohr Co. 


Agents Improve 
Their Finances, 
Report Reveals 


New York, April 23.—A _ greater 
number of advertising agencies had 
their financial rating increased by 
the American Newspaper Publishers 
Association during 1935 than in the 
five preceding years combined, it was 
revealed in the annual report of the 
committee on advertising agents. 

At the same time the list of recog- 
nized agents showed an increase of 
six, to 467, as compared with a drop 
of 16 during 1934. 

The committee’s report expressed 
concern over the possibility of agen- 
cies’ reducing their surpluses. to 
escape taxation, and thereby increas- 
ing credit hazards. One agency 
which maintained a surplus in ex- 
cess of $100,000, has reduced it to 
$25,000, it was said. 


Decline in Guarantees 


The number of papers which guar- 
antee circulation was 84 during 1935, 
as against 119 newspapers in the pre- 
vious year. The committee expressed 
a hope that this decrease indicates 
early discontinuance of this practice. 

Papers were urged to aid in induc- 
ing all agents to use standard adver- 
tising contract forms, as a means of 
avoiding “the increasing number of 
obnoxious and ambiguous conditions 
which are included in some agency 
contracts.” 

During 1935 applications for recog- 
nition were received from 50 agen- 
cies, 14 being carried over from 1934. 
Of this number, 33 were granted, 7 
refused, 3 withdrawn, 6 were tabled, 
and 15 are pending. 


Richardson Leaves 
Crosley for Milwaukee 


Howard E. Richardson has re. 
signed as sales manager of Crosley 
Radio Corporation, Cincinnati. 

He will become vice-president in 
charge of sales for Taylor Electric 
Co., Milwaukee. 
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NICKELTYPES 


Exact facsimiles of typefaces originally selected. Reproduces 


the soft edges and vignettes of the finest halftone subjects. 


ARTRIDGE & ANDERSON COMPANY 


ILLINOIS 


112 FEDERAL 


STREET : 


CHICAGO - 


- TELEPHONE 


HARRISON 
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WOMEN IGNORE 
POPULAR VOTE 
IN RADIO POLL 


New York, April 23.—IlIgnoring 
some programs which have consist- 
ently figured in radio awards in the 
past, the Women’s National Radio 
Committee, employing a semi-arbi- 
trary system, bestowed its second 
series of annual awards for network 
radio programs at a luncheon meet- 


—— 


jing yesterday. Presidents of the 
three principal chains, among other 


| notables of the radio world, at- 
| tended. 
| The competition this year was 


divided into five classes, serious mu- 
sic, light music, non-musical, educa- 
tional, and juvenile. It was restricted 
to programs created solely for radio, 
as it was thought that in this way 
the production of better radio enter- 
tainment could be stimulated. The 
plan brought sustaining and spon- 
sored shows into direct competition 
and the sponsored shows won an 
easy victory. 


Results Held Secret 


The committee took into consid- 
eration, but did not abide by, results 


~~ 


RUSH PIATES AND MATS 
4, RAILWAY EXPRESS 


With space contracts ballooning and publications reporting in- 
creased advertising, advertising agencies, printers and publishers 
are specifying Railway Express for all shipments. They find our 


super-swift service just the 


NATION-WIDE 


grim ogre of closing dates. Our special low rates on mats, elec- 
tros and advertising matter and our special delivery nights, 
Sundays and holidays deal two more telling body blows to Doubt 
and Delay. We give a receipt on pick-up and take another on 
delivery from consignee. Don’t sit back and ponder—telephone 
the nearest Railway Express office for service or information. 


RAILWAY EXPRESS 


AGENCY 


thing to club into submission the 


INC. 
RAIL-AIR SERVICE 


of a poll in which a number of mem- 
bers of affiliated organizations, as 
well as outsiders, had an oOpportu- 
nity to participate. The total vote 
and tabulation were not made pub- 
lic, but it was understood that the 
number, while large, was only a/'| 


resented by the committee through 
affiliation of their organizations. The 
poll was limited by lack of funds. 

In one instance, the winner in the 
voting received an award and in two 
or three others the popular choice 
received only honorable mention. 

No award was made in the first 
division, as the committee said that 
no program of serious music meas- 
ured up to its standards. Other 
awards were as follows: 

Light music: Cities Service Com- 
pany’s program, NBC red; agency, 
Lord & Thomas. 

Non-musical: “Rudy Vallee’s Va- 
rieties,” sponsored by the Fleisch- 
mann Company, of Standard Brands, 


Inc., NBC red; agency, J. Walter 
Thompson Company. 
Educational: “American Town 


Meeting of the Air,”” NBC sustaining 
program sponsored by the League 
for Political Education, NBC blue. 

Juvenile: “Wilderness Road,” sus- 
taining program of the Columbia 
Broadcasting System. 

There were no honorable men- 
tions for serious music programs. 
General Motors Corporation’s Sun- 
day symphony concerts, a prize win- 
ner last year, received the greatest 
number of votes, with the Ford Mo- 
tor Company’s rival show second. 


Ford Gets Mention 


Ford Motor Company received 
honorable mention for “Fred Waring 
and His Pennsylvanians,” in the 
light music classification. This pro- 
gram plays both CBS and NBC and 
is placed by N. W. Ayer & Son. 

Jack Benny, sponsored by Jell-O of 
General Foods Corporation and di- 
rected by Young & Rubicam, Inc., 
received honorable mention in the 
non-musical, or variety, division, to- 
gether with Fred Allen, sponsored 
by Bristol-Myers Company for Ipana 
tooth paste and directed by Young 
& Rubicam, Inc.; and Burns and Al- 
len, sponsored by Campbell Soup 
Company, Camden, N. J., and di- 
rected by F. Wallis Armstrong Com- 
pany. 

A fourth runner-up in this class is 
a different type of production, classi. 
fied as drama. It features Leslie 
Howard and is sponsored for Hinds’ 
Honey and Almond Cream by Lehn 
& Fink Products Company. It is 
placed by Kenyon & Eckhardt, Inc. 


A third subdivision, serials, in- 
cluded honorable mentions to the 
following: 

“One Man’s Family”: Tenderleaf 


Tea of Standard Brands, Inc., NBC; 
agency, J. Walter Thompson Com- 
pany. : 


small fraction of the 20,000,000 rep- | 


Distinguished 
Throng Hears 
Colonel Knox 


(Picture on Page 35) 

New York, April 23.—One of the 
most interesting events of news- 
paper week in New York in connec- 
tion with the 50th anniversary con- 
vention of the A. N. P. A. was the 
luncheon meeting of the New York 
Advertising Club today, at which 
Col. Frank Knox, publisher Chicago 
Daily News, was the guest of honor. 

In addition to the overflow attend- 
ance which indicated the interest of 
advertising men in the candidacy of 
the Chicago publisher for the Re- 
publican nomination for president of 
the United States, there was a dis- 
tinguished group of guests at the 
speakers’ table. 

H. B. LeQuatte, of Churchill-Hall, 
Inc., president of the club, intro- 


Flour Mills Company, NBC; agency, 
Hutchinson Advertising Company. 

“Vic and Sade”: Crisco of Procter 
& Gamble Company, NBC; agency, 
Blackman Advertising, Inc. 

“Forever Young”: Camay Soap of 
Procter & Gamble Company, NBC; 
agency, Pedlar & Ryan. 

Mme. Yolanda Mero-Irion, founder 
of the Women’s National Radio 
Committee and spokesman for the 
awards committee, had some perti- 
nent questions and advice for adver- 
tisers at the ceremony of making 
the awards: 


Views of Founder 


“Why not give solo literature a 
chance?”’, she asked. ‘Musical pro- 
grams are top-heavy with orchestral 
music. 

“It makes a difference, for ex- 
ample, who is engaged to play 32 
Beethoven Sonatas and comment 
upon them. It is better not to do 
something ambitious unless’ the 
right artists are engaged. 

“And why is there a definite let- 
down in the standard of everything 
on the air with the first approach of 
spring? Is it possible that people’s 
taste changes automatically the first 
of May and the first of October?” 

Advertisers err most often and 
with greatest loss when they at- 
tempt to build programs which have 
a little bit of everything in them in 
the hope of attracting the widest 
possible audience, in the opinion of 
Mme. Mero-Irion. 

“Some people prefer Schubert— 
others prefer jazz,” she said. “Why 
not cater to one group at a time, 
thus making sure of attracting this 
one group, instead of taking a 
chance on losing the major part of 


Kleen:S$tik strip 


TRADE. MARK REG. U.S. PAT. OF F.—PATENTS PENDING 


In many an agent’s office, held fast by 
KLEEN-STIK, this Dollar Line flag flies 
from counter, wall and window. 


lantern sways with the breeze, 


attention to Dollar’s world-wide service. 


A die-cut 
attracting 


Use of a KLEEN-STIK strip is simplicity 
itself. Peel off the protective tape; apply 
to any hard, smooth surface. No moisten- 
ing. No loss in shipping; the KLEEN- 


STIK gum line is protected until used. 


“Today's Children”: 


Pillsbury 


several groups?” 


‘to the uses of KLEEN-STIK, the sensa- 
tional new advertising adhesive 
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Ingenuity is the word that best describes 
this Libby, McNeil & Libby KLEEN-STIK 
display in full color. It fastens right on 
to the can itself and calls attention to their 
tomato juice with eye and buy appeal. 


AVAILABLE THROUGH LEADING PRINTERS AND LITHOGRAPHERS @ MADE BY KLEEN-STIK PRODUCTS, INC., 500 SANSOME ST., SAN FRANCISCO 


duced the guests, while the introduc. 
tion of Col. Knox was ably handleq 
by George J. Auer, assistant pub. 
lisher of the New York Journal. Co) 
Knox delivered a vigorous defense of 
the American system of free compe 
tition, attacked coercive measures 
which would curtail liberties of the 
press and public, and called on news 
paper editors to be alert to defeng 
the principles on which a free press 
is founded. 


Lang Extends Thanks 


Chester H. Lang, director of pub 
licity, General Electric Company 
and president, Advertising Federa. 
tion of America, extended the thanks 
of the club to Col. Knox for his ad 
dress. 

The talks were broadcast by sta 
tions WINS, WOR, WHN and 
WMCA. 

In addition to those named, the 
guests at the speakers’ table included 
Gilbert H. Hodges and Edwin § 
Friendly, New York Sun; Kenneth C. 
Hogate, Wall Street Journal; H. M 
Bitner, general manager, Hearst 
Newspapers; Roy Howard, chairman 
of the board, Scripps-Howard News. 
papers; A. D. Lasker, president, 
Lord & Thomas; Charles B. McCabe, 
New York Mirror; John H. Perry, 
American Press Association; Col. Ju- 
lius Ochs Adler, New York Times; 
James Paul Warburg, banker and 
economist; Hubert Roemer, general 
manager of the Paris edition of the 
New York Herald Tribune. 


Hospitality to 
Guests to Mark 
4-A’s Meeting 


New York, April 23.— Invited 
guests, who have been asked to at: 
tend all three days of the 19th annual 
meeting of the American Association 
of Advertising Agencies at the 
Greenbrier, W. Va., April 30, May 
1-2, will be excluded from the Thurs. 
day afternoon and evening sessions 
only, it was announced this week. 

However, all sessions on Thurs: 
day, including the morning session 
at which guests will be welcome, 
will be informal and closed to the 
press. Heretofore, guests have been 
invited for only the second and third 
days of the meeting. 

There will be three speakers at 
the Friday morning session: Ray 
mond Rubicam, chairman of Young 
& Rubicam, Inc., and chairman of 
the A.A.A.A.; Thomas H. Beck, 
president of Crowell Publishing Con: 
pany; and Clarence Francis, presi 
dent of General Foods Corporation 


Vincent at Banquet 


Dr. George Vincent, former presi: 
dent of the Rockefeller Foundation 
will speak on, “The Social Aspect 


of Humor,” at the annual dinner 
May 1. 
Friday afternoon and _ Saturday 


morning will be devoted 
including golf and tennis tourna 
ments. Special plans for women, il 
cluding golf, bridge, dancing and 
mountain drives, are being arranged 
by a committee headed by Mrs 
Henry Eckhardt, wife of the pres! 
dent of Kenyon & Eckhardt. 

Thomas L. L. Ryan, president 
Pedlar & Ryan, is chairman of the 
program committee. Arrangements 
for the sport events are in charge | 
Winthrop Hoyt, president, Charles 
W. Hoyt Company. 


to sports 


To sell t0 hotels, use 


Cerotel Monthly 


Member A.B.C. and A. B.P. 


Published by JOHN WILLY, INC; 
Merchandise Mart, Chicage 
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ADVERTISING 
TO HELP ELECT 
NEW PRESIDENT 


(Continued from Page 4) 
of time to the United States Bureau 
of Education for $75,000. 

Sidney Strotz, program director of 
Central division of National Broad- 
easting Company, denied emphatic- 
ally, in a statement today to ADVER- 
yisinG AGE, that NBC received any 
compensation for broadcasting the 
U. S. Office of Education programs. 
These are sustaining programs, he 
said, with NBC donating the time, 
and the Bureau furnishing talent and 
other personnel. 


Paley Gives Opinion 


Replying to a protest of Henry P. 
Fletcher, chairman of the Republican 
National Committee dealing with the 
“Liberty at the Crossroads” incident 
and other matters, William S. Paley, 
CBS president, wrote: 

“We here at Columbia still believe 
that the issue should be discussed 
intellectually by responsible and 
identified speakers and not fiction- 
alized. I repeat that the dramatic 
method in the hands of skilled dram- 
atists will serve to confuse issues, to 
over-emphasize minor points which 
have dramatic value, and generally 
to distort political discussion.” 

While not broadcast on any net- 
work, the “Liberty at the Crossroads” 
program was presented on WGN, 
Chicago, Jan. 14, 21, and 28, and 
Feb. 4. 


Philco Issues Atlas 


Phileo Radio & Television Corpora- 
tion, Philadelphia, has just published 
a “Political Radio Atlas,” designed 
to make the political broadcasts now 
on the air and those to originate at 


“9 BUYS 


YOU A GREAT 
NEW SALES TOOL 


AGER for new, dramatic 

ways to say things, alert 
Sales, Advertising and Law 
Departments are scoring with 
Rapid Giant Prints. Rapid's 
Giant Prints instruct groups, 
make powerful window dis- 
plays, dominate the prospect's 
attention. In law they explain 
fully, hold the eyes of the 
whole court. Any photo, draw- 
ing, etc., is blown to giant 
size by Rapid's Cleartone 
Process, the world's clearest 
and sharpest. But you'll never 
know their power until you 
tisk $5.00 and try them! 
Write, or call in a Rapid Con- 


tact Man. Mail orders a spe- 
cialty, 


RAPID 


COPY SERVICE CO. 


“BRANCHES: NEW YORK, 415 Lexing- 
ton, 444 Madison, VAnderbilt 3- 3680. 
CLEVELAND, Ninth — Chester Bldg., 
MAin 9335 @ CHICAGO, 110 So. Dear- 
born, 228 No. La Salle, 360 No. Michigan 


a Ave., STAte 5977. 


the conventions in June more under- 
standable and enjoyable to listeners. 
The book will be widely advertised. 
It contains stories on the conven- 
tions, with photographs of the audi- 
toriums where they are to be held; 
tally sheets for recording convention 
votes on the various nominations; 
photographs of all Presidents since 
Washington; and colored maps, one 
of the United States showing elec. 
toral votes allotted each state and 
others showing electoral and popular 
votes since 1900. Dealers will distrib- 
ute the book. 

The atlas, said to be the first of 
its kind, will be given extensive pub- 
licity in Philco magazine advertising 
and by Boake Carter in his five-night- 
a-week broadcasts over Columbia 
Broadcasting System. Special news- 
paper advertising will play up the 
atlas offer being made by all Philco 
dealers. 

Dealers have been provided with 
newspaper advertisements, radio an- 
nouncements, window streamers and 
display cards. 

Each dealer will request all per- 
sons calling at his store in response 
to Political Radio Atlas advertising 
to fill out a coupon before receiving 
his copy. This coupon contains 
spaces for name, address, and for the 
person to signify the make of radio 
he now owns and its age. A small 


charge will be made to the dealer for 
the atlas. 

The book is 10 by 13 inches in size, 
and is printed on high quality paper 
with a heavy cover in colors. 


Space for Sale 


Meanwhile, the Democratic Na- 
tional Committee is laying plans for 
an elaborate souvenir program to be 
issued in connection with the Phila- 
delphia convention. The volume will 
be sold for $2. Advertising rates are 
$2,000 a page. Revenue of $300,000 is 
expected. 

The publication will contain a his- 
tory of the country and the activi- 
ties of the government, and chapters 
on the history of the Democratic 
party. 

Formerly these publications have 
been produced by private firms, the 
committee receiving a small return 
for the concession. Success of the 
Jackson Day dinner led the commit- 
tee to a decision to raise campaign 
funds with the publication. 


Holstedt Joins Crane 


A. R. Holstedt has been appointed 
head of the employe relations depart- 
ment recently organized by Crane 
Co., Chicago. He was formerly chief 
of the industrial relations and per- 
sonnel department of Wilson & Co., 
Chicago packers. 


Printers Told 
of Advantages 
of Tenaplate 


Chicago, April 22.—Advantages of 
Tenaplate, new molding material 
“designed to take the guesswork out 
of electrotype molding operations,” 
were explained last night before a 
group of electrotypers and printers. 
Several national magazines have al- 
ready adopted the new method, it 
was stated. 

Tenaplate, invention of Partridge 
& Anderson Company, Chicago, con- 
sists of a sheet of aluminum sup- 
porting a softer molding composi- 
tion. On the surface, for easy re- 
lease from the form, as well as for 
conductivity, is a coating of high- 
grade polishing graphite. 


Consistency !s Claimed 


Partridge & Anderson Company 
demonstrated Tenaplate by provid- 
ing each member of the audience 
with a Tenaplate mold made from a 
mixed form, including Ludlow cast 
type and a halftone mounted on 
wood. Over 200 molds were made 
from the form, without the use of 


graphite or any other’ releasing 


agent. The form, which was also 
available for inspection, revealed 
that the type was neither worn nor 
distorted in any way. 

Advantages claimed for Tenaplate 
from the viewpoint of the electro- 
typer include consistency of per- 
formance over molding wax, and 
elimination of much of the conven. 
tional equipment, such as that for 
wax casting, lead molding, warming 
ovens, etc. 


May Store Molds 


From the standpoint of the adver- 
tiser, it was asserted, Tenaplate pro- 
vides a printing plate which is an 
exact duplicate of the original type, 
even to flow marks on the surface. 
One national magazine, which in the 
past printed from nickel faced elec- 
trotypes, has used Tenaplate since 
January. No graphite is used in 
Tenaplate molding, the original type 
therefore being returned to the 
client free from any foreign sub- 
stance. 

Tenaplate molds may be stored in- 
definitely without deterioration, an 
advantage where advertisers use 
test campaigns in ‘limited territory, 
and wish to repeat later on an ex- 
tended scale. This is also an asset 
for book publishers who run off 
small editions pending determina- 
tion of the popularity of the volume. 
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HE advertiser’s call for Rapid service, whether via tele- 


phone, telegraph or teletype, sets into motion an organ- 
ized system of operations which includes “lightning” pick-up, 
uninterrupted routing through the foundry, and safe delivery 
at the time specified on the order. More than that, Rapid’s 


service to the nation’s advertisers means faithful reproduc- 
tion (by electrotypes, stereotypes and mats) of the combined 
skill and craftsmanship of the artist, and the engraver. 
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SPLIT SCHEDULE 
FOR GOLDBERGS 
AND PALMOLIVE 


New York, April 23.—‘The Gold- 
bergs,” program of Colgate-Palm- 
olive-Peet, will change April 27 to a 
new daily schedule. Now heard on 
Columbia Broadcasting System Mopn- 
days to Fridays, inclusive, at 5:45 to 
6 p. m., it will change to 11 a. m. 
EDST for the East, and 2 p. m. 
EDST for the middle and far West. 
The agency is Benton & Bowles, Inc. 


Renews Bernie Contract 


American Can Company has re- 
newed its contract for the services of 
Ben Bernie on Tuesday nights, effec 
tive April 28. Under the direction of 
Fuller & Smith & Ross, Ine., New 


= ——— < 


CLEVELAND 
610 KILOCYCLES 


Mrs. Dionne has 
nothing on us! 


Producing five sales where our 
competitors produce one or two 
is pretty much of an old story 
to our 70-odd national and local 
advertisers —- and _ incidentally, 
more local advertisers are on our 
station than any other in Cleve- 
land—-and they stay on—some of 
’em for over five years now! 


We think it’s the capable, per- 
sonalized selling that every prod- 
uct we handle receives; maybe 
its our swell position on the dial 
— but whatever it is, we know 
your inquiries (and your sales!) 
will cost you less on WJAY — 
which should interest the man 
who is tone-deaf to everything 
but cash registers. Facts can be 
had, promptly. Write, wire or 
phone. 


EDYTHE FERN MELROSE, MGR. 
WJAY Cleveland 
Nat. Rep. Aerial Publicising, Inc. 
30 Rockefeller Plaza, New York 


be heard on 55 coast-to-coast stations 
of the NBC-Blue network. 

Also on April 28, United Drug Com- 
yvany will start a five-day drive for 
Rexall Products, ““Magic Hour,” daily 
at 10 to 10:15 a. m. on WMCA, New 
York. 

Liggett & Myers are sponsors of a 
new series of Chesterfield programs 
over a nationwide Columbia network, 
beginning Friday, May 1, from 10 to 
10:30 p. m., EDST. Andre Kostela- 
netz and his 45-piece dance orchestra 
will be supported by Kay Thompson 
and her girls, Ray Heatherton, bari- 
tone, and David Ross, announcer. 
This program will replace the Satur- 
day night one, and the Wednesday 
program will continue as usual. 


— 


New Studebaker Program 


Thirty-six stations of the NBC-Red 
network will carry the new once-a- 
week series of Studebaker Company, 
which starts Friday, May 1, at 10 to 
10:30 p. m., EST. The featured tal- 
ent is again Richard Himber and his 


Studebaker Champions. Agency, 
Roche, Williams & Cunnyngham, Chi- 
cago. 


The new series of “Your Hit Pa- 
rade,” sponsored by American To. 
bacco Company for Lucky Strike cig- 
arettes, will begin May 2, to be broad 
cast every Saturday at 10 to 11 p. m., 
EDST, using 93 stations of the Co- 
lumbia Broadcasting System. Fred- 
die Rich and his orchestra will con- 
tinue to present the 15 biggest song 
hits of each week. The agency is 
Lord & Thomas. 

On Sunday, April 26, Lady Esther 
Company’s program, starring Wayne 
King and his orchestra, changes its 
Mutual Broadcasting System _ spot 
from 4:30 to 6:30 p.m., EDST. This 
is a half-hour program, heard on 
WGN, CKLW, WFIL, WCAE, WBAL, 
and WLW. Agency, Stack-Goble, 
Inc., Chicago. 


Start Beacon Agency 


Funt have formed Beacon Advertis- 
ing Agency, 48 West 48th St., New 
York. Personnel will include Roy 
Spector as account executive’ in 
charge of radio; Irving Cowan, art 
director, and Paula Tikalsky in 
charge of copy. 


Fizdale Appointed 
The Chicago Association of Life 
Underwriters has appointed Tom Fiz- 
dale, Chicago, for publicity for Na- 
tional Life Insurance Week, May 
11-16. 


Plan Glass Building 


American Education Press, Colum- 
bus, O., has completed plans for an 
all-glass office building at Front and 
Fulton Sts. 
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THE UNITED STATES PRINTING 
AND @ ASSOCIATED COMPANIES 


DIFFERENT LINES OF 
BUSINESS USE POINT-OF 
SALE HELPS MADE BY 


& LITHOGRAPH CO. 


The American Lithographic Co. Inc. 
“Colorgraphic” Advertising 

Atlantic Lithographic & Printing Co. Inc. 
“Illustra-color’’ Advertising 

The Donaldson Lithographing Co. 

The Erie Lithographing & Printing Co. 
Palmer Advertising Service, Inc. 

W. F. Powers Company 

The Theo. A. Schmidt Lithographing Co. 


PRINTING 


AD-SETTING e PRINTING 


FAITHORN 


CORPORATION 


504 Sherman St., Chicago - Wabash 7820 


York, the program will continue to 


H. Martin Block and Theodore J.| 


Ma 


“Help Wanted” and “Situations 


charge $1. 
per in., $4.75; 
per in., 
contracts. 


V 


The rates for this department are as follows: 


Wanted,” 30 cents a line, minimum 


ther classifications (single insertion rates): % inch $2.75; 1 to 3 in., 
1 4 to 6 in., per in., $4.50; 4 ot 
$4.00; 13 to 15 in., per in., $3.75. 


7 to 9 in., per in., $4.25; 1 o 12 in., 
Write for discounts on term 


SERVICES 


HELP WANTED 


500 COPIES HOUSE ORGAN $10. 1M 
$15, 2 colors. A Real Sales Builder, is- 
sued monthly. Your ad on front cover. 
Keeps your name before trade. Effec- 
tive adv. at lowest cost. Get sample. 


Crier Adv., 1840 E. 87th St., Cleveland 


15% TO AGENCIES 


On all car card space orders, $50 per 
month includes rich Honolulu in your 
zampaign. Write to Adv. Dept. 
HONOLULU RAPID TRANSIT CO., 
HONOLULU, T. H. 


MISCELLA NEOUS 


FAST! ACCURATE! ECONOMICAL! 
Newest process reproduces illustrated 
bulletins, testimonials, price lists, 
sales manuals, dealer helps, ete. No 
typesetting or expensive cuts neces- 
sary. 

~ 600 COPIES (8%x11) $2.50 

Additional Hundred Copies 20c 

Send for Samples 

LAUREL PROCESS, 480 Canal St., N.Y. 


Photographer — Illustrative — for one 
of the finest studios in the middle 
west. Must excel in model and 
figure illustrations. Salary in line with 
ability. Should have own ideas and 
imagination; prefer someone not over 
thirty; gentile. Permanent position. 
teplies held confidential. ; 

Box 761, ADVERTISING AGE, Chicago 


REPRESENTATIVES 


BUSINESS PAPER PUBLISHER—AT- 
TENTION. We are now employing an 
exceptionally productive space sales- 
man in the Central territory of Ohio, 
Michigan, Western New York and 
Western Pennsylvania. He can give 
most effective representation in that 
territory to another publisher and we 
are therefore addressing this in his 
behalf. He has worked this territory 
for ten years and is well acquainted 
with all important agencies and ad- 
vertisers. For further information, 
address Box 757, ADVERTISING AGE. 


PHOTO POST CARDS 


Actual Reproductions of your 

Photos .. . . . $15.00 per 1000 
8x10 Size for Salesmen’s 

Samples ... . . $10.50 per 100 
Graphic Arts Photo Service, Box 365, 
Hamilton. Ohio. 

FREE ELECTROS 

We will make you one electro of each 
halftone or zine etching we make for 
you—absolutely free. Print from your 
electros and save your originals. 
Hamilton Engraving Co., Hamilton, O. 


FOR SALE 


Owner of well-established Merchan- 
dise Journal doing about $150,000 
gross desires associate with $50,000 
for expansion. 

Harris-Dibble Co., 11 W. 42 St., N.Y.C. 


FOR SALE—Chicago trade paper 
reaching 3300,000,000 market now due 
for boom; est. 1934; only one of its 
kind in the West; easy terms; selling 
account other interests. Good oppor- 
tunity for established publisher. 

Box 758, ADVERTISING AGE, Chicago 


March Gain of 
8.7% Made by 
Three Networks 


9° 


Chicago, April 238.—Time sales by 
National Broadcasting Company, Co- 
lumbia Broadcasting System and 
Mutual Broadcasting System for 
March showed a gain of 8.7 per cent 
over March, 1935, National Advertis- 
ing Records reports. 


The two major networks’ March 
time sales aggregated $5,208,735, 


against $4,854,861 a year ago. NBC’s 
sales totaled $3,036,353 in March, 
against $3,025,308 a year ago. CBS 
sales amounted to $2,172,382, against 
$1,829,553 in March, 1935. 


Mutual Sales Gain 


Time sales of the four stations in 
the Mutual system amounted to 
$173,105 in March. Estimated sales 
in March, 1935, were $94,180. The 
figures are not strictly comparable, 
as CKLW has replaced WXYZ as 
the Detroit outlet. Time sales of 
supplementary stations in March to- 
taled $18,365. No supplementaries 
were used in March, 1935. 

The largest user of time on the 
two major networks during March 
was Procter & Gamble Company, 
which spent $258,530, divided as fol- 


lows: Camay soap, $41,052; Ivory 
soap, $80,860; Chipso, $27,164; 
Crisco, $50,330; Dreft, $8,040; and 


Oxvdol, $51,084. 
Other Large Users 


Standard Brands, Inc., was next, 
with expenditures of $188,840, as fol- 
lows: Chase & Sanborn coffee, 
$71,200; Fleischmann’s yeast (for 
baking), 36,240; Fleischmann’s 
yeast (for health), $43,200; Royal 
gelatin, $38,200. 

Third place was taken by Ford 
Motor Company, with $176,268. Col- 
gate-Palmolive-Peet Company was in 
fourth place, with $152,710, divided 
as follows: Palmolive soap, $55,420; 
Palmolive shaving cream, $32,340: 
Super-Suds, $60,190; and Peet's 
Granulated, $4,760. 

In fifth place was Pepsodent Com- 
pany, which spent $147,540, as fol- 
lows: Pepsodent antiseptic and den- 
tifrice, $98,360; and Junis_ face 
cream, $49,180. 

General Foods Corporation was 
sixth, spending $120,180, divided 


among Maxwell House coffee, $56,- 
240; Sanka, $18,624; and _ Jell-O, 
$45,316. 

Other large users of network time 


during March included: Campbell 
Soup Company, $102,225, of which 
$63,385 was spent for advertising of 
soups, and $38,840 for tomato juice; 
William Wrigley, Jr. Company, $102,- 
262; American Tobacco Company, 
$95,240; and Dr. Miles Laboratories, 
$90,536. 


Six Millions 
Appropriated 
in Flood Areas 


Washington, D. C., April 23.— 
About $6,000,000 has been made 


available for flood rehabilitation pro- 
jects in West Virginia, Connecticut, 
Virginia, Pennsylvania, Massachu- 
setts, and Maine, according to an an- 
nouncement by Harry L. Hopkins, 
Works Progress Administrator, 

Funds for these projects are being 
provided under the $25,000,000 flood 
relief authorization covering 14 
states approved by the President on 
March 23. By the limitation under 
which the funds were made avail- 
able, work can be done only on pub- 
lic property. 

Connecticut gets the largest sum, 
$2,351,357, allotments to other states 
being as follows: Massachusetts, 


$733,219; Pennsylvania, $523,208; 
Virginia, $89,443; West Virginia, 
$476,052; 


Maine, $1,412,277. 


“Star” Issues Type Book 


Kansas City Star has issued a new 
type book to aid advertisers in pre- 
paring distinctive copy. The book 
contains illustrations of the paper’s 
stock of fonts, borders and decora- 
tions, its mechanical requirements, 
and suggestions for arrangement. 


Memorials Promoted 


H. K. Peacock-Memorials, Inc., 
New York, is placing a newspaper 
campaign on monuments and mauso- 
leums through William Irving Ham- 
ilton, Inc., New York. 


Gilbert Joins Printer 


Joseph G. Gilbert has joined David- 
son Printing Corp., New York, as 
vice-president. He was formerly with 
New York Evening Post and New 
York American. 


Information 
for 
Advertisers 


The following documents may }y 
secured without charge by any na. 
tional advertiser or advertising 
agency from the companies sponsor. 
ing them, or through ADVERTISI\ 
AGE. 


No. 934. Analysis of Liquor Sales in 
Pennsylvania. 

The elaborate charts and scales 
contained in this study made by Th 
Pittsburgh Press indicate the extent 
and trend of the liquor movement in 
Pennsylvania, where annual sales to 
tal approximately $60,000,000. The 
analysis covers preferences, in terms 
of types of liquors, and the influences 
of price, type, taste and quality on 
sales. 


No. 935. First Choice for Reaching 
America’s Fifth Market at Lov. 
est Cost. 


Data on the Cleveland market are 
presented in this folder issued by ra. 
dio station WHK, Cleveland. 


No. 936. 
Guides. 
These retail grocery and drug 
store route lists for the St. Louis 
area have been issued by radio sta: 
tion KSD, and the St. Louis Post. 
Dispatch. With each list is shown 
the average purchasing power of the 
district, nationality of consumers, 
types of homes and other data. 


Grocery and Drug Store 


No. 937. 
A brochure describing the impor: 


Dynamic Window Facts, 


| tance of displays in an advertiser's 


program, and illustrating the scop 
of the display service offered by Win- 
dow Facts, Inc. 


WSM 


50,000 WATTS 


Nashville, Tennessee 


“Your station obtained more let- 
ters for us than any of the 
twenty-five of America’s most 
powerful and best-known stations 
we. used,”’ 
L. N. Southmayd, Mgr. 
Cycle Trades of America 
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We shall be glad to see The 
Market Data Book again. The 
more you can do to measure 
and define each industrial 
market, the more it will be 
used by everyone. 
Keith J. Evans, Man- 
ager, Sales Promotion 
Division, Inland Steel 
Company, Chicago. 


\e are pleased to know that 
the 1936-37 edition of The 
Market Data Book will be is- 
sued in September. We still 
have the 1933 edition and will 
admit frankly that we find it 
very handy. ; 
Stuart G. Phillips, Ad- 
vertising Manager, The 
Dole Valve Company, 
Chicago. 


We are pleased to know that 
vou are again planning to 
publish an edition of The Mar- 
ket Data Book. We have found 
this book very convenient for 
reference, particularly when 
we wish to get a general idea 
of a market, or some informa- 
tion as to the extent of the 
market’s ramifications. 
A. K. Birch, Manager, 
Publicity Department, 
Allis - Chalmers Mf g. 
Company, Milwaukee. 


it is good news that you are 
bringing out The Market 
Data Book this year. The last 
edition has been very useful 
to us many times. You may 
be sure we will get a copy of 
your 1936-37 edition. Here's 
hoping it is a big success. 

T. R. Crawford, Media 

Department, M. Glen 

Miller Advertising, Chi- 


cago. 


Our technical library will find 
use for the 1936-37 edition of 
The Market Data Book. It is 
of service to us in the publica- 
tion listings, and at times the 
statistical compilations may 
act as a source to answer some 
of our reference work. 
Elizabeth E. Allen, Li- 
brarian, The Electric 
Storage Battery Com- 
pany, Philadelphia. 


We always look forward to 
receiving The Market Data 
Book. So long as you do not 
omit any of the valuable in- 
formation which you have 
heretofore published in this 
hook, we feel it will be quite 
satisfactory. 

Fox & Mackenzie, Ad- 

vertising, Philadelphia. 


| am certainly glad to learn 
that you are at work on a new 
edition of The Market Data 
Book. This book of yours is 
the only thing I have ever 
used for reference in looking 
\\) industrial publications. 


C. W. Kalbfus, Adver- 

tising Manager, Elliott 

oy, Jeannette, 
a. 


lam very glad you are bring- 
ing out a new copy of The 
Market Data Book. The book 
'S very useful. To someone 
“nitamiliar with your Data 
Book, the book contains vastly 
ore information than he 


a 


THE MARKET DATA BOOK 
GETS A BIG HAND 


Less than three weeks ago it was 
announced that a new 1936-1937 
edition of The Market Data Book—Busi- 


ness Paper Edition—would ‘be issued 


in September. That publication of this 


primary source book for business paper 


advertisers and their agencies is wel- 


comed is attested to by the extracts 


from users’ letters appearing on this 


page. 


ADVERTISING PUBLICATIONS, INC. 


100 E. OHIO ST., CHICAGO © 330 W. 42nd ST., NEW YORK 


would suspeet, or that he 
would find on a hasty turning 
of pages. 
John D. Langmuir, 
Sales Research Man- 
ager, Nashua Gummed 
& Coated Paper Com- 
pany, Nashua, N. H. 


The publishing of an up-to- 
date Market Data Book will 
be more than welcome to those 
concerned with problems of 
this kind. This reference is 
invaluable, and we want you 
to know we shall look forward 
to the new edition. 


W. J. Ramsey, Adver- 
tising Dept., Mathews 
Conveyor Company, 
Ellwood City, Pa. 


I was very glad to be advised 
that you will again publish 
The Market Data Book. I al- 
ways found this book quite 
valuable and have missed it 
during the past several years 
that it has not been published. 
It contains about all the in- 
formation I need in a compact, 
easily-found manner. 
G. Reed Schreiner, Asst. 
Advertising Manager, 
Carnegie-Illinois Steel 
Corporation, Pitts- 
burgh. 


I was very much interested to 
learn that you will publish an 
edition of The Market Data 


Book in September. This book 
has been missed these last few 
years and it is fitting that it 
should be published under the 
auspices of your organization. 
Herbert V. Macready, 
Advertising Manager, 
Magnus Chemical Com- 
pany, Garwood, N. J. 


We shall look forward to see- 
ing a copy of this book when 
it is completed. 

H. F. Back, Advertising 


Manager, The Moon 
Mfg. Company, Chi- 
cago. 


We use The Market Data 
Book frequently and have 
done so for years. While we 
have a large number of refer- 
ence works of all characters 
and have used many others, it 
is literally correct to say that 
The Market Data Book is the 
one with which we begin. 
W. A. McDermid, W. A. 
McDermid & Associ- 
ates, Sales Counsel, 
New York. 


I am very glad to learn that 
you intend issuing a 1936-37 
edition of The Market Data 
Book in September. I had 
grown to depend upon this 
publication while I was con- 
nected with the United States 


Department of Commerce, and 

since coming to New York. 
Belva L. Pritchard, 
Business Reference Li- 
brary, International 
Business Machines Cor- 
poration, New York. 


We are glad to hear that The 
Market Data Book will be is- 
sued again this year. Put us 
down for a copy in case we 
overlook it. 
M. L. Cornell, Presi- 
dent, Cornell Iron 
Works, Inc, Long 
Island City, N. Y. 


I have found the last edition 
of The Market Data Book to 
give me information that I 
have required at various times 
on industrial publications. 
Norman §. Baer, Dis- 
trict Manager, Wil- 
mington Fibre Special- 
ty Company, New York. 


Your letter announcing the 
1936-37 edition of The Market 
Data Book is very welcome 
news. I am still using the 
1933 edition for it is the most 
convenient and complete 
source of information on vari- 
ous publications that I know 
of, even though it is three 
years old. 


H. W. Stoetzel, Adver- 
tising Manager, Repub- 
lic Flow Meters Com- 
pany, Chicago. 


I am glad to be informed that 
you are going to issue in Sep- 
tember a new edition of The 
Market Data Book. We are 
still using the 1933 edition but 
it is getting a little out of 
date. 

Roy D. Baldwin, Adver- 

tising Manager, Si- 


monds Saw & Steel 
Company, Fitchburg, 
s. 


Thanks indeed for telling me 
about the next issue of The 
Market Data Book. I always 
appreciate receiving the latest 
issue of that publication. 
R. W. Denman, Adver- 
tising Manager, Ameri- 
can Machine & Metals 
Mfg. Corporation, New 
York. 


We will be glad to have an op- 
portunity of securing the new 
edition of The Market Data 
Book when it is published. We 
believe the information as 
shown in the last edition is 
satisfactory—we very often 
have occasion to refer to the 
old edition. 


R. Mount, Advertising 
Manager, The Bassick 
Company, Bridgeport, 
Conn. 


It’s good to know that a new 
edition of The Market Data 
Book is in the making. I 
shall not offer any suggestions 
for the new editions because 
your previous books always 
seemed to be right up to the 
minute and complete for our 
purposes, 
Walter C. Hellman, As- 
sociate Manager, Er- 
win, Wasey & Oo. 
Philadelphia. 


We rejoice in knowing that 
another edition of The Mar- 
ket Data Book, like the 1933 
edition, is to be published 
soon. The writer has referred 
to this book many times. 


J. Al Johnson, Excel- 
sior Leather Washer 


Mfg. Company, Rock- 
ford, I pany, ock 


We were glad to learn that 
you contemplate printing The 
Market Data Book again. 
This book was always of value 
to us when we prepared our 
advertising schedules, 

Irene _M. Carlson, Ad- 

vertising Department, 

Standard Conveyor 


Comp any, North St. 
Paul, Minn. 


I certainly was pleased to re- 
celve word that you intend to 
resume publication of The 
Market Data Book. It has 
been missed in my office, I as- 
sure you. 
W. Ww. French, Sales 
Promotion Department, 
Dodge Mfg. Corpora- 
tion, Mishawaka, Ind. 


! 
. 


I am more than pleased to 
hear that The Market Data 
Book will again be issued. 
The Market Data Book has 
been very valuable to me in 


Planning our advertisin 
schedules. ‘ 


J. F. Sullivan, Manager, 
Advertising Division, 
The Brown Instrument 
Company, Philadelphia. 
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BROADCAST REVIEW OF THE MO 


IN THE GOOD NEW SUMMERTIME 
YOU NEED RADIO TO SELL GOODS 


AProbe of the Summertime 


Listening Audience Bears 
Out This Contention 


In a new booklet, soon to be sent to 


our entire mailing list, we have taken 
apart a few of the superstitions and 


beliefs about summertime advertis- 
ing and selling, have found them to 
have no basis in fact (as far as radio 
is concerned) and offer answers 
which blast preconceived notions. 

There’s more reason to use radio 
during the summer months than just 
to hold a favorable broadcasting 
time. For instance, there’s little loss 
of potential audience—only three out 
of every hundred adult listeners are 
away from radios in any one week 
during the summer. Further, the 
trend— radios go where people go- 
is an ever increasing one. 

The survey, conducted by Ander- 
son, Nichols Associates, reveals a 
whole host of facts about people and 
their summer habits. Reduced to its 
simplest terms it proves what we 
have long known: that just as surely 
as life goes on during the hot months 
so does buying; and so should selling. 

There is a growing disposition 
on the part of our advertisers to 
recognize this and to maintain the 
continuity of their sales appeals 
throughout the year. We believe you 
will want a copy of “In the Good New 
Summertime.” It will soon be avail- 
able and may be had from the NBC 
Advertising and Sales Promotion 
Department. 


NBC BLUE NETWORK 
GAINS PROGRAMS 


Eight programs are either begin- 
ning, renewing or coming to the 
NBC Blue Network from other net- 
works within the next 30 days. 

Two programs for Dr. Lyon’s 
Toothpowder, one for Phillips Mag- 
nesia Toothpaste and one for Bayer’s 
Aspirin are the new shows, the first 
two brand-new, the others from an- 
other network. Renewals are for 
Real Silk Hosiery Mills, Radio Cor- 
poration, S. C. Johnson & Son and 
the American Can Company. 


More and more the trend is toward 
the “Blue” —a great network grow- 
ing greater every day. 


NEW STATIONS FOR NBC 
IN NEW ENGLAND 


In addition to WN AC, Boston, which 
will join the NBC Basic Red Net- 
work when arrangements can be 
completed, two new stations are to be 
added to the Basic Blue Network 
to round out NBC service in New 
England. 

They are WEAN, Providence, and 
WICC, Bridgeport-New Haven — old 
established stations whose local pres- 
tige and popularity will complement 
the outstanding program offerings 
of the Blue Network. They will join 
the Network on or about January 1, 


1937. 


(Advertisement ) 


WHILE THE FLOOD RAGED IN PITTSBURGH 


% ~y 


KDKA maintained full service throughout the worst 
of the recent flood, thanks to a gasoline engine. The 
scene in the studios, above, shows under what handi- 
caps the broadcasters worked—lanterns, candles and 
flashlights supplying the only light and an oil stove 
the only heat. At the right is shown one of the three 
emergency units which was coupled to an automobile 
engine to supply power for the four days of emergency. 


FRANK FAY, M.C., A, D, C, S. 


Master of ceremonies, announcer, director, come- 
dian and singer—that’s what those letters mean 
on the New Royal Gelatin show Saturdays at 
9 P. M., E.D.S.T., over an NBC Red Network. 
Somehow, Eddie Kay manages to get into the 


FLASH—Women’'s National Radio Committee 
awards NBC Programs first place in 3 out of 
4 classifications. 


broadcast as leader of the orchestra. 


NBC LEADS THE WAY IN APPROVED CHILDREN’S PROGRAMS 


es | 


JIMMY McCALLION (Billy) 


CAPTAIN TIM HEALY IRENE WICKER (The Singing Lady! 


AUDREY EGAN (Betty) 


Nine out of the thirteen children’s programs, sponsored and sustaining, 
which received the approval of the Women’s National Radio Committee 
in 1935, are broadcast on NBC. The WNRC, representing 17,000,000 
women through 28 separate associations which individually check radio 


programs, approved these four commercial NBC programs: Captain Tim 
Healy (Ivory Soap); Irene Wicker, Singing Lady (Kellogg’s Cereals); Billy 
and Betty (Sheffield Farms), and Standard School Broadcast (S. O. of 


California). Sponsors approve, too, as sales records continue to soar. 


HE’S BACK AGAIN! 


JEAN DICKENSON 


For several weeks we've been devoting some of our nicest adjectives to an up-and- Ed Wynn as “Gulliver the Traveler” returns to NBC's Red Network 
on May 12th—to the same time at which he was heard formerly on 
NBC, 9:30 to 10 P.M., E.D.S.T., Tuesdays. The sponsor is the 


Plymouth Division of the Chrysler Corporation. 


coming young Miss named Jean Dickenson. And now the Campbell Soup Company 
has signed this lovely young soprano for three years to star in their Hollywood 
Hotel broadcasts. Miss Dickenson is under the management of NBC Artists Service. 


NTH 


So) ae 


% oo ii er 


Snapy 
South 
J. ON 


ea i i Pie ‘ ; : a 
: 3 : a » = ¢ eg Me, ) he 8 Bi? ry 
a, s tae a: Be als sing 7 4 Bien r : oS - ar. ee eit aay s é att 
ap Mains Si Gang f Sod i ae a ae Ro a es CPR SERS nen = : a Nee : i aie os ; es te . ; ir 
ee - ra , jQiiy - nae Se iy - @ eo, a es re. ag” a en rf ~ ‘ . 
4 . : ~ oe " Petty +: aa 3 a ee ne ee ty ld SES BRE pe f ae eh #2 pore ‘& 
- ¥ 4 bs Be oe Ps 2 Pee ‘ = ae ee hs bee 
a 4 4 e ¢ * - _ Bae 4, o om «. 
‘ j —s 7 a . 
1 ; 
EE PF A 
4 - $$ —————————————————————————————————-n——EeoIyIEq A XX™”™X™”X” XX X= _ _—_—_—_—LS 
r —_— 
ee 
: 
: 2 mq Se i . 
4 j 3 eae As —_— 
. 2 Pick aie 
i. <a bd ant iia Jt: Jee ' 
: 7 k * “i = q * 
4 it 4 eg rw oe | 
“e : te) a No oF ee : Bi on J 
a = = ' me oa ae ; 
cy d s ; Me ‘ bis aS ie ie ; 
ah of i ° Te ee : 4% i 
ee , Re = . - ; 
70% : criss - es =) FS —_ ee 3 ; 
sa!) iF. a : eid ee sm n ai 3 Riel 3 z eos ‘ 
ae ‘zZ ei 4 By P . cere 3 wl a y e li * ar. i et a a 
ao ial ¥ * os =e ae y a A Ripe Siar § 7 i  auip De pe 
ii uf 9 ig ‘ ‘ ar aaa ‘ ee bs j ee >. | — f eee H 
pee N Ls ~ %, ray i)  —_l— a ete UM ee ae ner. a : 
is : ge , Z hy SREY sua a Rint: . a the Se eee 4 ee 
ihe 2 cS sf? " 4 oe Ree a a A is a. 4 Pe ae Si Se ea in otsaoie cogil: ae i. ° geet ni y 
Pp fs Pe ei . See tih.  } ee . a 
: PY ae (3 : 4 oe me Bs A Sia hii oo) as 3 ee Sea 3 Mae om 
eg * aa Z a ie E gat a i a ee te) ie ry _ ae <n 
an, ae a ee ’ Sa ivy aN “oo ak ge ae : beste s Win, oe sas aie oe os % ah i 
= Es i wk eres oe a ae perie oe ot Sa SS ie. aay ae fa i 
- ae 7] re ee biG ace ise a. a Aa ee me Re ' 
e Ps Se, *- — tee ee ai oy atti a ; eer OT wee ae ie 
: ‘a ae aa ies Bete. 7. ta iit de a3 > \ nai: i ee ea pet es reo 
a sis 4 os:  —a oe ed @ ; Pe es ee . ae 
se * { 3 oF - a ean a ae Soles oS eR tk 3 een a ete Mi eal 
a. < ris c — sie t: eee i side Bt Rete 
a ; a) all i? Seal j : tre : ; dit: , F: S Gee eee ~ “Ss Sa. 
ae # oe J ’ she fi % B4 4 a : i et e BS = Fie 
Pes * ae uy $ a i rE Res kane i a xy me = id to f % be 3 ne ‘ es Bi oe 
7 a ce > ia RR za . "agen _ Le ee 1 1OM 
a. bi Pe te tt eee, . on ¥ See Fy g 7 oy . + 
= z s ee ae eh ae “ 5 ae a C 
ae " ae eee Pi ath . fi gs ; 
sy 2 a oe ‘8 Meee ff EF Cy xe . 
al ip a Samiti 2 an e % : gel eee Fe t ting 
; gt or om io? Bt WAS 
22 : fe okie ¢ a : — , oe ae —— i ‘ . 4 3 Be 7 4 > 4 ee a 
i ‘ “a. ye Sih iar id ie =? ; . Re Be otal 
us SS ar. a ace Pi. 3 eG e a : Rew a a, 7 
a rs a ah Pan 5 ager a Pe j ie ‘ ena 2 ly Ee” @2 i 
Be ae eae sake: it {” tie. : ie BOWES * Q cr 
— ce Bo ces al be - fi i Was? _ 
eo. aa ie oc ree “ 78 . «& a erie Re 
e: Fs + * Be em Soe ‘ F 
: ee ne “ 7 Oa ae Be - { 
ry Be a, 4 — ie a alas bee iy ae a 
ao Co ee oer fe 
a Pe oiumaree Soa oe * a Py 
a asi 2: ala a ons geen Ad? ew 
: : dt > a 
22. =e eden de : z eet * cates S 
eg ae yen oF ‘ ee SS i 
a. Sa Siele GO wee eke a 7B 
ra *e coe ene Sr ee & 
i. 3? a th a ee eee es - 
. a ag ge 5 
ee \ a ¥ 
i seit \ 
q wae F. 
bee eo ‘ J 
eee : 
eo ee ee : 
| 
F by a . : 4 
: 4 
a leet ee. &, 
aa an BT zs > se 
i ng 1 ——~— ot “ 
° oy i . oa) SES “4 
. ae 4 3 ‘ a F ’ i 
Pains 3 FE a ‘ me é 
; Pees ‘ e : Pe Bm . 
er si 3 : ve oR es - ‘ a f 3 
= a : . Se a —~ ae , 3 ol " 
a i tae % é Pos % Se es . .* 4 
: et « r ; . >; = Me ‘ ‘ 
a. = : = 4 4 j : so adil ; 
: 3 —- a e . 
ee ; Ss 3 — = 3 . F 
Ri td gee a a3 —< <a ae ms %& _ Bee 
ae 8 ek ’ - ee ~~ AS Sais ey ee 
, Z Ys 4 = — ir =e “has pat sist =f ed J & ae ate @ \ ey : } f ee : 
% 1 ee ee 3! Bea eee . fe _ lige, & Sew me : ¥ : q ——— 5 
_ a Set BS eS seh Ro SA , ; ae =. OR = a ‘ Seas: i 
: " Sete Poe I , | oe ee 
a RE ei i ak ee RO 3 in a 
a eae ‘ en eee eee C.  one na fi 2 Be a! a oy So ee aoe , = 
- i ae ee Seana 8 Ua ais a we ; <a a ; * Br coi g:. 3 Saas a he | ; 
a ae prema 9 6 Sire Slowey: + Sei fe Mea anes ‘ Sees , : ee ey ee fs : i i 
pe # CHS Ne Bune wap) aay eae ; Pat th : Fn mere fee fe bs: : Pe : err oe he 
= 5 ae Sao ee ¢ Hie (pik ces Shey gate Raat ie eo, ort. 2 ene if ; a ys ee j i: 
: ae . ee py ae a ree ane aT 63 DS NSO ip codon. . oi matt Ae Sy ost ee ee rie ne iy 
P apie is * : cS See ae eae, Fea dot. | Bes Gn As Sa eis ies 4 scat ere be 
“er am * 3 1 ree oS Se ea Ga Ge ss oo oe a oe se Oe eed TAN Deb a Se Teens, jae ms 
a I ii a ad Py aaa ene (oe See ei i ge leas ee Spe eget ; : sci MRE ES cits ca " Done 
Ae — ser a eS lk Re a meas eee a Oe aA ae es 
“es a 
7 : ed 23 
i ee 
| a 
a 
- Age re 
: a ee 3 
a & 
Be: £ 
{ S 3 
es ieee Qe — Ss 
ae ae RS “ € : PSS ; 
ee ae REE = bh 4 SRS 
= ee a < a ss Ws 5 = 3 Ss 
co ee SET SSE SS 
y ee CESS " P RS ‘ 
2 Sea ghee 4 SS 7 _ 3 P SSS et ye ¢ * 3 
oma : F aa, SERRA ee: fe ae if Ul eo dale 
os ee & “ SSS ee ater = 58! vat . ih See ian, eae : 
a & : SERS eee ee. SRO eS aos fi 
. +g ve CC‘ SN3 > . RATS SES SEER! 3 > Se! 3 ia ad em ay “eh 
. & . : eS SSS Sey e,. ee io Ta + Ret Ly 
ee ee 7 SSsy ; SERS me ae ae ee Pee ie, 7 Es . “ee am 
Pott a Se Se SSS be 7 . 5 2 shal Sei |, ee <a é 
oe now f Ex - sll RE Bee SEs SAAS oy es: Shag hal™ “ee Be Bite eee ia . kee 2° > 
ae! Be é . = : # eS SSS AES © eae a a a oe .% 
ee Re: © Bi bys. SS _ . SN ra SSR SRS SSSR ~ ma: a - ee ; 
a as é : : ee SESS a\ » - aie P ; 4 t . . 
parks Se geting = RS : ee : SERS oe Metta hie we q 3 : ‘ 
eta Pue: — : ES a Ss S SSss + oper Seve an ‘ , 
arse aes 3 eS : = SS ee a ie ae oe : ‘ 
“ alee ‘ SO SES = : . mS ea an oes . Be “ia as 
ape ay S ie P a 8 RE Ageia ‘ Ka See ee ‘ 
Pie Sige ee ae a ‘ 4 sg = <a i 5 se “a ee mz oe ate ; 
ar . a i * ae : $ $ et . 2 Np. * Sae See ee 
Be 's ‘ ALES a > os Se ie se 
: Coe f Sa . ; —" 7" : : 4) “see ee sg 
ae hee : ‘ < i gt # sae nee Sane ge os : 
See Se gS : 33 4 * * oS Se ee 
= ’ 3 : Rr. Saas a es oe Sy he, en ae 
a" ree be ; é peta of oa os % eis se oe 
< 7 — a <a Sy ma ee 
— : : ‘ me ; a4 eee e & - ‘ea 
ea : ios % — . 1 eS a oe Pr, gs ee 
ae : f ante ; y Ne 2a er oo Gl oS. 
s eh i Ss aoe os * ee 8 ok Ss SS oa 5 Mee: Pe gi ey 
¥ Bi he e : eet as see 9 tee oe Sa Pike. eee = ae a 
ice ie, : << : RRs ws = See cae. we ag Sa oe, 4 o : 
(oe SS . , wtf ee bag Se 2 ee ae vee Dee a 
eC Bi: — heer tm eee ee 
‘nn — my i PORE ea see > Se Pe eo «eae 
_ ar : * ; ae oe Sr ee sf 
en S : mK SS .s eM ee 
_ — Se > ss ? Cie ae ae ORS Re giana a eae a ee cee 
a eS a a . fee Raat oe ce sae a ae 
¢ ne S : ea F Ete ie Le ee Peers. 
- Ja aa er eS : a ela aes aad 
i Bk om o ei eek ee Pest. Syke ; 
Meteae ER Pach ian EEE Se SR 
; ee ‘ =” IO eR ae 
y a * ae 3 : we i 7 te ae ei ~* aes ne 36 alt 
ene A oe « , ae 1s eS th. Meee ee ae. , 
ee Bon ee O dig At 
>) / ae oo 2) | | oy motes oa 
ane: Pn See. tee ae Le 
Caan sees os —_ ‘ 
Sekicy 
tic SF Pes er B 
me > Sa 
cap ane Pre 
pet 5 
‘esata “ah ae, 
coq SS 
E 4 fora 
2 Rees a ey PO 
‘ ‘ E * > ° 
pilin’ ra. he nee ee 7) PRES Ee : ae vy a :, ri ‘SA Henin) oF 5 ; 
—a_— OE ee ee eee be s x > oe a if x “. eS $ - 
f. ~ res tiene A 4m%, - Y, cll - ve. = <a F ‘ < . < = . / 
- 4 i . = Pr ay 4 a A ton, ; ‘i “ a - i d 
ws a ee ¢ de See ere ee ae x : Bf Oe , er ha 
~~ a oe" ae “= ¥- i ae a ie BD AON AR Ss or 


ADVERTISING AGE 


35 


WISE CRACK? 


PHOTOGRAPHIC 
REVIEW OF THE fim 
WEEK 


P. L. Thomson, (right) of Western Elec- 

tric Co., New York, makes the right 

answer to a sally by G. D. Crain, Jr., 

publisher of Advertising Age, at the 
A. N. P. A. meeting. 


© 


STARS OF SUN 


Snapped at the A. N. P. A. meeting, were left to right: Cranston Williams, 

Southern Newspaper Publishers Association; John D. Ewing, Shreveport Times; Thomas W. Dewart and Gilbert T. 

J. Noel Macy, of the Westchester Group, New York; and C. P. Manship, Hodges, New York Sun, caught in con- 
Baton Rouge State Times and Advocate. versation at the A. N. P. A. meeting. 


KNOX FLANKED BY DISTINGUISHED GALAXY AT ADVERTISING CLUB 


_— the Chicago publisher had concluded his address, those at the speakers’ table posed for this photograph. Front row, 
ert to right, E. S. Friendly, New York Sun; A. D. Lasker, Lord & Thomas; Roy Howard, Scripps-Howard Newspapers; H. B. 
eQuatte, club president; Col. Knox; George J. Auer, New York Journal; J. O. Adler, New York Times. Second row, Charles 
- McCabe, New York Mirror; H. M. Bitner, Hearst Newspapers; G. T. Hodges, New York Sun; Chester Lang, A. F. A. 
President; Hubert Roemer, Paris edition of New York Herald Tribune. Third row, James Paul Warburg, financier; Kenneth 
C. Hogate, Wall Street Journal; J. W. Brown, Editor & Publisher. (Story on Page 30.) 


rk 


PUBLISHERS SWAP YARNS AT CONVENTION 


This interesting huddle at the A. N. P. A. convention in New York embraced 
G. A. Mellen and H. B. Morrill, of the Lawrence, Mass., Eagle and Tribune, and 
F. O. Larson, Tulsa World. 


HOIST BY THEIR OWN PETARDS 


Submitting weakly to the menacing cameraman at the A. N. P. A. convention 

were, left to right: Russell H. Costello, Lewiston, Me., Journal and Sun; A. J. 

Pease, New Haven Journal-Courier; Wayne C. Smith, Meriden, Conn., Record; 
and William J. Pape and J. H. Darcey, Waterbury Republican and American. 


EAST MEETS WEST 


Bureau of 
overt 


This interesting group is made up of E. K. Gaylord, Oklahoma City Oklahoman 

and Times; Emanuel Levi, publisher, Chicago Herald & Examiner; Norman S. Rose, 

Christian Science Monitor, and Howard W. Stodghill, Louisville Courier-Journal 
and Times. 
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ADVERTISING AGE 


April 27, 1936 


ae 


WHEN IT 
COMES T0 


SALES 


Your advertisement in six foot letters ona silo would attract the atten- 


tion of all citizens for five miles. But the effectiveness and authority 
of your message would depend on the advertisement itself, not on the 
silo, for a silo has no editorial policy. | 
The editorial policy of a maga- 
zine is what determines the readers’ opinion of that magazine, and. 
what determines the quality of the readers. Hence it has much to 
do with the sales value of your advertising. 
An advertisement in 
Time, though only one inch high, gains in effectiveness and author- 
ity, not just because TimE goes to 600,000 selected families, but 
because Time’s weekly content is important to those people. They 
depend on TIME and regard it as their own property. 
Your advertise- 
ment in TimE becomes a part of this important property of theirs 


and stands an odds on chance of getting their undivided attention. 


TIME 


The Weekly Newsmagazine 


ple 
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